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JTEWSPAPER advertising linage 
N continued its recovery in May, 
showing no sign of any business reces- 
sim such as has been receiving the 
worried attention of some commenta- 
tors. On the contrary, total newspaper 
jinage in May, as measured by Media 
Records in the dailies of 52 cities, ad- 
yawed 3.3 points in the Eprror & Pus- 
usmmr Linage Index. It reached 90.3 

cent of the average advertising 
total for the last four preceding Mays 

Total linage in May was 118.5 per 
cat of that a year ago. The April 

e was 118.1 of 1933. The 
fat that this percentage was barely 
while the Linage Index was 
sharply, reflects the fact that in 
May, 1933, the linage trend was like- 
wie strongly upward. In both 1933 
and 1934, the May increase in actual 
ligage was much more than the average 
sagonal rise for that month. 
ly, the course of the Linage 
in March, April, and May, as 
shown in the chart on this page, shows 
baaly the correctness of the sugges- 
here a month ago, that the 
‘ale of the Linage Index to rise 
more than a tiny fraction in April was 
pS the distorting effect of an early 
Easter this year. The early Easter 
concentrated retail advertising in 
March, giving that month the appear- 
ae of more rapid recovery than the 
g trend would have justified. 
fil then, despite continuance of the 
upward trend under the surface, had 
the appearance of practically no gain. 
If a satisfactory adjustment could 
have been made for the moving date of 
Easter, it is obvious that the heavy line 
on the chart would have moved more 
steadily upward to the same point it 
has now reached 






























By ROBERT S. MANN 


Retail and department store adver- 
tising made the biggest gains in May 
in the Linage Index, while general ad- 
vertising was also strong. Financial 
advertising, on the other hand, slumped 
sharply. 

The gains made by retail and depart- 
ment store linage bear out the point 
made above in regard to Easter, these 
classifications of course being the ones 
where the Easter influence is strongest. 
The table of figures accompanying this 
article shows that in May the Linage 
Indices for retailers in general and for 
department stores not only went ahead 
of the April figures, but also passed 
the averages for March and April 
taken together to eliminate the Easter 
influence. 

So strong was the May upswing in 
these divisions that department store 
advertising even shot ahead of the 
Easter peak reached in March. De- 
partment stores thus reached 100 per 
cent in the Linage Index (99.98, to be 
exact), standing practically even with 
the average for this time of year from 
1930 to 1933 inclusive. This is only 
the second classification to reach parity 
with the four-year averages, automo- 
tive linage having accomplished that 
feat in April. 

In the comparisons with 1933 alone, 
neither retail nor department store 
group was able to equal the March- 
April averages, but that is because 
of the abnormal March percentages, 
due largely to the bank-holiday slump 
in 1933. 

General advertising in May rose sub- 
stantially both in the Linage Index and 
in comparison with last year. In ac- 
tual linage, the increase from April to 
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The solid line on this chart shows the trend of total newspaper advertising 
im" Percentage of the monthly averages for the four years immedaitely pre- 


This index is designed to eliminate seasonal swings. 


The broken line 


actual linage carried each month by the daily newspapers of 52 leading 
cities, as measured by Media Records, Inc. 





May this year was well ahead of the 
recent average increase for this time of 
year, and it was nearly twice as great 
as last year. In consequence, the Lin- 
age Index for general advertising rose 
to 94.1, continuing its steady movement 
up from 76.0 in January. General ad- 
vertising in May was 135.1 per cent, 
or nearly a third ahead, of that a year 
ago. 

Automotive advertising presented the 


Linage Continued Upward Trend In May 
Rising 3 Points in E. & P. Index 


figures For Principal Cities Reveal Volume Reached 90.3% of Four-Year 
Average—Retail Copy Made Biggest Gain 


curious picture of an apparent huge 
recession in the gains over 1933, con- 
tradicted by a steady Linage Index. 
Automotive linage in May was only a 
third ahead of that year a year ago, 
while in April it was one and three- 
fourths times that of a year before, 
and in March it had been two and a half 
times that of 12 months preceding. But 
these wide fluctuations are plainly the 
effect of a practical cessation of some 
forms of automotive advertising during 
the panic period of 1933. The Linage 
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NEWSPAPER LINAGE 


(Compiled from Media Records measurements in 52 cities) 


E. & P. 

1934 1933 Pet. of Linage 

Total Linage Linage 1933 Index * 
Advertising: MP iicedaaces 112,122,217 94,648,666 118.5 90.3 
CS rere 107,490,670 91,053,494 118.1 87.0 
ee 103,648,150 76,363,808 135.7 86.9 
February ..... 80,787,702 72,538,858 111.4 78.6 
January ....... 82,454,643 77,956,895 105.8 17.0 
Display Only: May .......... 94,190,021 77,629,569 121.3 92.6 
TIE os cinccs:x 89,682,523 74,053,207 121.1 88.4 
Classified : WG eivdess cs 17,932,196 17,019,097 105.4 80.2 
oS Seas 17,808,147 17,000,287 104.8 80.4 
Retail: | Ser 61,615,773 52,947,462 116.4 92.3 
pO re 59,512,222 52,568,972 113.2 87.3 
pS eee 59,498,299 43,230,485 137.6 93.3 

March-April to 
GO aces Ogee! Sindee 124.2 90.2 
Dept. Store: i ere er 26,051,414 22,823,228 114.1 100.0 
ee 25,545,642 22,499,494 113.5 95.0 
eee 24,838,607 18,459,934 134.5 98.3 
March-April to 

WOM e ccc eho  Hietaes 123.0 96.6 
General: NG oe oars c 21,797,612 16,133,086 135.1 94.1 
ne 20,182,859 15,289,000 132.0 91.6 
Automotive: May.......... 9,295,994 7,020,944 132.4 104.5 
| ene 8,179,804 4,684,526 174.6 104.3 
Financial: WI 2 o.ers caren 1,480,642 1,528,083 96.9 51.0 
pS ere 1,807,638 1,510,709 119.7 53.3 


* 100 on Linage Index equals av 
in four years immediately preceding (1930-33). 


MAGAZINE LINAGE 


magazines. Predates here treated as of month when they appear.) 

Pet. of Pet. of 

1934 Same Month Same Month 
Linage 1933 1932 

NI a has evofn toes isiaas ore. cietciat 2,513,206 142.9 116.8 
MR oon wowsecasasaces 2,770,186 143.0 109.7 
(ree 2,682,572 138.7 105.9 
ET ae eee 2,198,030 119.5 92.6 
1 Ne eee re 1,866,796 113.7 87.5 


NETWORK BROADCASTING 
(Compiled from reports of National Advertising Records.) 


erage linage for corresponding month 


easurements of more than a hundred 


Pet. of 
1934 Pet. of 4-Year 
Dollars 1933 Average 
3,728,481 163.0 132.5 
3,739,719 151.7 126.4 
4,028,082 133.7 126.4 
3,583,996 136.4 130.5 
3,793,075 134.9 132.8 
1934 Pet. of 
Dollars 1933 Pet. of 1932 
2,472,594 148.7 107.2 
2,368,118 140.1 89.4 
1,255,887 201.2 94.6 
1,371,601 176.9 101.2 
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Index tells the story more accurately, 
advancing from a low point of 72.8 in 
February to 104.3 in April and 104.5 
in May. Except for May 1931, the 
actual automotive linage last month has 
not been exceeded since the summer ot 
1930. ; 
Financial advertising followed its 
April drop in the Linage Index by de- 
clining further in May, standing at 
barely hali the four-year average tor 


May. Even by comparison with the sad 
levels of 1933, financial advertising 
dropped sharply, falling behind last 


year’s linage for the first time since 
Feb. |. li the predictions of financial 
advertising men come true, the next 
few months may yet see financial ad- 
vertising making a definite turn for 
the better and joining the movement of 
other classifications upward. 

Classified advertising made slow 
going again in May, changing only by 
tenths of one per cent in the compari- 
sons. 

Reports for individual cities show 
gains well distributed across the coun- 
try, with a third to a half of the cities 
running more than 20 per cent ahead 
of last year, and with occasional gains 
as high as 38 or 42 per cent. 

Magazine advertising appearing im 
May (including magazines dated June) 
held practically unchanged from the 
level of a month ago, being 142.9 per 
cent of the corresponding 1933 figures, 
against 143.0 per cent in April. 

A jump in the percentages based on 
1932 is not good evidence of an im- 
proving trend, since in May, 1932, 
magazine linage dropped about tWice 
the seasonal amount. 

But comparisons with earlier averages 
indicate that the drop in actual linage 
from April to May this year was en- 
tirely seasonal, and that the general 
trend has at least held its own. 

Broadcast advertising over the net- 
works of the two big systems resisted 
the usual seasonal decline in May, to- 
talling $3,728,481. This was the biggest 
business ever reported for May, and 
marks the first time this year that any 
month has exceeded the corresponding 
month in 1932. The high record still 
stays with March, 1932, at $4,300,833. 

While the May total was a trifle less 
than that of April, the broadcast trend 
thus turned markedly upward, it is 
shown by comparisons with the four- 
year averages for 1930 to 1933 inclu- 
sive. The May figure this year was 
132.5 per cent of the average May 
figure, and practically on a level with 
January’s high mark of 132.8 per cent. 

Comparisons with 1933 show even 
sharper gain, but in May, 1933, broad- 
casting was at one of its lowest points. 

The picture shown by the figures is 
one of steadily rising broadcast totals, 
with every month this year running one- 
fourth to one-third ahead of the average 
seasonal level in recent years. If future 
months bear out the indications given by 
May figures, one may say that radio’s 
comparatively brief depression has been 
canceled. 

Separate figures for the two systems 
show that National Broadcasting Com- 
pany made a gain of more than $100,000 
in May over April this year, while 
Columbia Broadcasting System lost 
somewhat more than that. Despite this, 
CBS did more than double its business 
of May, 1933, reflecting its sharp losses 
of last year. 





SORORITY TO._MEET 
(Special to Eptror & Pusiisuer) 
INDIANAPOLIS. Ind.. June 10—The 

25th anniversary of the founding of 
Theta Sigma Phi, national journalistic 
sorority, will be celebrated at the bi- 
ennial convention here June 21 to 23. 
Delegates from 45 undergraduate chap- 
ters and about 20 alumnae groups will 
attend. Mrs. Robert David Henderson, 
of Austin, Tex., president, will be in 
charge of the sessions. 





EVANS ADVERTISING CHIEF 

Eugene Evans, formerly of the 
Seattle Star, the Portland News, and 
various San Francisco papers, has joined 
the Los Angeles Post-Record as ad- 
vertising director. 


WANT EARLIER PERIOD 
FOR P. M. RADIO NEWS 


Publishers Believe Late Broadcasts of 
Press-Radio Bureau Keport 
Affects Success of Co- 
Operative Plan 


As a result of meetings at the Bilt- 
more in New York this week, it was 
rumored that the time for broadcasting 
evening news, as supplied by the Press- 
Radio Bureau, would be advanced to 
6:00 or 6:30 p. m. Under the present 
agreement the evening broadcast can- 
not be made before 9 o'clock. 

It is understood that the  pub- 
lishers are insisting that the news be 
broadcast at the hour set, instead of 
being left to the discretion of the 
broadcasters. The publishers feel, it is 
said, that the news broadcasting plan 
is being affected adversely by late 
broadcasts. The chain stations, accord- 
ing to reports, do not want to put news 
on the air at 6:30 because it would in- 
terfere with commercial programs. 

The executive committee of the Pub- 
lishers’ National Radio Committee met 
this week, and were expected to issue 
a statement. Also E. H. Harris, 
Richmond (Ind.) Palladium-Item, chair- 
man of the committee, and E. S. 
Friendly, New York Sun, chairman of 
the administration committee of the 
bureau, later met with press associ- 
ations and the broadcasters. An an- 
nouncement on the results of the meet- 
ings will be issued soon, according to 
reports. 

The feeling is that if the time for 
the evening broadcast is advanced, the 
Press-Radio Bureau will thus be able 
to meet the charges of “stale news,” 
and will be in better condition to com- 
pete with the “outlaw” radio news 
agencies. 


BURGESS DATA FORWARDED 


Regional Board in San Francisco 
Unable to Reach a Decision 
(By telegraph to Eptror & PusLisHER) 

San Francisco, June 13—The Re- 
gional Labor Board has forwarded its 
record of the hearing in the complaint 
of Louis Burgess against the San 
Francisco Examiner to the National 
Labor Board, Washington, with no rec- 
ommendation, after sending the follow- 
ing wire of explanation to Washington 
on June 6: 

“The board reviewed testimony in 
the Burgess case today with four labor 
members and one employer member 
present. A sixth employer member who 
was at hearing gave a memorandum 
of his opinion. The board is hopelessly 
split on what recommendation to make, 
so for this reason and because the 
hearing was largely ex parte, the board 
decided to refer the case to Washington 
without recommendation.” 
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CALENDAR 


June 17-18—Interstate Circula. 
tion Managers’ Assn., 17th annual 
meeting, Pennsylvania Hotel, 
New York, N. Y. 

June 17-20—Advertising Fed- 
eration of America, meeting, 
? Hotel, New York, 


June 19-21—International Cir- 
culation Managers’ Assn., meet- 
ing, Pennsylvania Hotel, New 
York, N. Y. 

June 19-23—Newspaper Group, 
Special Libraries Assn., conven- 
_ Roosevelt Hotel, New York, 


June 20-23—Georgia Press As- 
sociation, annual convention, Ho- 
tel Savannah, Savannah, Ga. 

June 21-23—Oregon State Edi- 
torial Assn., 47th summer conven- 
tion, Roseburg, Ore. 

June 22-24—Pacific Society of 
Printing House Craftsmen, an- 
nual conference, Riverside, Cal. 

June 22-24—Washington Press 
Assn., annual meeting, Ellens- 
burg, Wash. 

June 22-25—New Jersey Press 
Assn., 77th annual meeting, 
Shawnee-on-Delaware, Pa. 

June 22-23—Pennsylvania News- 
paper Publishers’ Assn., summer 
meeting, Oakland Beach Hotel, 
Conneaut Lake, Pa. 

June 23-24—California News- 
paper Advertising Managers’ 
Assn., annual convention, Holly- 
wood, Cal. 

June 29-30—Kansas State Edi- 
torial Assn., annual meeting, 


Abilene. 











NEW YORK GUILD TO MEET 

A general membership meeting of 
the Newspaper Guild of New York 
will be held on Sunday, June 17, at 
8:30 p. m., at the Hotel New Yorker. 
Allen Raymond, retiring president; 
Carl Randau, new president, and dele- 
gates to the St. Paul convention will 
address the meeting. In addition, there 
will probably be brief speeches by Louis 
Burgess and Dean Jennings, former 
Hearst employes in San Francisco, 
and by David Kessler, regional vice- 
president. 





ON INK CODE AUTHORITY 


August Rust-Oppenheim of New 
York City, president of the firm of 
Rust-Oppenheim, Waegen & Co., Inc., 
importers, has been designated as admin- 
istration member of the national code 
authority for the printing ink manu- 
facturing industry. He will represent 
NRA at sessions of the code authority, 
with the privilege of taking part in 
discussions, but without vote. 
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NEWS AND FEATURE HIGHLIGHTS 
IN THIS ISSUE 


Linage Continued Upward Trend in May 
Press Resists NRA Newsboy Provision 
Guild Representation on Labor Board Opposed 
Newspaper Guild Adopts Ethics Code 
Legislators Reject Plan To Bar Writers 
Neylan Organizing War on Telephoto 
Censorship Threat Deleted From New Communications Act 
Classified Managers Demand Cleanup 
Philadelphia Guild Chief Fired by U.P 
All Ready For Advertising Roundup 
Programs For Departmental and Affiliated A.F.A. Meetings 
Many Hotbeds of Conflict Imperil World Peace 
Joseph A. Blondell, Baltimore Sun, Secretary-Treasurer, Dies 
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ENGRAVERS GET 199 
SCALE IN CHICAGO 


Hours Cut from 44 to 40, With Pian 
to Try Out 5-Day Week fo, 
60 Days—Men Had Asked 

38-Hour Week 












(By telegraph to Evttor & Pustisueg) 

Cuicaco, June 13—The  Chicagy 
Newspaper Publishers Association ay 
Chicago Photo-Engravers Union No ¢ 
have signed a two-year contract, effer. 
tive June 18, 1934, to June 17, 1936 The 
contract provides for a return to 19% 
wage scales and a 40-hour week, 

The new scale for photo engraver 
is $57.50 per week for days and $y 
per week for nights. The previo 
weekly wage scale was $52.00 for day; 
and $57.00 for nights. The new sch 
reverts back to the 1929 weekly wag, 
of $57.50 on the day side, but hoy 
have been reduced from 44 to 40. Th 
new night scale is $2.00 more than th 
1929 weekly scale of $63.00, with hour; 
reduced from 42 to 40 hours per week 

A special provision in the contrag 
stipulates that “for a trial period of @ 
days all photo engraving department 
shall be organized on a five-day (gy 
five-night) weekly basis (wherever pos. 
sible the working days shall be consecy. 
tive) and provided further that upo, 
expiration of the said 60-day tri 
period. the week’s work of 40 how; 
(day or night) may be divided into six 
working periods of six hours and 4 
minutes each, or five working period 
of eight hours each at the option of th 
office, provided that no office shall } 
organized; partly on the five-period ani 
partly on the six-period basis, excep 
in the case of the superintendent an 
shift foremen, who shall be permitte 
to work six days or nights per week’ 

The apprentice ratio was change 
from 1 to 5 to 1 to 10, and an appre 
tice scale was included in the new agre. 
ment as follows: 

First year, 25 per cent of the journey. 
men’s scale; second year, 30 per cent; 
third year, 40 per cent; fourth year, 
60 per cent; and fifth year, 80 per cent 

The contract was agreed upon afte 
numerous conferences between sca 
committees of the two groups, with £ 
J. Volz, president of the Internation 
Photo Engravers Union of Nort 
America, and Harvey J. Kelly, chair 
man of the A. N. P. A. special stané 
ing committee, attending the concluding 
meetings of the negotiations. 

Harry Sward, secretary of the loc 
union, stated the newspaper photo e 
gravers accepted the new contract 
a vote of 74 to 69. The point of con 
tention was the demand for a shorte 
work week, with the union favoring: 
38-hour week, he said. 








PROTECTIVE LAW SIGNED 


Now Misdemeanor in New Jersey ti 
Hit or Hamper Newspapermen 
Gov. A. Harry Moore of New Je: 
sey this week signed the bill whic 
makes it a misdemeanor for any pers 
to interfere with or assault newspaper: 
men in the performance of their dutie 
The offense is punishable by a mat 
mum fine of $1,000, three years t 
prison, or both. The law, which is @ 
mediatelv effective, is believed to be th 
first of its kind in the United State 
and was inspired by Lionel C. Moix 
managing editor of the Newark Mor 
ing Ledger, and introduced by Asset 
blyman William Hamilton Osborne, Jt 
Several attacks on _ reporters bet 
photographers had occurred in and 
Newark in recent months and the siti 
ation was described by Mr. Moise # 
“impossible.” 





“SPECIAL” ADDS TO LIST 


S. H. Williams & Co., newspaper # 
vertising representatives with offices! 
San Francisco and Los Angeles, fa 
been named to represent the follow 
newspapers: Susanville (Cal.) Lose 
Advocate, Hollister (Cal.) Aduam 
Wenatchee (Wash.) Sun and the 
Francisco Japanese-American News. 
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PRESS RESISTS NRA NEWSBOY PROVISION 


Dailies’ Code Committee Attacks Legality of Proposed Amendment to Code—Barnum Urges 
Publishers to Refuse to Abide by It If Enacted——Public Hearing June 22 


r publishing will be used to 
ombat the proposed amendments to the 
eraphic arts and daily newspaper codes 
eecting the employment oi minors, it 
pe indicated this week. 

4 public hearing on the proposed 
amendment, a digest of which was first 
published in Epitor & PuBLIsHER May 
%, will be held at the Willard Hotel 
in Washington June 22, Hugh S. John- 
a, NRA Administrator, announced 
late last week. Simultaneously he re- 
jased the proposed amendment. 

Qn Monday of this week the code 
committee ot American Newspaper 
Publishers Association and regional as- 


HE iull force of organized news- 
T pane 


gciations condemned the proposed 
amendment in no uncertain terms in 
q resolution. — F 

Representatives of the newspaper 


sections of the graphic arts code like- 
wise announced their intention of com- 
hattmg the proposed amendment. 

A number of individual publishers 
ue also expected to be on hand to give 
their personal reactions to the pro- 
posed change. Among them, Jerome 
D. Barnum, publisher, Syracuse Post- 
Standard, and vice-president of the 
AN.P.A., told Epitor & PuBLISHER 
this week that “I shall certainly oppose 
the modifications at the hearing and 
refuse to assent to them if the NRA 
geks to enforce them on publishers. 
Of course by the specific terms of our 
code no modification thereof can be 
made effective against the publisher 
who refused to accept it.” 

The meeting of the International Cir- 
culation Managers’ Association in New 
York next week will doubtless discuss 
the proposed change in the newspaper 
code, and it is expected to crystalize 
its sentiments in a resolution. Howard 
W. Stodghill, Louisville Courier-Jour- 
noland Times, chairman of the I.C.M.A, 
boy welfare committee, will also at- 
tend the public hearing in Washington, 
ad will likely express the I.C.M.A. 
view of the amendment proposed by 
NRA. 

Regulations governing employment 
of newspaper boys and girls, fixing 
minmum ages, hours and other con- 
ditions will be considered at the public 
hearing. 

If approved, the regulations will be- 
come a part of the codes for the daily 
newspaper publishing and the graphic 
arts industries. The provision on child 
labor as it now appears in both com- 
pacts is changed in language, but not in 
substance, as follows: 

“No establishment shall employ per- 
sons under 16 years of age in mechan- 
ial or manufacturing duties, provided 
that, persons between 14 and 16 years 
ol age may be employed in other than 
mechanical or manufacturing duties not 
toexceed three hours a day between the 
hours of 7 a. m. and 7 p. m., where 
such work may be performed without 
mpairment of health and without inter- 
lerence with the hours of day school.” 
The new sections, proposed as code 
amendments, are : 

“No establishment shall employ girls 

18 or boys under 14 years of age 
to sell or deliver newspapers, or sell to 
o furnish such persons newspapers for 
purpose of resale or delivery; pro- 

that, boys between 12 and 14 
years of age engaged in delivering 
Mwspapers on (date to be fixed later), 
may continue to be so engaged; pro- 

| further that, establishments may 
Mrmit the sale and/or delivery of 
Newspapers by boys under 16 years of 
%e who may be employed under the 
Movisions of this paragraph, or to 
Whom this paragraph permits the sale 
ot furnishing of newspapers for the 
purpose of resale or delivery, as herein- 

er provided but not otherwise: 

. To sell or deliver newspapers not 
More than three hours a day on school 
days and not more than four hours a 








day on other days, where such work 
may be done without impairment of 
health and without interference with 
the hours of day school. 

“2. To sell newspapers between the 
hours of 7 a. m. and 7 p. m., from Oct. 
1 to March 31, and between 7 a. m. and 
8 p. m., from April 1 to Sept. 31. 

“3. To deliver newspapers between 
the hours of 6 a. m. and 7 p. m., from 
Oct. 1 to March 31, and between 6 
a. m. and 8 p. m., from April 1 to 
Sept. 31. 

“4. Each boy shall obtain from a 
state or local official designated by the 
Secretary of Labor, a permit or badge 
showing that the boy is qualified to sell 
and/or deliver newspapers under the 
provisions of this paragraph.” 

The above provisions place unon the 
publishers the responsibility not only 
for not employing boys and girls who 
do not meet the requirements, but also 
that of guarding against the sale, for 
resale, to those who do not qualify 
under the code. The provision for is- 
suance for permit cards or badges is 
inserted to protect publishers against 
unintentional code infractions. 

The President, by executive order 
dated Feb. 24, amending the newspaper 
codes, instructed the government mem- 
bers of the two code authorities to give 
particular attention to. and report to 
him on, the provisions permitting 
minors to sell or deliver newspapers or 
to advertise newspapers. 

The reports called for were made to 
the President, May 12, and on the basis 
of these reports and in accordance with 
the wishes of the President, proposed 
amendments to the provisions of the 
codes on this subject were prepared. 

Objections to the code were expressed 
by the committee of the A.N.P.A. and 
regional associations in the following 
resolution passed in New York, Monday. 

“WHEREAS, On June 8th, the NRA 
proposed certain modifications of Arti- 
cle V, Section 1 of the Code for the 
Daily Newspaper Publishing Business 
and designated such proposals for pub- 
lic hearing on June 22, 1934; and 

“WHeErREAS, No provision of the 
Daily Newspaper Code was given more 
careful consideration than the provi- 
sions respecting the sale and delivery 
of newspapers by minors; and 

“WHEREAS, Certain of the changes 
proposed, if accepted, would not only 
seriously disturb the normal delivery of 
daily newspapers to their subscribers, 
but, more important, would injuriously 
affect many thousands of newspaper 
boys who are now using their earnings 
for the necessities of life or for assist- 
ance to other members of their families, 
or for savings for future educational 
requirements ; and 

“WHEREAS, Boys who distribute 
newspapers outside of school hours 
without detriment to health or studies 
are not in any sense of the word en- 


gaged in Child Labor; and 

“WHEREAS, The proposal to register 
newspaper boys and compel them to 
wear licensed badges is not a plan sug- 
gested by parents, nor those intimately 
associated with newspaper boy work; 
and 

“WHEREAS, The licensed badge sys- 
tem, wherever tried, has developed into 
a legal machine devoid of human kind- 
ness, causing hundreds of unnecessary 
arrests, and establishing unfair juvenile 
court records, and 

“WHEREAS, The licensed badge sys- 
tem would tend to place hundreds of 
thousands of boys under the direct su- 
pervision and control of the ledera! 
Department of Labor, at great cost to 
the taxpayer without corresponding 
benefit, therefore be it 

“RESOLVED, That the Code Committee 
representing the American Newspaper 
Publishers Association and the Re- 
gional Associations of daily newspaper 
publishers reaffirms its approval of 
Section V of the Code for the Daily 
Newspaper Publishing Business and 
inform the National Recovery Adminis- 
tration of its disapproval of the pro- 
posals for modification thereof.” 

Members attending the meeting that 
passed this resolution were Howard 
Davis, New York Herald Tribune, 
A.N.P.A. president; Jerome D. Bar- 
num, Syracuse Post-Standard; E. H. 
Butler, Buffalo (N. Y.) News; W. G. 
Chandler, Scripps-Howard Newspap- 
ers; Walter M. Dear, Jersey City Jer- 
sey Journal; E. H. Harris, Richmond 
(Ind.) Palladium-ltem; W. E. Mac- 
farlane, Chicago Tribune; William F. 
Metten, Wilmington (Del.) Every Eve- 
ning and Morning News; F. A. Miller, 
South Bend (ind.) Tribune; J. S. 
Parks, Fort Smith (Ark.) American 
and Times-Record; H. Rogers, 
Hearst Newspapers; T. J. White, Hearst 
Newspapers; Charles H. Taylor, Bos- 
ton Globe; W. F. Wiley, Cincinnati 
Enquirer; Verne E. Joy, Centralia 
(Ill.) Sentinel; Paul Bellamy, Cleve- 
land Plain Dealer, and A. H. Sulzberg- 
er, New York Times. 

Walter D. Allen, of Brookline, Mass., 
president of the National Editorial As- 
sociation, will attend the hearing to 
present the views of newspaper pub- 
lishers operating under the graphic arts 
code. The NEA is now conducting a 
survey for the purpose of obtaining the 
reaction of publishers to the proposals 
submitted by the recovery administration 
and the results of this survey will be 
made a part of the record. 

Advertising newspapers also will be 
represented, Attorney Gross, counsel 
for the co-ordinating committee of 
graphic arts, said. 

Newspaper publishers should not as- 
sent to the recommendations of the 
NRA for modification of the news- 
paper boy provisions of the code for 
the daily newspaper publishing busi- 





To bid her welcome. 


She didn’t like the rain 


Big Success. 
But all she said was: 
“_____of a ! 
To all dese guys? 








SOB SISTER SHORTS 
By EDITH BRISTOL 
Women’s Editor, San Francisco Call-Bulletin 


ECAUSE she swam the Channel 
The press, en masse, turned out in a miserable drizzle 


She was the last person to step off the long train 
When it pulled into the sheds. 
Her face was puffed and swollen and she was cross. 





Although you might have thought a little water 
Would not inconvenience one who had just 
Breasted the breakers of the English Channel. 


Reporters closed in for an interview, 
Asking what it was like to be a 


Do I have to tatk 
I gotta toot ache!” 








ness, Jerome D. Barnum told Epiror 
& PuBLISHER this week. Unless as- 
sented to, according to Mr. Barnum, the 
proposals cannot be made effective 
against an individual newspaper pub- 
lisher. 

“No provision in the daily newspaper 
code,” said Mr. Barnum, “was given 
more consideration than Section 1 of 
Article V, which deals with the em- 
ployment of persons under 16 years of 
age. At the present time more than 
a half million boys are engaged in the 
delivery and sale of daily newspapers. 
Their earnings are in excess of $100,- 
000,000 a year. The code provides that 
they shall not engage in this work ex- 
cept ‘those who are able without im- 
pairment of health or interference with 
hours of school.’ The selling of news- 
papers is limited to hours between 7 
A. M. and 7 P. M. from Oct. 1 to 
March 31, and from 7 A. M. to 8 
P. M. from April 1 to September 
30. 

“With regard to the changes pro- 
posed for delivery by boys, if publishers 
accept the proposal they will be com- 
pelled to discharge many boys under 
16. Particularly is this true of morn- 
ing newspapers, where methods of dis- 
tribution will have to be completely 
overhauled. 

“The most offensive proposal in the 
recommendations is that which seeks 
to compel daily newspapers to badge 
all of their newspaper boys and place 
these boys under the supervision of the 
United States Department of Labor. 
This is not only a form of licensing 
but a step towards the federalization 
of the children of America, to both of 
which I am opposed, irrespective of 
the effect it might have on my business. 
In other words, if the Federal Govern- 
ment intends to supervise the activities 
of newspaper boys while they are not 
in school, there is no reason why it 
should not extend its supervision to the 
activities of all of the other children of 
the country, including those assisting 
their parents on farms. By the same 
process, the licensing and badging of 
boys would continue until all children 
were licensed for everything they do 
from caddying on a golf course to sell- 
ing lemonade on the doorsteps of their 
homes. . p 

“To enforce this measure,” continued 
Mr. Barnum, “would necessitate the em- 
ployment of thousands of inspectors act- 
ing under direction of the Department 
of Labor. If one were named for each 
school district in the country there 
would be a total of 127,000 new Federal 
employes. Such an idea is preposter- 
ous unless these inspectors are to be 
kept busy. ? 

“In order to keep them busy it would 
be necessary to add other minors to 
their jurisdiction. 

“T shall certainly oppose the modifica- 
tions at the hearing and refuse to as- 
sent to them if the NRA seeks to en- 
force them on publishers. Of course 
by the specific terms of our code no 
modification thereof can be made effec- 
tive against the publisher who refused 
to accept it.” : : 

Mr. Barnum’s authority for stating 
that the proposals cannot be made ef- 
fective against individual publishers un- 
less they assent to them is based on 
Article VII of the daily newspaper 
code, which follows: 

“Those submitting to this code recog- 
nize that pursuant to Section 10 (b) 
of the act the President may, from time 
to time, cancel or modify any order 
approving this code, but in submitting 
or subscribing to this code the pub- 
lishers do not’ thereby consent to any 
modification thereof, except as each may 
thereto subsequently agree, nor do they 
thereby waive any constitutional rights 
or consent to the imposition of any re- 

(Continued on page 39) 
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GUILD REPRESENTATION 


Editor 


ON LABOR 


BOARD OPPOSED BY PUBLISHERS 





Code Committee Speaking for 


A. N. P. A. and Allied Groups 


Urges Papers Under Code to Dissent to Board’s Enlarge- 
ment—Wagner Labor Bill Opposed 





C®JECTION to the peremptory ac- 

“ tion of Gen. Hugh S. Johnson, Ad- 
ministrator of the NRA, is one of the 
reasons for the resolution passed this 
week by the code committee represent- 
ing the American Newspaper Publish- 
ers’ Association and other publisher 
groups against the proposed increase of 
the newspaper industrial board from 
eight to ten, Epiror & PUBLISHER 
learned this week. 

The code committee, in session in New 
York June 11, asserted that the indus- 
trial board increase is unnecessary and 
“without legal force or effect.” 

At the same time the board of direc- 
tors of the A.N.P.A. passed a resolu- 
tion opposing the enactment of the 
Wagner labor bill in its present form. 

The four publisher members of the in- 
dustrial board were named immediately 
after the code became effective last 
March 12. The four labor members 
were named about two weeks after- 
wards. On May 26 S. M. Williams, 
code manager, wrote to the ten members 
of the code authority, informing them 
that Howard Davis, A.N.P.A. president 
and code chairman, and Gen. Johnson 
had reached a tentative agreement “for 
increase of the newspaper industrial 
board from eight to ten members to pro- 
vide representation for news depart- 
ment workers.” The letter asked 
whether code authority members ap- 
proved of the action. Nine out of the 
ten did; the tenth could not be reached, 

The next step in the procedure was 
for the code authority to get the ap- 
proval for the increase from assenting 

members of the code. But Gen. Johnson, 
on May 28, before the referendum was 
started, issued an order asserting that 
the industrial board was to be increased 
to ten. On June 2, however, Gen. John- 
son issued a statement, which in effect 
nullified his previous order. “Before the 
code authority formally could recom- 
mend this order to the NRA,” he said, 
“Gt was necessary to submit it to the 
publishers who had assented to the code 
and give them 21 days within which to 
file their objections. This formality is 
now in process... .” 

The referendum was begun June 1. 
But it was interrupted by another or- 
der of Gen. Johnson on June 4 appoint- 
ing Jonathan Eddy, executive secretary 
of the American Newspaper Guild, as a 
member of the board. The publishers 
were told to add one more member. 

After his appointment Mr. Eddy 
wired Gen. Johnson asking if this ten- 
dered place on the board might be 
“snatched from him” as a result of the 
code committee meeting in New York 
June 11. According to the report at 
the guild convention last week Gen. 
Johnson wired Eddy: “I have no rea- 
son to feel that the difficulties you 
anticipate will occur.” 

The code committee, however, at the 
Monday meeting disapproved expan- 
sion of the board in no uncertain terms. 
Its resolution follows: 

“Waereas, On May 28 the Admin- 
istrator, in an order designated as Ad- 
ministrative Order No. 288-7, purported 
to modify the Code for the Daily News- 
paper Publishing Business, in a method 
not provided for in the code, and 

“WHereas, This Order presumably 
was issued so as to give representation 
on the Newspaper Industrial Board to 
a specific group of employes, and 

“WHEREAS, Said board as originally 
created was created for the purpose of 
giving consideration to controversies 
between any employe or any group of 
employes and his or their emplpoyer 
arising under the code, and 

“Whereas, Under its rules of pro- 
cedure. the Newspaper Industrial Board 
through the authorized use of proxies 
provides for consideration of contro- 
versies affecting any emplove or group 
of employes of one class by repre- 
sentatives of that class, and 


“Wuereas, In the opinion of this 
committee no good purpose would be 
served by the enlargement of said 
Newspaper Industrial Board to provide 
for this specific group or for other 
groups which might take this as prece- 
dent to enter claims for further enlarge- 
ment of said board, with the result that 
such claims, if granted, would make 
the board unwieldy, add to the cost of 
its operation for both employes and em- 
ployers and largely defeat the purpose 
of its creation, therefore be it 

“RESOLVED, That publishers be ad- 
vised of the views of this committee; 
that publishers be reminded that under 
the terms of the code, the method of 
initiating modifications is specifically 
provided for, that no other method can 
be substituted therefor, and that no 
modification is effective as to any in- 
dividual publisher except as he specif- 
ically assents thereto, and then only if 
submitted and approved in accordance 
with the code, and be it 

“Resolved, That publishers be in- 
formed that in the opinion of this com- 
mittee, Administrative Order No. 288-7 
is without legal force or effect, and be 
it further 

“RESOLVED, That this committee ur- 
gently recommends and asks that each 
publisher operating under the Code file 
at once his dissent and disapproval of 
the proposal recently submitted by the 
Code Authority for increase in mem- 
bership of the Newspaper Industrial 
Board. Such dissent should be addressed 
to the Code Authority for the Daily 
Newspaper Publishing Business, 230 
West 4lst Street, New York, N. Y.” 

In addition W. F. Wiley, publisher 
of the Cincinnati Enquirer and chair- 
man of the committee on federal laws 
of the A.N.P.A., issued the following 
statement : 

“Cognizant that there is widespread 
fear throughout industry that enactment 
of the Wagner Labor Bill with the 
amendments proposed by Senator Wag- 
ner will stagnate recovery by imposing 
unbearable burden on employers, and 
believing that maintenance and opera- 
tion of the Daily Newspaper Publish- 
ers’ Code in Labor adjustment will be 
jeopardized, and convinced that enact- 
ment into law of the Wagner Bill will 
compel complete unionization of all 
newspaper publishing offices, daily or 
weekly, it is therefore the sense of your 
Committee on Federal Laws that every 
effort should be employed either to 
prevent passage of said bill in its pres- 
ent form or to have it amended in such 
manner as to remove its threatening 
and dangerous aspects. 

“The Wagner amendments would 
give to the proposed National Industrial 
Adjustment Board the power to abro- 
gate contracts; to nullify codes; to 
compel unionization of all industries, tc 
force the abandonment of the principle 
of proportionate representation; to po- 
lice industry, and to force its orders on 
any employer of its own motion or at 
the instance of a complaining labor rep- 
resentative. 

“Employers are deprived of the right 
to bring a controversy before the Board. 
By the terms of the amendments only 
employers can be held guilty of unfair 
labor practices. 

“Immediate action by each publisher 
is imperative to prevent enactment of 
such repressive and destructive legisla- 
tion. Your business as well as that of 
other employers is being threatened. 
The necessity for vigorous onpnosition 
by every employer is obvious. Time 
is short. Congress may act within a 
few days.” 

H. F. BIRD TO EDMONTON 
H. Frank Bird, advertising manager, 

Regina (Sask.) Daily Star, has re- 
signed to join the Edmonton ( Alta.) 
Bulletin in a similar capacity. He suc- 
ceeds J. McQuarrie. 
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MEN WHO ‘PUT NECKS OUT” 
FORM GIRAFFE CLUB 


LOYD WHITE, Cleveland 
Press, was elected “Supreme 
Tall Giraffe” of the “Society of 
Giraffes” organized at the St. 
Paul convention of the Ameri- 
can Newspaper Guild last week. 
The organization is composed 
of those guild members who 
attended the first national con- 
vention in Washington six 
months ago and, as the name 
implies, “stuck their necks out.” 
G. B. Wollan, St. Paul News, 
was named “Grand Old Giraffe.” 
Provision is made in the by- 
laws of the new organization 
for a “Grand Keeper of 
Knecks.” A standing commit- 
tee on “platonic love and ro- 
mance in journalism” was ap- 
pointed along with another 
committee of “men on_ the 
wrong side of the desk.” A 
special committee was appointed 
to study “various aspects of 
temptation.” At the first meet- 
ing, the Giraffe Club passed a 
resolution pointing out the 
error in organizing A. N. P. A. 
and thereby taking the “ro- 
mance out of publishing.” 
The society will convene 
again at the next national con- 
vention of the guild. 











MEXICAN ‘PIRATE’ SOLD 
A.P. REPORT FOR 44c 


News Radioed from Mexico to Yuca- 
tan Picked Up and Sold to Daily 
—tTrapped by False Dispatch 
in Guadalajara 


The arrest of a man for pirating 
news was reported in an Associated 
Press dispatch from Guadalajara, 
Jalisco, this week. 

The dispatch told of the seizure of 
one Higinio Garcia Ochoa, at the re- 
quest of the Inspector of Telegraphs 
and Mails, for robbing the international 
service of the A.P. as transmitted to 
Excelsior in Mexico City, and supply- 
ing this news file to Las Noticias in 
Guadalajara. ‘ 

Ochao, it was brought out, had a 
radio telegraph apparatus in his home. 
He was easily able to receive the mes- 
sages transmitted by radio telegraph 
from Mexico to Yucatan. For furnish- 
ing the A.P. news to Las Noticias he 
received one peso daily, which means 
about 44 cents in U. S. currency. 

The discovery of the theft was made 
through a false message sent by the 
Associated Press to its member in 
Guadalajara, El Informador. This 
message referred to the capture of two 
Japanese spies who were said to have 
been apprehended in San Francisco, 
while carrying plans of naval fortifica- 
tions. 

The false message stated that owing 
to these arrests the international rela- 
tions between the United States and 
the government of Tokyo were about 
to be broken. 

Without taking into consideration the 
trap into which they had fallen, Las 
Noticias published this message, which 
was delivered to it by Ochoa. 

Other arrests for similar violations 
are expected soon, as the government 
is making an investigation of news 
piracy. 





TWELVE DAILIES JOIN BUREAU 
Twelve newspapers have joined the 
Bureau of Advertising, A.N.P.A., in 
recent months, as follows: Norwalk 
(Conn.) Hour, Jackson (Tenn.) Sun, 
Fort Smith (Ark.) Times Record & 
Southwest American, Goldsboro (N. 
C.) News-Argus, Pittsburgh Post- 


Gazette, Toledo Blade, Miami (Fla.) 
Herald, Saginaw (Mich.) Daily News, 
Danville (Ill.) Commercial-News, To- 
ronto Star, Bemidji (Minn.) Pioneer, 
Winnipeg Tribune. 


RAINEY’S GAG ORDR 
IS MODIFIED 


Remarks of House Members Wij Be 
Given to Reporters Except 
Where Members Specifically 
Object 


(Special to Epiror & Pustisugg) 

WasHincrTon, D. C., June 11— Whi 
members of both houses of Congres 
have been declaiming long and loud 
against press censorship, and making py 
headway, the standing committee of 
correspondents this week went quiet) 
about the suppression of a gag order 
and succeeded. ; 

Last week Speaker Henry T. Rainy 
gave orders to the official reporter; ai 
debates in the House that the speech 
made on the floor were not to be gives 
to newspapermen until released by the 
speakers, the effect of this being to 
deny the news writers carbon copies oj 
speeches immediately after transcrip. 
tion. The order followed a complain 
by Representative Clarence Cannoy 
of Missouri, one of the many member 
who make a practice of “revising” 
speeches before they go into the Cop 
gressional Record. 

The standing committee of corre. 
spondents delegated W. Turner Cy. 
ledge, of the New York Times, an 
Harry B. Gauss, of the Chicago Daily 
News, to visit Speaker Rainey in a 
endeavor to have this ruling vacated, 

Their proposal, embodied in the {o. 
lowing statement by Speaker Rainey 
to the House, was adopted: ; 

“The ruling made by the chair re 
cently with reference to the release oj 
remarks of members on the floor js 
creating considerable inconvenience jg 
the press gallery, and especially for the 
afternoon papers. 

“The opinion expressed by the chair 
is exactly in accord with all the prece- 
dents, and the chair thinks it ought to 
stand; that every member ought to 
control, absolutely, his remarks on this 
floor until he is ready to release them 
or until they appear in the Con 
gressional Record. But in order to ac- 
commodate the press and at the same 
time protect the members of the House, 
the chair modifies the ruling in this 
particular. Hereafter the reporters of 
debates will be authorized to give to 
the press the remarks of members, u- 
less the members notify the reporters 
that their remarks are to be held until 
after they have an opportunity to re- 
vise them, or until they appear in the 
Congressional Record. 

“This gives the member absolute con- 
trol of his remarks, which he ought to 
have, of course, and relieves the situa- 
tion so that the afternoon papers will 
not be inconvenienced as they are 
now.” 





GUILD ASKS HEARING 


News Workers to Present Arguments 
Against NRA Wages, Hours Proposal 

The American Newspaper Guild has 
asked the NRA for a public hearing 
on the proposed amendment to the daily 
newspaper code dealing with editorial 
hours and wages, Jonathan Eddy, execu- 
tive secretary, told Eprror & PUBLISHER 
this week. 

He said he expected the hearing 
would be held in the middle of July. 

The code authority of the daily news- 
paper publishing business filed its pro 
posed amendment with the NRA last 
month after a public hearing in New 
York in which editorial workers and 
publishers stated their views. 

The proposed amendment provides a 
40-hour week for news department 
workers in cities over 50,000 popula- 
tion, a 44-hour week in cities between 
25,000 and 50,000, and not more than 
48 hours in communities under 25,00. 
Minimum wages ranging from $25 a 
week in cities over 750,000 down to 
$12 a week in communities of less than 
25,000 would be fixed by the amend- 
ment. : 

The guild is now active collecting 
data to combat these proposed regula- 
tions. 
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XPRESSING open defiance to Gen- 
E eral Hugh S. Johnson, recovery ad- 
ministrator, who wired the American 
Newspaper Guild June 8 he will not be 
dictated to, in answer to the guild’s 
gemand for removal of George Buckley 
as deputy administrator in charge of 
the daily newspaper code, delegates to 
the national convention at St. Paul last 
week voted unanimously to place their 
case for adequate representation and 
enforcement of code provisions for edi- 
torial workers before President Roose- 
yet at the earliest possible date 

Decision “to go to the top man” came 
at the final session of a convention 
which opened with verbal fireworks 
Jue 5 and came to a close June 8 with 
delegates more solidly behind the guild 
movement than ever. Much was ac- 
complished in perfecting national or- 
ganization at the St. Paul meeting. 
The next step will be enlarging the 
guild membership through regional dis- 
tricts. Guild leaders frankly admitted 
they were not sure just what direction 
the guild will take until further time 
has elapsed for them to test out ways 
and means of strengthening the guild. 
Heywood Broun, New York World- 
Telegram, was re-elected president of 
the national guild by acclamation on 
Friday. President Broun proved to be 
an able convention chairman, directing 
the delegates through four days of in- 
tensive codification of aims and pur- 
poses. Jonathan Eddy, New York, was 
re-elected executive secretary, and Em- 
met Crozier, Newark (N. J.) Ledger, 
was re-elected national treasurer. Mor- 
ris Watson. Associated Press, ..ew 
York, was chosen vice-president at 
large. Under the new plan of regional 
organization, the following regional 
vice-presidents were elected, according 
to Federal Reserve Districts: 
vistrict 1, open; District 2, David 
Kessler, Rochester (N. Y.) Journal ; 
District 3, Paul Comly French, Phila- 
delphia United Press bureau; District 
4, Don Strouse, Akron (O.) Times- 
Press; District 5, Judson Evans, Rich- 
mond (Va.) Times-Dispatch; District 
6, open; District 7, Howard Burton, 
Detroit Times; District 8, Curtis A. 
Betts, St. Louis Post-Dispatch; District 
9, R. S. Gilfillan, Minneapolis Tribune ; 
District 10, Edward Burks, Tulsa 
(Okla.) World; District 11, John 
Parker, Ft. Worth (Tex.) Star-Tele- 
gram; District 12, Don Stevens, San 
Francisco Examiner; District 13, Rob- 
ert M. Buck, Washington News. 
Regional vice-presidents and national 
officers comprise the national executive 
board, which governs the policies and 
practices of both the national and local 
guilds, as provided in the newly-adopted 
constitution, which is printed in this 
issue. 

Regional vice-presidents for District 
1 and 6 will be chosen later. They 
were not represented at the national 
convention. 

There were only two contests in the 
election of regional vice-presidents. In 
District 3 French of Philadelphia won 
over Mac Parker, Philadelphia Record. 
Parker was given a vote of thanks by 
the convention for pioneer work done 
M organizing the national guild. <A 
similar vote of appreciation was ac- 
corded Lloyd White, Cleveland Press, 
who retired as first vice-president and 
Was not a candidate for regional vice- 
President. Parker of Ft. Worth was 
tlected over Raymond Brooks of Aus- 
tn, Tex., in the only other contest, 

. Johnson’s telegram came during 
the closing minutes of a spfrited four- 
day convention of more than 100 dele- 
gates. His wire stated: 

Your aspersions of George Buckley 
are absolutely unwarranted. I will not 
e dictated to as to the choice or con- 
tinuance of any of my assistants.” 
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By GEORGE A. 


Upon motion of T. H. Zittel, New 
York Evening Journal, President Broun 
was instructed on unanimous vote of 
the convention to appoint a special com- 
mittee to call upon the President in an 


BRANDENBURG 


done before the guild will give serious 
consideration to such questions of policy 
as affiliation with the American Fed- 
eration of Labor, professional require- 
ments for apprentices and craftsmen, 














National officers and regional vice-presidents of American Newspaper Guild who 


will direct guild activities as executive committee. 


Left to right, seated: Paul 


Comly French, Philadelphia, vice-president; Morris Watson, New York, vice- 
president-at-large; Emmet Crozier, Newark, treasurer; Heywood Broun, New 
York, president; Jonathan Eddy, executive secretary; and Don Strouse, Akron, 


vice-president. 
Robert M. Buck, Washington, D. C., 


Edward Burks, Tulsa, Okla., 


effort to get what the guild feels is a 
tair hearing. 

According to Robert M. Buck’s re- 
port on Thursday, D. A. deSooza, presi- 
dent of the Washington Guild, was told 
by Mr. Buckley that he had no business 
in his office on code matters as a guild 


representative. - Buckley was quoted 
as saying: “This is an employers’ 
code.” 


When Johnson’s wire was read at the 
convention, Buck said: 

“Maybe we asked for the removal from 
the wrong man. Let’s go to the top 
man. We're tired and through doing 
business with General Johnson or his 
deputies. Let’s go straight to the Presi- 
dent where we can hope for fair treat- 
ment.” 

Buck’s report dealt with the campaign 
of constant pressure the guild has fol- 
lowed in seeking representation on the 
Newspaper Industrial Board, dating 
from the middle of April. He charged 
Buckley with being a “tool of the pub- 
lishers” and recommended his removal, 
which the convention endorsed unani- 
mously. 

Announcement was made at the clos- 
ing session that R. L. Burgess, former 
San Francisco Examiner editorial 
writer, who said he was discharged be- 
cause of his guild activities, has been 
offered a newspaper editorial research 
position with the Farmer-Labor party 
by Gov. Floyd B. Olson of Minnesota. 
He had previously been hired by the 
guild as a regional organizer. 

President Broun closed the conven- 
tion with a few remarks, declaring the 
guild has grown in numbers and spirit 
during the past six months. He stressed 
the importance of maintaining solid- 

_arity within the ranks of the guild or- 
ganization in order for it to attain the 
major objectives chartered for the com- 
ing year. 

It is apparent to an observer the 
two chief objectives local guilds are 
primarily interested in are increased 
wages and better working conditions 
through collective bargaining with the 
publishers. It is also evident from the 
tone of the convention that much 
regional organization work is yet to be 


Standing, left to right: 


David E. Kessler, Rochester, N. Y., 
Richard S. Gilfillan, Minneapolis, and 


all regional vice-presidents. 


and closer co-operation between the 
guild and schools and departments of 
journalism. In this connection Dr. 
Ralph D. Casey, University of Minne- 
sota, speaking as a representative of 
the American Association of Schools 
and Departments of Journalism, told 
the delegates that his group stands 
ready to meet with the guild at any 
time to discuss mutual problems relat- 
ing to standards of admission to the 
craft. 

Both Cleveland and Atlantic City en- 
tered bids for the 1935 convention. 
Selection of the convention city rests 
with the national executive board. 

The convention adopted the following 
resolution dealing with integrity of news 
columns and “freedom of conscience”: 

“WHEREAS, freedom of the press is 
a right of the readers of news and a 
responsibility upon the producers of 
news ; and is not a privilege for owners 
of news channels to exploit; and 

“WHEREAS, reporting is a high calling 
which has fallen into disrepute because 
news writers have been too often de- 
graded as hirelings compelled by their 
employers to serve the purposes of poli- 
ticians, monopolists, speculators in the 
necessaries of life, exploiters of labor, 
and fomenters of war; therefore be it 

“RESOLVED, that the American News- 
paper Guild strive tirelessly for in- 
tegrity of news columns and opportunity 
for its members to discharge their social 
responsibility; not stopping until the 
men and women who write, graphically 
portray or edit news have achieved free- 
dom of conscience to report faithfully, 
when they occur, and refuse by distor- 
tion and suppression to create political, 
economic, industrial and military wars.” 

Another resolution pointed out that 
on many chain newspapers reporters 
are forced to write stories for publica- 
tion in other papers of the chain with- 
out compensation under a “courtesy 
custom” and declared that newspaper 
writers should receive compensation for 
stories written for publication in news- 
papers other than the paper on which 
he is regularly employed. 

L. B. Palmer, general manager of 
A.N.P.A., replied by wire to the con- 
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NEWSPAPER GUILD ADOPTS ETHICS CODE 


Broun Is Re-Elected President—Following Rebuff from Gen. Johnson, Organization Decides to 
Put Buckley Dismissal Plea Up to President Roosevelt—New Constitution Approved 


vention’s earlier resolution, calling at- 
tention to possible press censorship un- 
der the proposed Rayburn Communica- 
tions Bill. Mr. Palmer thanked the 
guild for the wire, but stated it was 
apparently “sent without knowledge of 
the facts relating to either section 3-d 
of the National Industrial Recovery 
Act to which you refer or the present 
condition of the communications Dill. 
There is no section 606-c in the com- 
munications bill as reported to and 
passed by the House and there is no 
provision in the measure as passed by 
the House which gives power of cen- 
sorship of the press to the President 
or anyone else. The section to which 
you refer was in the bill as it passed 
the Senate ostensibly for the purpose of 
giving the government control over 
radio during time of war. Its language 
was too embracing and was eliminated 
for that reason. It is our understand- 
ing the conferees will agree upon a 
provision for governmental control of 
radio facilities in time of war such as 
is now authorized by the radio act but 
that there will be no power of censor- 
ship of the press granted. Of course 
if such a power is proposed this asso- 
ciation will be glad to have the co- 
operation of all who are opposed to 
censorship. It is our view that radio’s 
peculiar adaptability for communication 
with the enemy in time of war makes 
it imperative for the government to 
take it over.” 

The committee on ethics, headed by 

Paul Comley French, Philadelphia, 
brought in the following report which 
was adopted as a basic policy of the 
guild: 
1. That the newspaperman’s first 
duty is to give the public accurate and 
unbiased news reports, and that he be 
guided in his contacts with the public 
by a decent respect for the rights of 
individuals and groups. 

2. That the equality of all men be- 
fore the law should be observed by the 
men of the press; that they should not 
be swayed in news reporting by po- 
litical, economic, social, racial or re- 
ligious prejudices, but should be guided 
only by fact and fairness. 

That newspapermen should pre- 
sume persons accused of crime of be- 
ing innocent until they are convicted, 
as is the case under the law, and that 
news accounts dealing with accused per- 
sons should be in such form as not to 
mislead or prejudice the reading public. 

4. That the guild should work 
through efforts of its members or by 
agreement with editors and publishers 
to curb the suppression of legitimate 
news concerning “privileged” persons or 
groups, including advertisers, com- 
mercial powers and friends of news- 
papermen. 

5. That newspapermen shall refuse 
to reveal confidences or disclose sources 
of confidential information in court or 
before other judicial or investigating 
bodies, and that the newspaperman’s 
duty to keep confidences shall include 
those he shared with one employer even 
after he has changed his employment. 

6. That the news be edited exclus- 
ively in the editorial rooms instead of 
in the business office of the daily news- 
paper. 

7. That newspapermen shall behave 
in a manner indicating independence and 
decent self-respect in the city room as 
well as outside, and shall avoid any de- 
meanor that might be interpreted as a 
desire to curry favor with any person. 

Your committee also urges the con- 
demnation of the following practices 
as being harmful to the public interest, 
the newspapers and newspapermen: 

1. The carrying of publicity in the 
news columns in the guise of news 
matter. 

2. The current practice of requiring 

(Continued on page 41) 
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LEGISLATORS REJECT 
PLAN TO BAR WRITERS 


Louisiana House Defeats Resolution 
Introduced Following Sharp 
Editorial Criticism in 
State Papers 


(Special to Ep1tor & PuBLisHER) 

Baton Rouce, La., June 11—A reso- 
lution threatening newspapers and press 
association with the withdrawal of the 
facilities of the House of Representa- 
tives was rejected tonight by the house 
with a vote of 55 nays and 33 yeas. 
Twelve representatives were absent or 
not voting. 

The resolution, offered in retaliation 
of adverse editorial comment, was voted 
on aiter Representative Norman Bauer 
denounced it, asserting “we don’t dare 
to exclude the newspaper reporters from 
this house chamber.” 

“There are two good reasons for not 
excluding newspaper reporters,” “Mr. 
Bauer continued. “The first is that, if 
we did, we would be rendered more 
ridiculous than we already have been 
made in the eyes of the nation. 

“The second reason is that every 
member of this house knows that the 
people of the state would not stand for 
newspaper reporters being excluded 
from this house chamber. The pres- 
ence of newspaper reporters is the only 
way the people of the state have of 
knowing what is going on in this house.” 

“Do you think it fair,” Representa- 
tive Patrick H. McGrath asked, “for 
the newspapers to call us carpet bag- 
gers?” 

“I see no reason,” Mr. Bauer replied, 
“why the newspapers should not com- 
pare us to carpet baggers if the com- 
parison is true.” 

“This resolution,” said Representa- 
tive William Pegues, who introduced 
it, “has caused more commotion than I 
anticipated. I do not believe the news- 
papers should assail members of this 
house on personalities, and I don’t think 
it fair to single out personalities.” 

Mr. Pegues declared that his resolu- 
tion did not ask that newspaper repor- 
ters be excluded from the house cham- 
ber, “but merely warns the newspapers 
that in the future they gracefully re- 
frain from jumping on some members 
of this house, who are not blessed with 
the ability to protect themselves in ver- 
bal combat. 

“IT am not calling the 
‘lying newspapers,” Mr. Pegues con- 
tinued. “I believe that whenever a 
newspaper has made a mistake, it was 
made in good faith. Let the newspapers 
making mistakes retract them and be 
more careful. 

“By adopting my resollution nothing 
will be hurt. I am only asking the 
members of this house to join me in 
warning the newspapers, or, if you pre- 
fer, requesting the newspapers to re- 
frain in the future from such tactics.” 

Mr. Pegues did not vote when the 
roll was called. 


newspapers 





JUNKIN, JR., PROMOTED 


Is Advanced to Business Manager of 

” Miami Daily News 

J. E. Junkin, Jr., advertising man- 
ager of the Miami (Fla.) Daily News 
since 1931, has been appointed business 
manager with authority over all depart- 
ments except finance and editorial, Dan 
J. Mahoney, general manager, has an- 
nounced. Mr. Junkin came to Miami 
in 1912 and joined the classified depart- 
ment of the News in 1930. 

Mr. Junkin is a native of Sterling, 
Kan., and was associated for a time 
there with his father on his newspaper, 
the Sterling Bulletin, which he later 
merged with the Gazette. 





WILLIAMS IN HOSPITAL 
Dr. Walter Williams, president of 
the University of Missouri, is at Barnes 
Hospital, St. Louis, where he under- 
went an operation for a bladder ailment 
on June 9. His condition is satisfac- 
tory, according to his surgeon, Dr. John 
R. Caulk. He probably will remain in 

the hospital for about two weeks. 
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$690,216 Budget Requested to Finance 
Administration of Graphic Arts Code 


(Special to Epiror & PuBLISHER) 

ASHINGTON, D. C., June 11— 

Non-metropolitan and daily news- 
papers operating under the graphic arts 
code have asked NRA approval of a 
budget totaling $690,216 to cover the 
costs of administration for the period 
from Feb. 26 to Dec. 31. 

Criticisms, objections or suggestions 
concerning the budget will be received 
by Deputy Administrator John E. 
Williams prior to Friday, June 22. If 
it appears advisable, a public hearing 
will be called to hear proponents and 
objectors. 

The proposed basis of contribution 
is: $10 for each establishment, and $6 
per employe for each employe in an es- 
tablishment in excess of two employes 





(including proprietors, partners, man- 
agers and everyone else regularly aver- 


aging pay of 20 hours or more per 
week) ; maximum assessment to any 
one establishment, $3,000. Where an 


establishment publishes a daily news- 
paper, the maximum assessment is not 
to exceed an amount equivalent to a 
$15 base charge, plus $3 for each 1,000 
circulation, or major fraction thereof. 
Items in the proposed budget are: 
Total personnel, $223,800; total office 
general expense, $155,850; total code 
authority, traveling, etc., $84,216; total 
compliance and other committees, $165,- 
750; national graphic arts committees 
and boards, $23,500; miscellaneous, $3,- 
500; general reserve, nation, $9,600; 
general reserve, regional, $24,000. 








BRITISH ENVOY OUSTS 
WRITER IN GERMANY 


Noel Panter, London Correspondent 
Returns After Expulsion and Finds 
Ambassador in Rage—Nazis 
Call Him a “Spy” 


Noel D. Panter, who as correspond- 
ent for the London Daily Telegraph, 
was expelled from Germany last Oc- 
tober because of dispatches written from 
Munich, re-entered Germany this week, 
but the treatment accorded him by Sir 
Eric Phipps, British ambassador, in- 
duced him to leave Germany imme- 
diately. 

Panter arriver in Berlin with a regu- 
lar visa. Recently Sir John Simon, 
British Foreign Secretary, had told the 
House of Commons that the German 
government had informed him that 
Panter was not actually barred and 
could return if he wanted to. On his 
return this week Panter announced his 
presence to Nazi press officials who im- 
mediately issued a statement referring 
to Panter and Philip Pembroke Ste- 
vens, expelled London Daily Express 
correspondent, as “spies.” Panter then 
went to the British Ambassador who ac- 
cused him of trying to create trouble 
between two friendly nations. The am- 
bassador was beside himself with range, 
Panter said. Panter was ordered to 
leave Germany at once, and he did so. 

According to a dispatch to the Chi- 
cago’ Tribune, the incident was re- 
garded in Berlin as an indication of the 
Nazi attitude spreading even to diplo- 
mats. 
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ADDING NEW STATIONS 


H. H. Hammer Reports Big Gain In 

Radio-Press Users 
(Special to Epttor & PusLisHeEr) 
_ Los AnceLEs, June 11—Inability of 
independent radio news services to as- 
sure their subscribers of the reliability 
of their news, and the fact that they 
cannot offer an established and recog- 
nized service already are beginning to 
operate against the unauthorized ser- 
vices, it was reported here today by 
H. H. Hammer, field representative of 
the western division of the Press-Radio 
Bureau. 

Mr. Hammer returned last week 
from a two-month trip through north- 
ern California, Oregon and Washing- 
ton, during which time the subscribers 
to the western service were increased 
from 23 to 47. He leaves late this 
week for Arizona and New Mexico to 
contact additional stations and news- 
papers. 





GEORGIA DAILY SOLD 


W. M. Harrison, editor, and W. H. 
Lovett announced June 9 joint purchase 
of the Dublin (Ga.) Courier-Herald, 
evening paper. Harrison has been ed- 
itor and manager of the newspaper for 
the past five years and will continue 
in that capacity. Lovett is a prominent 
business man and a state senator. The 
paper formerly was owned by the Gen- 
eral Newspapers, Inc., a holding com- 
pany. 


KENNEDY SUNDAY EDITOR 


Succeeds Wisner on Chicago Tribune 
—Ridgway Farm Editor 
(Special to Eptror & PuBLIsHER) 

Cuicaco, June 12—Ardis Kennedy 
has been appointed Sunday editor of the 

Chicago Tribune, succeeding William H. 

Nisner, it was 
announced this 
week. For the 
past two years, 
Mr. Kennedy has 
been a copy read- 
er on the city 
desk. Previously, 
he was on the 
staff of the Chi- 
cago Herald and 

Examiner and be- 

fore that on the 

Minneapolis Trib- 

une. 

Amnouncement 

was also made this 
week that Frank Ridgway has been ap- 
pointed agricultural editor, succeeding 
Paul Potter. Mr. Ridgway was for- 
merly Tribune farm editor for 10 years, 
from 1919 to 1929. He then went to 
Washington as director of information 
of the Federal Farm Board, which was 
later absorbed by the Farm Credit Ad- 
ministration in the spring of 1933. Prior 
to returning to the Tribune, he was 
associated with the Packers’ Associa- 
tion in Chicago. 


ROSS, BRANDT PROMOTED 


Former Rejoins Editorial Staff, Latter 
Heads Capital Bureau 
(Special to Epttor & PuBLIsHER) 

WASHINGTON, . Cy, June 12— 
Charles G. Ross, chief of the Washing- 
ton bureau of the St. Lowis Post-Dis- 
patch for the past 16 years, has gone 
“back home” to accept a promotion to 
a place in the editorial department. 
He is a former president of the Grid- 
iron Club and one-time chairman of 
the Overseas Writers’ Association. Be- 
fore coming to Washington he taught 
in the journalism school of his alma 
mater, the University of Missouri. He 
is a member of Phi Beta Kappa. 

Mr. Ross will be succeeded by Ray- 
mond P. Brandt, who has been in the 
Post-Dispatch bureau a little over ten 
years. Mr. Brandt is now president 
of the National Press Club. 

Paul Y. Anderson will continue his 
connection with the Post-Dispatch 
bureau, as a writer of special features 
and generally important news stories. 


NAMED TO CODE BODY 

H. N. Wilson has been named by Na- 
tional Recovery Administrator Hugh S. 
Johnson as the Administration member 
on the code authority for the Electro- 
typing and Stereotyping Industry. For 
fifteen years Mr. Williams has been 
purchasing agent for the Scott & Fetzer 
Company, West 114th St. and Locust 
Ave., Cleveland, Ohio. 


ENTERS DAILY FIELD 
The St. Paris (O.) News-Dispatch, 
a weekly, has become an afternoon 
paper. H. E. Cook is publisher, It is 
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FREE RADIO IS HAligy 
BY ROOSEVELT 


Manufacturers’ Meeting Told It 
Have Equal Freedom With Pre, 
Counsel Urges It to Help 
Newspapers’ Cause 


(By telegraph to Epiror & PuBLisuz) 

HIcAGO, June 13—President 
velt, in a message to the Radio \ 
facturers Association meeting here thi 
week at their tenth annual conyens 
declared that “radio broadcasting 
be maintained on an equality of jr 
similar to that freedom which has 
and is the keystone of the Amerigg 
press.” 

The President’s message was Tex 
here tonight at the annual 
marking the close of the three-day og 
vention at which freedom of express 
was also discussed by John W, Ve 
Allen, general counsel for R, 

President Roosevelt paid tribute to 
radio industry for its ingenuity 4 
making possible for radio to be 
joyed by all. He voiced the need 
keeping radio a “public convenience ay 
necessity.” His message stated: 

“Your manufacturing ingenuity ay 
your agencies of distribution have be, 
so exercised that, I am glad to g 
radio today is enjoyed in the humble x 
well as the palatial home and contribu 
greatly to the enrichment of life, 

“Radio is a new and potent America 
industry. Reports of the United Stat 
Department of Labor show that employ. 
ment in your factories has doubled sing 
April, 1933. Unemployed have fou 
work in your factories and I am a 
vised that as business has improve 
within your industry your workers hay: 
received increased wage rates. 

“You have had many evidences of m 
interest in radio. In cooperation wit 
the Government, radio has been cop 
ducted as a public agency. It has me 
the requirements of the letter and spiri | 
of the law that it function for publi 
convenience and necessity. 

“To permit radio to become a mediun 
for selfish propaganda of any characte 
would be to shamefully and wrongly 
abuse a great agent of public service 
Radio broadcasting should be maintained 
on an equality of freedom similar to 
that freedom which has been and is the 
keystone of the American press.” 

Mr. Van Allen pointed out the im 
portance of radio broadcasting as i 
means of maintaining peace between na 
tions. He referred to the radio warfare 
now raging in Europe and discussed the 
American system as the best existing for 
this country. 

He warned against control of public 
information, asserting : 

“Just as newspapers and _ periodicals 
are the natural guardians of the right 
of the people to freedom of the press, 
so the broadcasters are the natural 
guardians of the right of freedom oi 
speech and they too have been alert in 
protecting this right from encroachment 
or abuse. 

“Furthermore, because of their com- 
mon significance, newspapers and peri- 
odicals have likewise defended not only 
freedom of the press but freedom a 
speech, and the broadcasters should bk 
just as alert and active in defending 
the right of the free press as they 
are in defending the right of free 
speech. 

“With this common ground, the pub 
lic will be freely informed of all shades 
of opinion on acts of public servants 
respecting its welfare and can thereby 
judge the faithfulness or unfaithfulness 
of its public servants.”’ 
















FLEMING ARRAIGNED 

Grover C. Fleming, editor and pub- 
lisher of the Ohio Examiner, Spring- 
field and Columbus, has been arraigt 
in Cincinnati on a charge of crim 
inal libel against E. W. Edwards, tor 
mer president of the Fifth-Third Unien 
Trust Company. Fleming recently fin- 
ished serving a term in a jail at Piqua, 
O., for libeling the chief of police there. 
He is out on bail pending trial in Gr 
cinnati. 
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NEYLAN ORGANIZING WAR ON TELEPHOTO 


Hearst Counsel Forming Committee of A.P. Members to Emphasize Character of A.P. as a 


Mutual Association 


REPRESENTATIVE committee 
of Associated Press members which 
| seek to emphasize the essential 
character of the 
Associated Press 
as a mutual as- 
sociation,” is in 
process of forma- 
tion, a letter from 
John Francis 
Neylan, chief 
counsel of the 
Hearst News- 
papers, to A. P. 
members this 
week stated. 
Formation of the 
committee is a 
step in the fight 
to nullify or alter 
the present plan of the A. P. to pro- 
ye telephoto service to subscribing 
members. 

Mr. Neylan said the American Tele- 
yhone and Telegraph Company would 
not hold the Associated Press: to the 
performance of any existing contract, 
and had agreed to a plan whereby the 
A. T. & T. would restore telephoto ser- 
vice if the big picture agencies would 
make a guarantee against operating loss. 
The Associated Press has not agreed to 
the plan, Mr. Neylan said, although 
Acme, Wide World and International 
News Photos had done so. 

He charged that A. P. board members 
with withholding information about the 
telephoto plan, at the time it was being 
worked out, from Adolph S. Ochs, 
pablisher of the \ew York Times, and 
for many years an A. P. director. 
“Such a proceeding is too dangerous to 
go unchallenged,” he said. 

The letter follows: 

San Francisco, June 14, 1934. 
To All Members of The Associated Press: 

Under date of May 3rd I addressed to 
you a preliminary letter on the subject mat- 
ter of the proposed taking over by the As- 
sociated Press from the American Telephone 
& Telegraph Company of the function of 
transmitting photographs by the process 
known as the telephoto, 

Since May 3rd, much thought and atten- 
tion have been given to this subject matter 
by the management of the Associated Press, 
the representatives of other photographic ser- 
vices, and publishers generally. Unfortun- 
ately, for reasons which they deemed to be 
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Joun F. NEyYLan 


sound, the management of the Associated 
Press planned the disclosure of this new 
service to the country as an accomplished 


fact, to the extent that it might be accom- 
plished by the signing of legal documents. 
I say unfortunately, because we must all 
recognize that, once men have taken a posi- 
tion publicly, it is difficult to view a matter 
judicially, or retrace one’s steps. 

In the last analysis, however, the annual 
cost of this venture of not less than five 
million dollars per annum will fall upon the 
Newspapers of America, and it would seem 
logical that those who are to pay should 
Study the matter on its merits and reach a 
conclusion based upon experience and facts. 
The newspaper industry today, as a result 
of what the Associated Press management 
conceived to be an enterprising stroke, has 
three courses open to it in relation to tele- 
photo: 

1, With the certainty of increasing costs 
for established and necessary services and 
materials, to postpone indefinitely the adop- 
tion of telephoto as a daily burden; 

2. To accept the plan offered by the 
American Telephone & Telegraph Company 
to revive and operate its telephotographic ser- 
vice, on the basis of that corporation being 
guaranteed against operating loss by the ex- 
isting photographic agencies, making the ser- 
vice available to all newspapers and photo- 
sraphic services as they may desire it; 

3. Acquiesce in the plan now proposed by 
a fractional minority of the membership of 
the Associated Press with its provocation to 
wasteful competition, and embrace an extra- 
vagant burden of not less than five million 
dollars a year in charges for machines, wire 
tolls, newsprint, photo-engraving, upkeep, etc. 

In dealing with these three courses, may 
I first emphasize that, in my humble opinion, 
which has been confirmed overwhelmingly 
by those owners of medium and small news- 
a who have studied the subject matter, 
‘8 is not a problem which concerns only 
Metropolitan newspapers, but which, rela- 











tively, has a far greater significance to the 
smaller newspapers. 

I do not desire to excite the prejudice of 
the small newspaper against the metropolitan 
paper. I do ask, however, that, in his own 
seifish interest, the owner of a non-metro- 
politan newspaper give this subject matter the 
thought and attention it deserves while there 
is still time to meet the situation construc- 
tively. In these dafs of fast airplanes, fast 
motor cars, and increasingly faster railroad 
trains, it seems self-evident that the addition 
»f extravagant burdens on the industry as 
a whole inevitably means the crushing of the 
smaller newspaper. 

As I dictate this letter my attention is 
called to an Associated Press dispatch chroni- 
cling the flight of a regular passenger air- 


plane from Los Angeles to New York in 
little more than twelve hours. 
Bespeaking on your part a judicial con- 


sideration of the matter, may I present what 
I conceive to be the salient points as to the 
three courses outlined above? 

1, With the certainty of increasing costs 
for established and necessary services and 
materials, to postpone indefinitely the adop- 
tion of telephoto: 

There are four outstanding 
services in the United States: Acme, owned 
by the Scripps-Howard interests; Wide- 
World, owned by the New York Times; In- 
ternational News Photos, owned by Mr. 
Hearst, and the Associated Press Photo Ser- 
vice. 

The proposed new machines of the Ameri- 
can Telephone & Telegraph Company were 
offered to all of these services at the same 
time and under the same conditions, and the 
enterprise was definitely rejected by all ex- 
cept the Associated Press. I have been ad- 
vised personally by the responsible officers of 
the Associated Press that they were aston- 
ished when they learned that the proposed 
service had been studied by the other ser- 
vices and rejected. 

The managers and technicians of Wide 
World, Acme, and International News Photos 
have reported unanimously and consistently, 
in the light of their many years experience, 
the proposed service is ruinously extravagant 
and they have opposed its adoption by their 
own corporations, These same managers and 
technicians today are unanimous in their op- 
position to its adoption by their own cor- 
porations even if the Associated Press should 
proceed. 

All three of these services, through their 
responsible officers, have announced that if 
the Associated Press should drop the project 
tomorrow they would guarantee that no one 
of them would take it up. 

The American Telephone & Telegraph 
Company, through its responsible officers, has 
stated that its operation of telephoto was “a 
losing proposition all the way through, hav- 
ing shown a loss each year during its oper- 
ation of something over $300,000, and for 
the total period of operation a loss of 
$2,750,000.” 

The American Telephone & Telegraph Com- 
pany had all the papers in the United States 
as clients, and had the experience outlined. 

It seems inconceivable that the judgment of 
one man, experienced in the photograph field 
in the Associated Press, should outweigh the 
experience and judgment of men of at least 
equal ability, and should outweigh the cold 
record of failure of the American Telephone 
& Telegraph Company. 

In the light of inevitably rising costs and 
lagging revenues, I submit the most intelli- 
gent course for the newspaper industry of 
the United States to pursue would be the 
indefinite postponement of additional and un- 
avoidable expenses, such as daily telephoto 
services. 

2. To accept the plan offered by the Amer- 
ican Telephone & Telegraph Company to re- 
vive its telephotographic service, on the basis 
of that corporation being guaranteed 
against operating loss by the existing photo- 
graphic agencies, making the service avail- 
able to all newspapers and photographic ser- 
vices as they may desire it. 

If the newspaper owners 
not desire to postpone this 
pense, or if, in their good judgment, they 
deem it a progressive step in newspaper- 
making, it seems elementary that they should 
desire to have this service on the most eco- 
nomical basis. 

I do not believe any person of sound judg- 
ment believes that, because the Associated 
Press might have machines delivered thirty 
days in advance of a competing service, they 
would enjoy any permanent or substantial ad- 
vantage, 

Therefore, if daily telephoto service is 
deemed necessary, it seems evident it is 
vastly to the advantage of the newspapers 
which will pay the bill eventually to have 


photographic 


of America do 
unnecessary ex- 


one pertected service available to them as 
and when they desire it, instead of four 
competing services, imputing synthetic impor- 
tance to photographs to justify quadruplica- 
tion of costs. 

Mr. Walter Gifford, president of the 
American Telephone & Telegraph Company, 
has stated categorically that his corporation 
would not hold the Associated Press to the 
performance of any contract, either express 
or implied, heretofore executed. 

Mr. Gifford has stated his corporation 
would restore telephoto service, with their 
latest and most modern machines, making 
such service available to all newspapers or 
other clients. Justly and properly, however, 
Mr. Gifford pointed out that, in view of 
their enormous operating losses in this field, 
his corporation should have a _ guaranty 
against operating loss. 

The responsible officers of Wide World, 
of Acme, and of International News Photos 
have expressed their willingness to partici- 
pate in such a guaranty. The Associated 
Press has not agreed. 

It is estimated by a gentleman recognized 
for thirty years in the photographic service 
field as an outstanding authority, that the 
total annual bill for telephotos for the city 
of Baltimore, for instance, for all of the 
newspapers there, would be less than $5,000 
a year, as compared with the proposed charge 
by the Associated Press of $33,000 a year, 
and in his estimate this gentleman frankly 
stated he had purposely included transmis- 
sion of photographs which no prudent or 
experienced manager of a_ telephotographic 
service would consider eligible for telephoto 
transmission. 

Under the A. T. & T. Co. plan, the pub- 
lisher or editor would exercise his own 
judgment on the eligibility of photographs, 
and would pay for his own judgment. 
Under this plan, a publisher or editor would 
not be deluged daily with an additional 
amount of non-usuable material. 

Under this plan the A. T. & T. Co. makes 
the capital expenditures as a communications 
concern, and the newspaper industry of 
America is not saddled with the costs of 
maintenance and amortization of machinery 
and five-year contracts for wire services. 

Additionally, a most important element, 
seemingly ignored up to the present, is, not 
the prospective, but the present development 
of television, I have no authority to speak 
for those corporations controlling television, 
I am not as fully informed on the subject 
matter as I should like to be, but I am well 
enough acquainted with the development of 
the art or science of television to assert 
that no prudent man, in the handling of his 
own affairs, should enter into a five-year 
contract for telephotographic service with- 
out first giving thorough consideration to 
the present and prospective development of 
television. 

I submit that, if the newspaper industry 
considers continuous daily telephotographic 
service a present necessity, there is no sound 
argument against the conduct of such a ser- 
vice on an intelligently economic basis by 
the American Telephone & Telegraph Com- 
pany. 

3. Acquiesce in the plan now proposed by 
a fractional minority of the membership of 
the Associated Press, with its provocation to 
competition, and embrace an extravagant bur- 
den of not less than five million dollars a 
year in charges for machines, wire tolls, 
Newsprint, photo-engraving, upkeep, etc. 

I do not propose to waste any time at- 
tempting to justify my motives in the pres- 
entation of this matter. 

If the membership of the Associated Press 
can believe a fraction of the statements 
made by Messrs. Frank B. Noyes and Kent 
Cooper during the period of the last seven 
or eight years, concerning the loyalty and 
friendship of Mr. Hearst and of myself to 
and for the Associated Press, there can 
no question of ulterior motives in this dis- 
cussion, 

Both of these gentlemen have assured me 
that the secretive methods adopted in the 
attempt to have the telephotographic service 
adopted by the Associated Press membership 
?s a whole were adopted, as they believed, 
for the advantage of the Associated Press. 

While I question their judgment in so 
dealing with a member to whom they were 
going to look in the future for a payment 
of $300,000 a year for this telephotographic 
service, I do not question their good motives. 

I do question seriously the propriety of 
certain directors of the Associated Press as- 
suming the right to withhold deliberately and 
designedly from a member of the board of 
directors of the Associated Press knowledge 
of a plan to commit the corporation’s credit 
to an expenditure of approximately half a 
million dollars. 


Charges Information Withheld from Adolph Ochs 


Adolph 3S. Ochs, the owner of the New 
York Times, has been a member of the 
board of directors of the Associated Press 


continuously for thirty-four years, since the 
day when the institution was founded. 

Mr. Ochs was re-elected a director of the 
Associated Press, for a three-year term, on 
April 26, 1932. He received the highest vote 
cast for a director by the membership, and 
actually received fifty per cent more votes 
at the hands of the members than did some 
of those gentlemen who assumed to act for 
the members without his knowledge. 

It is an undisputed fact that the general 
manager and a number of the directors of 
the Associated Press designedly withheld from 
Mr. ‘Ochs, over a period of several months, 
all information concerning the  telephoto- 
graphic service matter, actuaily committed 
the corporation’s credit, and launched a cam- 
paign for subscribers without his knowledge. 

I submit that such a proceeding is too 
dangerous to go unchallenged. The implica- 
tion that Mr. Ochs might betray his trust 
as a director of the Associated Press, be- 
cause of his interest in the Wide World 
photographic service, constitutes no ratifi- 
cation of an illegal action, because Mr. Ochs 
was elected a director with the full knowl- 
edge of the membership that he owned the 
Wide World service. F 

Nor is this a matter to be disposed of by 
Mr. Ochs personally. 

When he was elected a director of the 
Associated Press, the membership, having 
preferred him before all other candidates, 
had a right to the benefit of the exercise of 
his judgment on their behalf, and neither 
he nor the remaining members of the board 
of directors had any legal right to deprive 
them of the exercise of his judgment. 

The striking fact is that, had the board 
proceeded properly and in accordance with 
law, unquestionably they would have had 
the knowledge that all three of the competing 
services had investigated the A. T. & T. Co. 
offer, and had rejected it. 

Out of 1,315 members of the Associated 
Press, on the date of the holding of the 
recent annual convention, a total of 39 mem- 
bers had subscribed for the proposed tele- 
photographic service. 

It is undisputed that, of these 39, at least 
14 were induced to sign on the theory that 
if they did not their competitors would be 
in the field first. 

One standard sales argument, in the ter- 
ritories where there was a Hearst newspaper, 
was that the Hearst institution was certain 
to take the service. 

The truth is that, not only did no Hearst 
newspaper contemplate taking the service, 
but, on the contrary, it had been investigated 
on their behalf and definitely rejected two 
months prior to the time when the sales talk 
was indulged in. Similar arguments were 
indulged in territory where the Scripps- 
Howard papers are published. 

Since the convention, and while attempts 
have been made to put this matter on a 
proper basis, I am advised 'that representa- 
tions have been indulged to the effect that a 
compromise was being discussed which might 
lead to the Scripps-Howard and Hearst news- 
papers embracing the service. 

I have no authority to speak for 
Scripps-Howard newspapers. 

I state unequivocally and undqualifiedly 
that at no time in any discussion was any 
consideration given by the Hearst institution 
to subscribing for this service. I note that 
a similar statement has been made publicly 
by the responsible officers of the Scripps- 
Howard papers. 

Insofar as we have been advised or can 
ascertain the Associated Press as a corpora- 
tion has committed its credit for twenty- 
nine machines, costing $16,000 apiece. 

The Associated Press is the primary ob- 
ligor, and is furnishing the money from its 
funds for present promotion expenses, 

I understand that certain members of the 
Associated Press have executed a guaranty 
to pay a certain amount of the total ex- 
pense incurred, or to be incurred. 

In common with other members of the 
Associated Press, we have been warned that, 
should any guarantor fail or refuse to pay 
his proportionate share, such amount would 
fall on the membership generally. 

During the convention it was expressly 
stated by the general manager that no con- 
tract had yet been executed for wires. 

Therefore, at the present time, the mem- 
bers of the Associated Press, large and small, 
are subject to assessment legally to defray 


the 


a primary obligation and look for reim- 
bursement to underwriters. 

In the event of default by any under- 
writer, the member who has not subscribed 


(Continued on page 35) 
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CENSORSHIP THREAT DELETED FROM 
NEW COMMUNICATIONS ACT 





Proposed Plan to Give President Power to Close Wires in Case 
of a National Emergency Stricken Out of Measure 
Now Awaiting Roosevelt’s Signature 





By GEORGE H. MANNING 
Washington Correspondent, Editor & Publisher 


Wy “Seineron, D. C., June 13— 
The printed copy of the report 
of the conferees on the new Commu- 
nications Act, which is an exact copy 
of the engrossed bill that has gone to 
the President for his signature, is inter- 
preted to indicate that the American 
Newspaper Guild has won its fight to 
have the war emergency provision 
stricken out so far as wire communica- 
tion is concerned. 

The official copies of the new law 
will not be available until after it has 
been approved by the President, but it 
was stated at the offices of the Com- 
mittees on Interstate and Foreign Com- 
merce of the Senate, and of the House, 
that the war ban is lifted from tele- 
phones and telegraph during times of 
war, and that they are free for the use 
of the public. 

The bone of contention, and a matter 
which played an important part in the 
discussions at the St. Paul convention 
which convened June 7, was Section 
606 (C) of the Rayburn Communica- 
tions bill which the newspaper guild 
contended in its protest would give the 
President power practically at will to 
close wire and radio news stations un- 
der guise of a national emergency. 

Resolutions were adopted protesting 
against the clause, and telegrams were 
sent to Senator C. C. Dill and Repre- 
sentative Sam Rayburn, respective 
chairmen of the committees. 

In order to modify the bill, the con- 
ferees rewrote Sections (C) and (D), 
which are to appear in the act, if ap- 
proved by the President, as follows: 

“(C) Upon proclamation by the 
President that there exists war or a 
threat of war or a state of public peril 
or disaster or other national emergency, 
or in order to preserve the neutrality of 
the United States, the President may 
suspend or amend, for such time as he 
may see fit, the rules and regulations 
applicable to any or all stations within 
the jurisdiction of the United States as 
prescribed by the Commission, and may 
cause the closing of any station for 
radio communication and the ;+emoval 
therefrom of its apparatus and equip- 
ment, or may authorize the use or con- 
trol of any such station and/or its 
apparatus and equipment by any depart- 
ment of the Government under such 
regulations as he may prescribe, upon 
just compensation to the owners. 

“(D) The President shall ascertain 
the just compensation for such use and 
control and certify the amount ascer- 
tained to Congress for appropriation 
and payment to the person entitled 
thereto. If the amount so certified is 
unsatisfactory to the person entitled 
thereto, such person shall be paid only 
75 percentum of the amount and shall 
be entitled to sue the United States to 
recover such further sum as added to 
such payment of 75 percentum will make 
such amount as will be just compensa- 
tion for the use and control.” 

The confereees in effect eliminated the 
word “wire” wherever such appeared, 
and left the use of such free for use in 
times of national emergency. 


A copy of the guild protest, made 
at the St. Paul convention, was mailed 
to L. B. Palmer, general manager of 
the A. N. P. A., who responded as 
follows: 

“The A. N. P. A. thanks you for your 
wire which apparently was sent with- 
out knowledge of the facts relating to 
either Section 3 (d) of the National In- 
dustrial Recovery Act, to which you 
refer, or the present condition of the 
Communications Bill. There is no Sec- 
tion 606 (c) in the Communications 
Bill as reported to and passed by the 
House and there is no provision in the 
measure as passed by the House which 
gives power of censorship of the press 


to the President or anyone else. The 
section to which you refer was in the 
Bill as it passed the Senate ostensibly 
for the purpose of giving the Govern- 
ment control over radio during time of 
war. Its language was too embracing 
and was eliminated for that reason. It 
is our understanding the conferees will 
agree upon a provision for governmental 
control of radio facilities in time of 
war such as is now authorized by the 
Radio Act, but that there will be no 
power of censorship of the press 
granted. Of course, if such a power is 
proposed this Association will be glad 
to have the co-operation of all who are 
opposed to censorship. It is our view 
that radio’s peculiar adaptability for 
communication with the enemy in time 
of war makes it imperative for the 
Government to take it over.” 

An Associated Press dispatch from 
Washington dated May 8, asserted the 
change had been made in the Rayburn 
bill because of the guild’s protest. In 
answering the message from Mr. 
Palmer, Jonathan Eddy, executive secre- 
tary of the guild, cited the A. P. dis- 
patch. Mr. Eddy also wrote a letter 
to the New York Herald Tribune ask- 
ing for a correction for the implica- 
tion in the daily’s handling of the 
Palmer letter that the guild had “gone 
off half cocked.” 





WICHITA PRINTERS RETURN 


Temporary Settlement Reached on 
Basis of Previous Compromise 
(Special to Evitor & PuBLisHER) ‘ 

Wicuirta, Kan., June 12—The strik- 
ing union printers, who walked out of 
the daily newspaper plants because of 
a wage dispute April 21, returned to 
work today on the basis of a compro- 
mise offered to them the night of the 
strike. They agreed to return to work 
at the old wage scale of 72 cents an 
hour for day work and a differential for 
night work. They will work under the 
new contract for five months. In the 
interim the dispute will be arbitrated. 
The printers have demanded a wage of 
84 cents, which is the graphic arts code 
scale for job shops in this city. 

The arbitration board will consist of 
two representatives from the publishers, 
two from the printers and a fifth to be 
selected by the four representatives. If 
either side is dissatisfied with the arbi- 
tration award, the right of appeal to the 
national board is reserved. 

At the time of the strike, the Wichita 
Daily Beacon and the Wichita Daily 
Eagle offered to arbitrate. The pub- 
lishers also offered to grant an increase 
of 10 per cent. Both offers were re- 
fused and the 119 printers in the two 
plants walked out. They contended that 
the newspapers were violating the NRA 
code. 

The newspaper publishers denied 
this, for they contended they were not 
subject to the graphic arts code, be- 
cause they did not do job work in their 
newspaper plants. 





$12,000,000 SUIT ARGUED 


K. C. Star Attorneys Present De- 
murrer Plea in Doherty Action 
(By telegraph to Eviror & PusiisHER) 

Kansas City, June 13—Arguments 
in behalf of a demurrer filed by the 
Kansas City Star against the $12,000,000 
libel suit filed by Henry L. Doherty, 
utilities magnate, were heard by Judge 
Brown Harris in circuit court here this 
week. The court announced that a de- 
cision would not be handed down until 
some time in July. 

Dismissal of the suit through de- 
murrer was urged by Henry N. Ess 
and Paul Barnett, of counsel for the 
Star, who argued the case before Judge 
Harris. 
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24-PT. PAGE ONE EDITORIAL 


ALASKA SHIPS 
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Above is the Seattle Times’ 
labor boasts that they “have the big 


answer to 


Seattle papers tongue-tied.” The Coast 
longshoremen’s strike, which has vir- 
tually paralyzed Seattle shipping and 
commerce generally, has been fully cov- 
ered by Seattle’s three dailies—without 
editorial comment. That is, it had un- 
til June 10, when this seven column 
24 point editorial appeared, occupying 
seven full columns of the daily’s front 
page. 


TREE TRIMMERS NOW 
“TRIM” BILLBOARDS 


Chattanooga Signs for Which Memo- 
rial Elms Were Sacrificed Vanish 
by Night After E. & P. 

Tells Story 


(By telegraph to Epitor & PusBLiIsHER) 

CuaTTANnooca, Tenn., June 13—The 
cause of the memorial elm tragedy 
in Chattanooga has been removed with 
the destruction of three billboards of 
the Packer Outdoor Advertising Com- 
pany under the cover of night on order 
of their owners. But the effect, the 
hacked trunks of eight fine trees 
planted to preserve the names of sol- 
diers who gave their lives for their 
country, remains an eyesore on this 
city’s Rossville Boulevard, as illustrated 
in last week’s issue of Eprror & Pus- 
LISHER. 

Chattanoogans awoke Tuesday to find 
the signboards dismantled, doubtless to 
save the national advertisers repre- 
sented thereon, as well as the billboard 
company, from further public resent- 
ment. 

Meanwhile the Packer Company reit- 
erated its plan to replace the chopped 
trees with elms of as near the size of 
those destroyed as possible. 

Expert nurserymen called in by the 
company to help rectify the error said 
it would be best to wait until fall be- 
fore starting on the transplanting op- 
eration. 











O’DONNELL DINNER JUNE 18 


Friends to Honor Former New York 
Times Executive 


Hugh A. O’Donnell, former assistant 
business manager of the New York 
Times, will be the guest of honor at a 
testimonial dinner to be tendered him 
by friends and associates at the Hotel 
Commodore, New York, the evening of 
June 18. 

The committee in charge of the dinner 
includes Peter F. Reilly, Manufacturers 
Trust Company; Alden J. Cusick. Gen- 
eral Outdoor Advertising; Edward J. 
Dowling, actor; Edward Fallon, presi- 
dent of the Notre Dame Alumni; John 
A. Finneran, classified advertising man- 
ager of the New York American; Victor 
F. Ridder, of the Ridder Brothers News- 
papers, and Louis Wiley, business man- 
ager of the New York Times. 






NO NEWS MEN Crips 
WITH ROOSEVELT 


Three Wire Service Reporter, A 
signed to Destroyer Accompany; 
the Houston—Capital to 
Handle News Breaks 
















_ (Special to Epitor & PuBLisug,) os 
WasHINGTON, June 14—There ij bel succes 
less news coverage of the Presiden Chassif 
by a smaller number of reporters day 
President Roosevelt’s trip to Puen, ishmd 
Rico and Hawaii than on any Previgg M First 
excusion of this kind, according nN 
present plans, ——al 

No reporters are to be allowed On th. 
cruiser Houston. One representative 
each of the three wire press associagi 
will be allowed aboard a destr. 
which is to accompany the Houston, 

This will work no injury to the 
papers unless something entirely une. 
pected occurs because the Presiden 
“with Congress off his hands,” is gq 
to take the trip principally for a op 
plete rest and isolation from the burly. 
burly news of the world. 

Anticipating that Congress would ti 
final adjournment on Saturday, June jg 
President Roosevelt had planned 4 
leave Washington next W 
June 19, to see his son graduated, spen 
some time at his Hyde Park home ay 
board the Houston, probably at Ne 
York on June 26. 

It is now expected Congress will ng 
adjourn until next Wednesday, and th® & 
President will leave Washington prob. Offic 
ably the next day. The date for board. Hort 
ing the Houston and departing for ; ager 
long sea cruise is still unchanged. Th Vor 
personnel of the Roosevelt party is to k (lef 
very small. He will be accompanieg E 
only by his two sons, John and Frank. nm 
lin, his naval aide, the White Houy 
physician and pharmacist, Dick Jervis poin 
head of the White House secret servic perc 
corps, and two or three assistants. dele 

None of the secretarial staff, includ. S 
ing Louis Howe, Stephen Early an B® yne 
Marvin MacIntyre, will take the trip Bing 
according to present plans. rigi 

The three press association men 1 
Frederick A. Storm, United Press, Et § the 
ward L. Roddan, for I. N. S. and Uni-§ con 
versal Service, and Francis M. Stephen ¢ec 
son of the A. P., will be aboard a de § yen 
stroyer, probably a couple of miles ! 
away from the Houston. Whatever news § y, 
the President wishes to give out he will § 5, 
pass along to the three reporters on th § w 
destroyer by radio or naval wireless} ,,, 
It is expected the President will ha} 5, 
extremely little news to give out an § p, 
that the three reporters will have a§ 4, 
almost uninterrupted vacation sea trip § 19 
unless something unexpected happens. ye 

The President’s secretaries, who will By, 
remain on the job at the White House, 
will keep the Chief Executive informed or 
of important news and it is expected B p 
they will issue any announcements of CI 
real importance from Washington. Y 

Those are the news arrangements § 
planned for the trip as far as Hawaii § ;, 
Altered circumstances may bring about 
a change on the homeward journey. fe 

tt 

TENNESSEE PRESS ELECTS 0 

Dixon Merritt, Lebanon Democrat, ; 
Heads State Association 

Tennessee Press Association members 
concluded their three-day convention 
June 9 by electing Dixon Merritt, pub- 


lisher, Lebanon Democrat, president. 

Mr. Merritt succeeds John Haynie, 
Milan Exchange. 

R. P. Sulte, of Newport, was elected 
first vice-president; Charles Campbell, 
of Ripley, second vice-president; Jim 
mie Crawford, of Lawrenceburg, third 
vice-president, and Hampton Maxey. 
secretary and treasurer. 

Among the speakers on the program 
were C. W. Rooks, Humboldt Couner 
Chronicle, Mr. Haynie, and Robert C. 
Lowe, of the James A. Greene Advert 
tising Company, Atlanta. 





ALTOONA MIRROR IS 60 
The Altoona (Pa.) Mirror on June 
13 celebrated its 60th anniversary 
a 64 page edition. 
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CLASSIFIED MANAGERS DEMAND REFORM 


Strict Censorship Against Fakery Needed To Hold Public Confidence, Convention Is Told— 
Carroll Re-Elected President at Cincinnati 


INCINNATI, June 14—What is re- 
garded by long odds as the most 
successful convention of the Newspaper 
Classified Managers Association closed 
today with several outstanding accom- 
plishments recorded. 
First, it was the largest convention in 





Officers and directors of classified association: 
Horton, Detroit News, editor, Classified Journal; C. M. Carroll, classified man- 
ager, New York Times and president of the group; Loyal Phillips. Omaha 


World-Herald; Charles T. Hardin, Columbus Dispatch, treasurer. 
W. R. Blend, Chicago Tribune; 


(left to right) : 








The keynote was sounded by Presi- 
dent C, M. Carroll, who was unsparing 
in his denunciation of those who tried 
to mislead the newspapers and the pub- 
lic by taking advantage of the gullible. 
The bulk of his address was devoted 
to the results of a trip taken through 


Seated (left to right) Ralph 


Standing 
W. H. Pickett, Cincinnati 


Enquirer; Harry T. Goldman, New York Sun, and Marshall Trippe, Des Moines 
Register and Tribune, all directors. 


point of attendance and had the largest 
percentage of constant attendance of 
delegates. 

Second it placed the organization 
unequivocally on record for the cleans- 
ing of classified pages and adopted a 
rigid code of ethics. 

Third, it convinced the delegates of 
the absolute worth-whileness of the 
convention so that every man present 
declared his intention to attend all con- 
ventions in the future. 

Announcement of the awards of the 
National Want-Ad Week trophies was 
made: The first prize was given to H. 
W. Connell, classified manager San An- 
tonio (Tex.) Express for the group of 
more than 100,000 population. The 
Bridgeport (Conn.) Times-Star was 
awarded the trophy for the 50,000 to 
100,000 population group and the Clin- 
ton (lowa) Herald the trophy for the 
under 50,000 group. 

In the membership contest, the first 
prize winner was Anthony Powderly, 
Rochester (N. Y.) Democrat and 
Chronicle, district chairman New 
York State; second prize, Henry W. 
Manz, Cincinnati Post, district chairman 
for Ohio. 

_ The plaque for the most original idea 
ior a classified advertising campaign of 
the year was won by Benjamin J. Foley, 
of the Newark (N. J.) Evening News. 


C. M. Carroll, New York Times, 
was re-elected president. Wm. H. 
Pickett, Cincinnati Enquirer was 


named first vice-president; Henry W. 
Connell, San Antonio Express, second 
vee-president ; C. T. Hardin, Columbus 
(0.) Dispatch, treasurer; Anthony 
Powderly, Rochester (N. Y.) Demo- 
crat & Chronicle, secretary. 

Charges were freely made that reader 
confidence had almost been destroyed by 
the acceptance of misleading advertise- 
ments in the classified columns. Re- 
peatedly speakers demanded that adver- 
using columns must be purged of un- 
clean, unwholesome and immoral an- 
houncements. Ringing denunciation was 
made of the shysters, the flim-flammers, 
the willful defrauders and racketeers 
Who are attempting to prey upon the 
weak and helpless, the downcast and 
amost starving unemployed man or 
Woman through the medium of classified 
columns, 


the New England and Middle Western 
states to interview publishers and man- 
agers of papers as to how to make more 
serviceable to the readers the classified 
columns and how to remove from them 
everything of a fraudulent or misleading 
character. Similar subject matter was 
handled by Carlin French, classified 
manager of the Chicago Herald & Ex- 
aminer, who spoke as session chairman. 
His topic was “Obtaining Maximum 
Production from the Outside Sale 
Staff.” 

The first address of welcome to the 
delegates was given by C. H. Rembold, 
veteran general manager of the Cin- 
cinnati Times Star. In this he felicitated 
the visiting classified executive on their 
accomplishments and told how much 
good the classified managers had done 
towards building up reader interest and 
confidence in the Cincinnati circulation 
area. 

At the close of the morning session 
the delegates adjourned to the Pavilion 
Caprice where they were again wel- 





Photographed at classified convention 


comed and presented with the keys of 
the city by Russell Wilson, former 
associate editor of the Cincinnati Times- 
Star who is serving his third term as 
Mayor of Cincinnati. Mayor Wilson 
referred to the fine record made by the 
Cincinnati city government and also to 
two great newspaper creators of the 
city, the late Murat Halstead, editor 
and publisher of the old Commercial 
Gazette and the late Washington Mc- 
Lean, editor and publisher of the 
Enquirer. He contrasted the success of 
the two papers, the first named hav- 
ing gone out of existence after being 
swallowed up by the second, although 
during the Civil War and the decades 
following it, the Commercial Gazette 
was one of the most influential news- 
papers in the country. Mayor Wilson 
said the decline of Halstead’s paper was 
probably due to his refusal to accept 
classified advertising for many years. 
Washington McLean and his son John 
R. McLean, on the contrary built up a 
large and influential clientele for their 
classified pages and used them to fine 
effect as circulation expanders. 

He said this notable success of the 
Enquirer in its classified cloumns had 


Telephone Sales Efforts Pay Greater 
Dividends.” W. H. Pickett, general 
chairman of the convention arrange- 
ments committee and classified manager 
of the Enquirer, took the chair for this 
session and a general round table dis- 
cussion was developed. : 

At the close of his paper, Mr. Syman 
eloquently urged the necessity of re- 
storing reader confidence. Summing up 
his arguments he said: 

“I think our publishers are absolutely 
questioning whether classified adver- 
tising is worth the price. This isn't 
meant to scare anybody ; it doesn’t scare 
me or anybody else, but I am studying 
some way of making it pay, because 
if I am to stay in it, I want to make 
it pay. 

“It will absolutely pay if we will 
clean our houses and go after it along 
the right lines. Many of us have failed 
to make ourselves felt in our depart- 
ments. For some reason or other, we 


are afraid to stand up and tell the busi- 
ness manager what we really think. 
We should take the problems as we 
find them from our own experience 
and lay them before him, and fight for 
the things that will make him see the 





Members of general arrangements committee of classified convention (left to 
right: H. W. Manz, Cincinnati Post; William H. Pickett, Cincinnati Enquirer, 
general chairman; Clemens H. Bayer, Cincinnati Times-Star. 


served to open the eyes of publishers all 
over the nation to the value of classi- 
fied advertising. 

The afternoon session developed the 
most remarkable illustration of the 
crusading spirit of the classified execu- 
tives when Edwin O. Syman, of the 
Cleveland Press, delivered his paper. 
His subject was “How to Make your 





(left to right): Ben Browarr, associate 


editor, Classified Journal, Detroit; T. F. Mulhern, Brooklyn Daily Eagle, chair- 
man of code committee; Ralph Horton, Detroit News, and Walter Campbell, 
Detroit Free Press. 


classified viewpoint and get his support 
on those things. If it takes a slash in 
rates that will just cut the volume in 
dollars and cents down to a point that 
doesn't look anything like it does now, 
you can point out the future to him in 
the service that a newspaper renders 
by carrying that kind of classified and 
the reader confidence that will be in- 
stilled by having everybody _ that 
answers a want ad feel that it was 
fairly and properly stated and one 
about which the paper will not have 
any grief. If we do that, we will have 
done a big job, and I think we can do 
it, if we keep it in mind when we get 
home.” 

Importance of proper censorship was 
discussed on the second day. Tom F. 
Mulhern, Brooklyn Eagle, was session 
chairman and chairman also of the 
Code of Ethics committee. Prior to 
opening the session Chairman Mulhern 
read a telegram from Roy W. Howard, 
chairman of the board of the Scripps- 
Howard Newspapers, which read: 
“Keeping advertising out of the paper 
is a very good way to get advertising 
into the paper. Legitimate advertising 
is attracted the more certainly when 
fraudulent advertising is banned.” 

These sentiments were in line with 
the declared policies of the convention 
and were received with cheers and ap- 
plause. In presenting his code Chair- 
man Mulhern denounced and demanded 
the banning of the following types of 
advertising copy: 

1—That which intentionally causes the 
loss of money to readers, either directly 
or indirectly ; 

(Continued on page 36) 
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FRENCH, GUILD CHIEF, 
FIRED BY U. P. 


Pennsylvania Primary Records Show 
He Was Paid by Candidate for 
Writing Speeches—Joins 
Record Staff 


Paul C. French, president of the 
Newspaper Guild of Philadelphia and 
Camden, was discharged by the United 
Press this week for accepting money 
from a political candidate. Mr. French 
was discharged on his return from 
his vacation, during which he attended 
the American Newspaper Guild con- 
vention in St. Paul. Mr. French was 
elected a regional vice-president of the 
guild, and was chairman of the code 
of ethics committee. He joined the 
Philadelphia Record staff this week. 

L. B. Mickel, U. P. superintendent 
of bureaus, said this week: 

“We have no desire to publicize 
Paul Comly French’s action, but since 
you ask for a statemenf, here it is: 

“French was discharged from the 
United Press for accepting money from 
a candidate for governor in the recent 
Pennsylvania primaries. When can- 
didate J. W. Sechler filed his statement 
of expenses with the secretary of state 
it revealed receipts from French show- 
ing he had been paid $15.00 at one 
time for ‘services rendered’, and $30.00 
at another time for ‘Gottlieb’s story’ 
and for ‘story for upstate.’ Further- 
more Sechler reported that he still 
owed French $285.00 for ‘advertising.’ 

“French admitted he wrote Sech- 
ler’s platform, admitted he received 
$45.00 from Sechler, and also wrote 
several speeches for which he was not 
paid. 

“Acceptance of money from political 
candidates by any United Press man 
while entrusted with writing news of 
the campaign is regarded by the U. P. 
as cause for discharge.” 

Mr. French made the following state- 
ment to Epiror & PUBLISHER: 

“Before the starting of the Penn- 
sylvania primary, a friend asked me to 
write a platform for one of the 16 re- 
publican gubernatorial candidates. I 
told him the candidate had no chance 
to win, but I would write the platform, 
if he wanted me to, which I did. Sev- 
eral weeks later I received a check for 
$45 for it. I forgot all about it, but 
while at the guild convention, Joseph 
S. Wasney, Jr., Pennsylvania state man- 
ager, United Press, wired me that my 
name had appeared on an expense ac- 
count filed with the state election 
bureau, and asked me if this was cor- 
rect. I wired it was, and when I re- 
turned, was immediately fired. Wasney 
admitted that I had written nothing 
favoring the candidate and the account 
had been filed a week and a half prior 
to the convention. 

“The following letter from Hugh 
Baillie, executive vice-president, U.P., 
received after I had been elected presi- 
dent of the Philadelphia guild, shows 
the real reason. Dated Dec. 11, 1933. 
it reads: 


“Dear French: The United Press 
has no attitude toward the Newspaper 
Guild of Philadelphia one way or an- 
other, so if you want to act as its 
chairman, I foresee no objection so long 
as it doesn’t interfere with your work, 
However, my suggestion is that you 
will advance yourself faster in this or- 
ganization by sticking to your knitting 
than by taking time out to act as a 
union organizer.’” 

Following Mr. French’s discharge the 
American Guild sent out a memorandum 
to guild secretaries asking them to be 
on the lookout for pressure from the 
United Press. 


Robert J. Bender, general news man- 
ager of the United Press, told Eprror 
& PwusBiisHer that the reasons for Mr. 
French’s discharge were self-evident, 
and that the United Press was not 
concerned with his guild activities. 
“We don’t care who belongs to the 
guild,” he said. “I understand about 
60 per cent of the men right here in 
this office are members.” 


Editor 
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Foreign Newsprint Control Menaces U.S. 


Press Freedom Says Francis P. Garvan 


EVELOPMENT of a newsprint 
industry using Southern wood was 
urged this week by the Chemical Foun- 
dation, Inc., in a telegram sent to 1876 
newspapers over the signature of Fran- 
cis P. Garvan, president. In addition 
to the usual reasons urged for this 
enterprise, Mr. Garvan cited the dan- 
gers of foreign control of newsprint 
to the profits and the liberties of the 
American press and implied that this 
situation underlay the lukewarm com- 
ments of American newspapers on the 
British repudiation of their war debts 
and other international questions. The 
telegram, dated June 8, follows: 
“Hope you are noting progress and 
troubles of efforts to start production 
of newsprint made from slash pine of 
South, thus diminishing unemployment, 
utilizing waste lands of South, solv- 
ing overproduction of cotton problem, 
deriving profit tro reforestation pro- 
ject and providing outlet for power 
Tennessee Valley authority. This pro- 
duction promises continuous domestic 
supply, greatly reduced prices, without 
tariff, bonus or artificial aids. We 
consume eighty percent of world con- 
sumption. Imports averaged over two 
hundred millions yearly past four years 
or seventy per cent our consumption. 
Present thirty per cent domestic produc- 


tion is dying in competition with im- 
ports. 

“Tomorrow one hundred percent of 
our consumption necessarily imported 
from Canada, Sweden, Norway, Fin- 
land, Germany. Day after to-morrow 
these five countries will form cartel 
and dictate to you, to our school book 
publishers, to all users, price of paper— 
in other words, your margin of profit. 
What will then become of freedom of 
press on which all our liberties depend ? 
Will you not study comment or silence 
of our country’s newspapers on Eng- 
land’s repudiation of debt and on 
other international questions and con- 
sider how far the fact that British 
Empire controls, even at present time, 
price of newsprint is unconsciously aif- 
fecting editorial and news opinion. Note 
editorial in New York Times yester- 
day beginning quote American news- 
papers took the news of the British 
decision to suspend payments on the 
war debts with a degree of calmness 
and acquiescence which must almost 
have surprised themselves unquote. 
Glad to have your views and ask pub- 
lication of this telegram your readers 
as much interested in freedom of press 
as you are. 

THe CHEMICAL FouNDATION INC., 





Francis P. GarvAN, President. 








KNOX FINDS NO GOOD 
IN PLANNED ECONOMY 


Press Censorship Vital to Its Success, 
He Says After European Trip— 
Deflation Policies Slow 
World Recovery 


Cuicaco, June 13—Vigorously de- 
nouncing planned economy, Col. Frank 
Knox, Chicago Daily News editor and 
publisher, voiced 
his opinions con- 
cerning the dire 
effects of dicta- 
torship today fol- 
lowing his return 
from _ Europe. 
# Col. Knox, who 
} has just com- 
} pleted an ex- 
tended trip 
through Italy 
Austria, Germany 
and Russia, told 
Epitor & Pus- 
LISHER his views, 
based on inten- 
sive study of those four countries, both 
as a citizen and a newspaper reporter. 

He pointed out that the first impor- 
tant step towards a managed economy 
and subsequent dictatorship is the 
muzzling of the press. 

“Before a dictator can be secure in 
his control, he must destroy a free 
press,” said Col. Knox. “Recognition 
of this vital essential of planned econ- 
omy has not been lacking among the 
small group of theorists in Washington 
who have been trying to impose a 
planned economy in America.” 

As evidence of what he considers 
numerous efforts to lead this country 
towards a managed economy, Col. Knox 
cited recent attempts to subject the 
American press to a licensing system, to 
set up a government-controlled, price- 
fixing authority with respect to news- 
print, to reduce advertising revenue by 
means of such drastic proposals as the 
Tugwell Bill, and to reduce department 
store advertising by eliminating as far 
as possible price appeal in department 
store copy. 

In those European countries where 
managed economy is now in force, the 
only newspapers financially successful 
today, he asserted, are those subsidized 
by the government. He explained that 
in none of the four countries had ad- 
vertising revenue become an important 
element in newspaper publishing, but 
such progress as had been made previous 
to the introduction of planned economy 
had all been lost under dictatorial 
governments. 





Cot. Frank Knox 


DAILY AIDING ADVERTISERS 

The Stoughton (Wis.) Daily Courier- 
Hub has started a new service for its 
advertisers through an auction and 
amusement publicity service which of- 
fers free handbill and poster distribution 
for those taking advertising space in the 
Courier-Hub. 


NEW DAILY STARTED 
IN JOHNSON CITY 


C. J. Harkrader Is Publisher of Press, 
Evening and Sunday Paper— 
Carl A. Jones An 


Associate 





(By telegraph to Evtror & PuBLISHER) 

Jounson City, Tenn., June 12—The 
Johnson City Press appeared here to- 
day as an afternoon and Sunday morn- 
ing newspaper. It is published by Press, 
Inc., and is owned by C. J. Harkrader, 
joint owner and co-manager of the 
Bristol (Va.-Tenn.) Herald-Courier and 
Bristol News Bulletin, Mr. Harkrader 
is president and will direct the publica- 
tion, dividing his time between Johnson 
City and Bristol. 

Mr. Harkrader has associated with 
him Carl A. Jones of Bristol, Coca Cola 
bottler and banker and former president 
of the Association of American Bottlers 
of Carbonated Beverages. The circula- 
tion manager is J. C. Copeland, until 
June 1, assistant circulation manager of 
the Lowisville Courier-Journal. t 
Easterly has left the Associated Press 
as night editor at Cincinnati to be- 
come managing editor of the Press. 

The plant includes six typésetting ma- 
chines, a Ludlow, a Monotype and a 
Goss 24-page press, 





SCRIPPS FAMILY WINS 
(Special to Ep1ttor & PusLisHeEr) 

Los ANGELEs, June 11—Virtually end- 
ing all litigation pending in two Cali- 
fornia suits against the Scripps inter- 
ests, according to S. S. Hahn, attorney 
for the publishing family’s coast news- 
papers, decisions of two California 
courts were of record today, both in 
favor of the family. In one action, 
seeking to force Mrs. Josephine S. 
Scripps to reassume an obligation of 
$316,847.06, brought by H. B. R. 
Briggs, former publisher of the Los 
Angeles Record, G. Dodge, and 
Karel Hansel, the plaintiffs were denied 
a new trial by the Superior Court. In 
the other the Appellate Court refused 
to issue a writ of mandamus to force 
to trial an action brought by Dodge as 
special administrator of the estate of 
Byron Canfield against the same de- 
fendants. 








SENATE PROBE ASkgp 
ON SOUTHERN PAPER 


Hatfield Wants Committee 4, la. 
vestigate Wood and Power Re. 
sources, Reporting to Senate 

Next February 


By Georce H. Manning 
(Washington Correspondent 
: Epiton & PuBLisHER) ° 

Wasuincton, D. C.—Encouragey 
a proclamation of Presidential interes 
in the possibilities of producing a 
mestic newsprint irom Georgia 
pine, Senator Henry D. Hattield of West 
Virginia, this week sponsored a eso. 
lution for appointment of a comm; 
of five Senators to make inquiry jg, 
the subject and report back to Congres, 
next February. 

In addition to investigating the com. 
mercial possibilities ot the 0 
wood pulp and newsprint, the committee 
if it is approved, will also inquire into 
the feasibility of using inexpensive 
power generated in the ‘Lennessee Val. 
ley area in the operation of pulp-gring. 
ing mills. 

Senator Hatfield in Presenting his 
resolution cited as the chiet advantages 
the rehabilitation of the South, giv. 
ing employment to thousands of Jobless 
men, the availability of a less expensiye 
newsprint, and the promotion of hom 
industry. 

An inquiry such as is Proposed is re. 
ported to meet the objections of Mord. 
cai Ezekiel, economic adviser to the Sec. 
retary of Agriculture, who had frowned 
upon the investment of PWA funds for 
this purpose, claiming such an expendi- 
ture would be illegal. 

The Hatfield resolution reads as {ol- 
lows: 

“Whereas, the public press has di- 
rected attention to the possible develop. 
ment of a new and profitable industry 
to be developed through the utilization 
of practically waste slash pine lands of 
several States; and 

“Whereas, such an industry, if de 
veloped, would provide profitable em- 
ployment opportunities for thousands 
now unemployed, and would make 
possible the saving of many millions of 
dollars yearly to consumers; and 

“Whereas, there is grave danger that 
this development may be set aside owing 
to opposition of some certain persons 
now holding responsible government po- 
sitions therefore, be it 

“Resolved, that a committee of five 
members of the Senate to be appointed by 
the President of the Senate is hereby 
authorized and directed to make a thor- 
ough and comprehensive study of the 
possibilities of developing industries 
with the use of slash pine; and in mak- 
ing this study such committee 1s al 
thorized to confer with such other 
government departments and agencies 
as it deems to be advisable. The com- 
mittee shall report its findings to the 
Senate not later than February 1, 1933, 
together with its recommendations for 
necessary federal legislation.” 


PRINTERS ELECT ANDERSON 
Rockford Man Heads Illinois Com- 


posing Room Executives’ Association 
(Special to Eptror & PusiisHER) 

Mourne, Ill, June 11—How news 
papers can be made more attractive 
typographically was the theme of the 
convention of the Illinois Newspapet 
Composing Room Executives’ Associa- 
tion in Moline June 10-11. ; 

Earl Anderson of Rockford Consoli- 
dated Newspapers, who has been secre- 
tary-treasurer, was elected president to 
succeed Russell Miller of the Blooming- 
ton Pantagraph. 

George Bolton, Joliet Herald-News, 
was elected vice-president to succeed 
N. O. W. Johnson, Moline Dispatch, 
and Harry M. Barch, Springfield State 
Register, was named _ secretary-treas 
urer. 








AD-WRITING CONTEST 

The Knoxville (Tenn.) Journal 38 
conducting a “Right-Ad” amateur ad- 
writing contest. Prizes aggregate 
$3,500 in cash and merchandise. 
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Clothing and Outfitting Men of New York 
Leonarp Heusen, Advertising Man- 
ager, John David, New York. 
Men's Wear Advertising From Princeton, N. 
-, to San Diego, Cal.—Wutti1amM Hosart 
WeEInTRAUvB, Publisher, Esquire, New York. 
The Agency Selects Newspapers—Rvutu 
Watpc, Secretary of the Advisory Com- 
mittee, J. Walter Thompson Company, 
New York. 


TUESDAY, 10 A. M. 
Small Ballroom, Hotel Pennsylvania 
Presiding Mr. MaceEE, 
Plows and Harrows—Wit.i1amM A, THOMsoN, 
Director, Bureau of Advertising, American 


Newspaper Publishers Association, New 
‘ork. 
What the Securities Regulation Bill May 


Mean to Newspapers’ Financial Advertising 


—C. Norman Stascer, Financial Editor, 
New York Herald Tribune. ; 
The Importance of Proper Censorship in 


Building Classified Linage—J. A. FINNERAN, 
Classified Advertising Manager, New York 
American, 








TUESDAY LUNCHEON, 12:30 O’CLOCK 
Main Ballroom, Hotel Pennsylvania 
Presiding—Mr. Macee, National Advertising 
Manager, Louisville Courier-Journal and 

Times. 

Newspaper Advertising—Roy S. Durstine, 
Jice-President and General Manager, Bat- 
ten, Barton, Durstine & Osborn, New York. 


Things Are Going Better—KennetH_ Cot- 
LINS, Assistant to the president, Gimbel 
Bros., New York. 


TUESDAY, 2 P. M. 
Main Ballroom, Hotel Pennsylvania 

Presiding—Mr. Macee. 

Opportunities That Newspapers Miss in De- 
veloping Newspaper Advertising—Paut E. 
Hou.ister, Executive Vice-President and 
Advertising Director, R. H. Macy & Co., 
New York. 

Symposium on Topic: The Tendency of Pro- 
posed Regulatory Bills and Laws to Re- 
duce Newspaper Advertising Volume— 
ELisHA Hanson, Washington attorney for 
American Newspaper Publishers Associa- 
tion. 

A. T. Fark, Director of Bureau of Research 
and Education, Advertising Federation of 
America, 

Joseru J. Earty, Associate Editor, Brooklyn 
Times-Union, and chairman New York 
State Legislative Committee, Publishers 
Association of New York. 


WEDNESDAY, 10 A. M. 
Small Ballroom, Hotel Pennsylvania 
Presiding—Mr. MAGEE. 
Shuffle the Traditions—KrennetuH M. Gocpe, 
ew York. 
Topics and Discussions. 


NEWSPAPER PROMOTION AND 
RESEARCH MANAGERS 
ASSOCIATION 
MONDAY, 10 A. M. 

Parlors A and B, Pennsylvania Hotel 
Presiding—Jacos ALBERT, Promotion and 

Research Manager, Detroit News. 

Discussion on following subjects: 

Our Most Successful Circulation Campaigns 
— by VaucHN WEIDEL, P,omotion 
Manager, New York World-Telegram. 

Our Most Successful Classified Campaigns— 
Led by Lovrs Moore, Promotion Manager, 
New York American. 

The Salesman’s Data Book—Its Care and 
Feeding—Led by J. E. Hanson, Promotion 
Manager, New York Journal. 

The One-Man Promotion Department—Led by 
Don WI u1aMs, Promotion Manager, New 
York Daily Mirror. 

TUESDAY, 10 A. M. 

Parlors A and B, Pennsylvania Hotel 
Presiding—Jacos ALBERT. 

Activities of the Bureau of the Census— 
Tuomas J. Firzceratp, Chief Statistician, 
Division of Special Tabulations, Bureau of 
the Census. 

Where Is Newspaper Advertising Going?— 
Paut Ho tister, Executive Vice-President, 
R. H. Macy & Co. 

TUESDAY LUNCHEON, 12:30 O’CLOCK 
Parlor B, Pennsylvania Hotel 
Luncheon with Open Discussion about News- 

paper Promotinon—Led 4 > 

McGrvena, Promotion Manager, New York 

Daily News. 

TUESDAY, 2:30 P. M. 

Parlors A and B, Pennsylvania Hotel 
Presiding—Jacos ALBERT. , 
Buying Advertising on Facts (Accompanied 

by Dusenstinns Slides) —T. S. MarsHALL, 

Advertising Manager, Shell Eastern Pe- 

troleum Products, Inc. 

What I’ve Noticed About Newspaper Pro- 
motion—BEN uFFy, Vice-President, Bat- 
ten, Barton, Durstine & Osborn. 

WEDNESDAY, 10 A. M. 

Parlors A and B—Pennsylvania Hotel 
Presiding—Jacop ALBERT. 

Discussion on following subjects: 

Should Newspaper Promotion Be Budgeted? 
—Led by Jacosp ALBERT. 

Surveys and Their Value—Led by ANDREW 
CarmicaL, Promotion Manager, Philadel- 
phia Inquirer. 

The Value of Radio Broadcasts for Promot- 
ing Circulation or Advertising for News- 
apers—Led by J. A. Swan, Promotion 
sli Des Moines Register & Tribune. 

Ideas That Are Getting Business for Our 
Paper Now—Led by DVD. SULLIVAN, 
Promotion Manager, Pittsburgh Press. 

Merchandising Departments—Their Value— 
Led by W. P. Hovucuin, Promotion Man- 
ager, Cleveland News. 


Display of Prize-Winning Newspaper 
Promotion 
In Parlor B there will be a display of the 


prize winning promotion material in the 
1933 Epitor & PuBLISHER contest. 


SALES PROMOTION _ DIVISION, 
NATIONAL RETAIL DRY GOODS 


ASSOCIATION 
TUESDAY, 9:45 A. M. : 
Southeast Ballroom, Hotel Pennsylvania 

General Discussion Forum—Rapid fire con- 
sideration of today’s important promotion 
questions submitted by program sub-commit- 
tees in 38 cities ranging from Seattle to 
New York. R 

Opening Remarks—Paut E. Murpuy, <Ad- 
vertising Manager, Frederick Loeser & 
Company, Inc., Brooklyn, N. Y.; Chairman, 
Sales Promotion Division. 

Does Advertising Odd Prices Really Sell 
More Goods?—Led by Nett Petree, Presi- 
dent, James McCreery & Co., New York. 

Are Large Scale Special Events Profitable 
to Department Stores? With Present Code 
Limiations, Is the Huge One-day Storewide 


Sale Desirable from a Publicity Stand- 
point?—Led by W. Z. Tucker, Sales 
Manager, W. A. Wieboldt & Company, 
Chicago. 


Is Photography in Newspaper Advertising 

Resultful and Worthy of Expenditure?— 
Led by Harotp Gen, Advertising Man- 
ager, Frederick & Nelson, Seattle. 

The Problem of Clearancing Merchandise: 
(a) Do We Spend Too Much Money Adver- 
tising Clearances? (b) Is a Policy of In- 
dependent Departmental Clearances to Be 
Preferred to a Monthly Storewide Clear- 
ance, Such as Month End Sale?—Led by 
Dorotuy E. Swenson, Advertising Man- 
ager, Abraham & Straus, Inc., Brooklyn, 
ee 6 


ls the Power of Sunday Advertising Decitn- 
ing and Are Not Too Many Stores Using 
a Greater Proportion of Expenditure for 
Their Monday Business Than Returns War- 
rant?—Led by Frank W. SpaetH, Man- 
ager, Sales Promotion Division, N. R. 


G. A. 

What Can Be Done to Get Advertising Costs 
Down to the Proper Percentage for Profit- 
able Operation?—Led by R. V. TosseELt, 
Publicity Director, The Lasalle & Koch 
Company, Toledo, Ohio. 

What Is the Place of Radio in the Depart- 
ment Store Promotional Plan as a Direct 
Selling and Institutional Medium? What 
Types of Merchandise Prove Most Effec- 
tive?—Led by Strauss, Jr., Sales 
ee Manager, Rich’s, Inc., Atlanta, 

“" 

Community Efforts: (a) Is the Community 
Sale Day a Good Sales Stimulant? (b) 
Are Other Community Promotional Efforts 
Worthy? For Example, Straw Hat Day, 
Simultaneous Launching of August Fur 
Sales, Simultaneous Presentation of Santa 
Claus, Etc.?—Led by Franx A. Brack, 
Publicitv Director, Wan. Filene’s Son Com- 
pany, Boston. 

Has There Not Been Too Great An Increase 
in Advertising “Terms” on Household Ap- 
pliances?—Led by Epcar L. Rice, Sales 
Promotion Manager, The A. Polsky Com- 
pany, Akron, Ohio. 

Who Benefits Most from Manufacturers’ 
Advertising Allowances?—Led by James 
Rotto, Director of Publicity and Sales, The 
Hecht Company, Washington, D. C. 

How Can We Get Longer Selling Seasons 
on Seasonal Merchandise? How Can 
Stores Be Made to Sell Summer Merchan- 
dise, for Instance, Through Aug. 5 or 10 
Instead of the Present Method of Consid- 
ering the Summer Over, as Far as Regular 
Selling is Concerned on July 4th?—Led by 
H. Maurice Weirtanp, Director of Sales 
and Publicity, The Neusteter Company, 
Denver, Colo. 

Are Prize Contests Constructive and Justifi- 
able? Led by ParKER, Assistant 
Sales Director and Advertising Manager, 
W. T. Grant Company, New York. 

How May We Gain Cooperation of News- 
paper and Other Publications for Truth in 
Advertising?—Led by G. R. ScHAEFFER, 
Advertising Manager, Marshall Field and 
Company, Chicago. 

Are Seasonal or Monthly Storewide Sales 
Taking the Place of Departmental Promo- 
tions—As Evidenced by the Methods of 
Many of the Country’s Leading Stores?— 
Led by S. A. WetssenBuRGER, Sales Promo- 
tion Manager, The Halle Brothers Com- 
pany, Cleveland. 

How Can Advertising Help Procure Addi- 
tional Markup? Now That the Retail Code 
Has Eliminated Loss Leaders, What Pro- 
motional Appeal Will Likely Be Substi- 
tuted ?’—Led by W. T HITE, Sales Pro- 
motion Manager, Franklin Simon and Com- 
pany, New York. 

How Can We Reduce Mechanicai Costs, In- 
cluding Engravings in Newspaper Adver- 
tising ?—General Discussion. 

TUESDAY, 2 P. M. 

Chairman, S. A. WeIssensBuRGER, Sales Pro- 
motion Manager, The Halle Brothers 
Company, Cleveland. 

Coordination of Selling Activities—A Prac- 
tical Plan—Pavut E. Murrnuy, Advertising 
Manager, Frederick Loeser & Company, 
Inc., Brooklyn, N. Y., and Chairman, 
Sales Promotion Division. 

Viewpoints from Store Executives on This 
Pian—RvutuH Facunpus, Personnel Direc- 
tor, Hochschild, Kohn & Company, Balti- 
more. Atnert M. Post, Merchandise 
Manager, Mandel Brothers, Chicago. 
Micuaet ScwHaap, President Blooming- 
dale’s, New York. Joun Woop, Vice- 
President, 


Sales and Publicity Director, 


B. Altman & Company, New York. OLIvE 
MitH, Assistant to President, James Mc- 
Creery & Company, New York. 

Floor Discussion. 

Efficient Monthly Sales Planning—and The 
New Deal—James Rotto, Director of Pub- 
licity and Sales, The Hecht Company, 
Washington, D. C. 

Floor Discussion. 

Fiexible Budgeting—Percentage Charge Ver- 
sus Allocation Charge in Advertising— 
Uscar R. Strauss, Jr., Sales Promotion 
Manager, Rich’s, Inc., Atlanta, Ga. 

Discussion by—ALFrep Henry, Controller, 
Gimbel Brothers, New York. K. C. Ricu- 
MOND, Vice-President and Controller, Abra- 
ham and Straus, Inc., Brooklyn, N. Y. 

Floor Discussion. 


WEDNESDAY, 9:45 A. M. 


Chairman, W. T. Wuuirte, Sales Promotion 
Manager, Franklin Simon & Company, New 
York. 

institutional Advertising—Its Value Today 
—Joun Woop, Vice-President, Sales and 


York. 

» May We Confine Advertising to Con- 
sumer-Wanted Items?—Jutia K. JaFFrRay, 
Chairman, Department of Public Welfare, 
General Federation of Women’s Clubs, 
New York. 

Are Store Brands Successful—Are They In- 
creasing in Popularity?—JouN WINGATE, 
Associate Professor of Marketing, School 
of Retailing, New York University, New 
York. 

Five-minute 


_Discussions_on Store Experi- 
ences with Private Brands: 
Aimcee—Hersert O. BerGpAHL, Merchan- 


dise Manager, Ready-to-Wear and Men’s 
Wear, Associated Merchandising Corpo- 
ration, New York. 

Marfield—G,. R. SCHAEFFER, 
Manager, Marshall 
Chicago, IIl. 

Narcisse—Morey Sostrin, Merchandise 
Manager, Frederick Loeser & Company, 
Brooklyn, N. Y. 

The National Advertiser's Viewpoint— 
HucH A, Murritt, President, Murrill & 
Company, New York. 

Floor Discussion. 

Truthful Advertising and the Retail Code 
(General Discussion on Trade Practices)— 
Ricuarp M. Nevustapt, Managing Direc- 
tor, National Retail Code Authority, Inc., 
Washington, ; 

Sales Promotion Problems for Fall 1934— 
KennetuH Cottrns, Assistant to the Presi- 
dent, Gimbel’s Inc. 


Advertising 
Field & Company, 


AMERICAN COMMUNITY ADVER- 
TISING ASSOCIATION 
TUESDAY, 9:30 A. M. 

Parlor C, Hotel Pennsylvania 


Presiding—CuarLes F, Hatrierp, Presi- 
dent, American Community Advertising 
Association; Manager, St. Louis Conven- 


tion and Publicity Bureau. 
Review of Community Advertising During 
the Past Year and Present Status—Don E. 
Mowry, Secretary, American Community 
Advertising Association; Marshall Field 
& Company, Chicago. 
The Lion and the Lamb, or Reconciling Pub- 
licity and Advertising in Community Ad- 
vertising—O.iverR M. Sayrer, Oliver M. 
Sayler, Inc., New York. 
The Development and Advertising of a State 
-—Cuartes ReiTELt, Stevenson, Jordan & 
_Harrison, New York. 
Community Public Relations—Edward L. 
Bernays, New York 


PUBLIC UTILITIES ADVERTISING 
ASSOCIATION 
TUESDAY, 10 A. M. 
Conference Room 2, Mezzanine, Hotel 
‘ennsylvania 

President—E, Frank Garpiner, 
wealth Edison Company, Chicago. 

Opening remarks by the President. 

How to Get the Most for Your Radio Ad- 
vertising Dollar—Miss Pattie Fiexp, Na- 
tional Broadcasting Company. 

Building Public Confidence Through Utility 
Advertising—Fioyp W. Parsons, Editorial 
Director, Gas Age-Record and _ Contrib- 
uting Editor, Advertising and Selling. 

Public var Advertising from the View. 
point of the Copy Writer—Carteton W. 
Spier, Batten Barton, Durstine & Osborn. 

Appointment of Committees. 

Open Forum on General Problems of Util- 
ity Advertising. 

Buffet Luncheon and Informal Discussion. 


TUESDAY, 2 P. M. 
Report of Better-Copy Contest Committee— 


Common- 


ovis D. Gress, The Edison Electric Il- 
luminating Company of Boston, Chairman 
of the etter-Copy Contest Committee. 


Presentation of Awards for 1934 Contest. 

The Importance of Coordinated Poster Ad- 
vertising—RayMONp M. Martin, director 
of display for the gas and electric com- 
panies affiliated with the Consolidated Gas 
Company of New York. 

Symposium on Specific Problems of Utility 
Advertising—This symposium will be open 
to all members, but will be led by the fol- 
lowing: KennetH Macers, Union Gas & 
Electric Company; Donato M. Mackig, 
Consumers Power Company; T. H. Ker- 
TLE, Northern States Power Company. 

Report of the Secretary. 

Report of the Treasurer. 

Other Committee Reports. 

Election of Officers and Directors. 


INDUSTRIAL ADVERTISING 
Sponsored Jointly by 
Associatep Business Papgps 
the 
Tecunicat Pusricity Assoctatioy 
TUESDAY, 2:30 P. M. 
Madhattan Room, Hotel Pennsylvania 

Presiding—S. L. MEULENDYKE, Vice.Pre 
dent Marschall & Pratt, and President 
Technical Publicity Association, 

The Basic Business Picture Today—p, 
LioneL EpIE, economist. f 

The Challenge of Today’s Situation iy 
Durable Goods Industries—Cotone, w 
tarp T. CHevaLier, McGraw-Hill Publish 
ing Company, New York. 

Rebuilding Business for Durable Goods jy 
dustries—Lewis H. Brown, Presideg, 
Johns-Manville, New York. 

Effective Promotion Technique for the Con 
pany Selling Durable Goods Under Today’ 
Conditions—WILLIAM_ RICKARD, Presiden 
Rickard & Co., New York. 





ADVERTISING RESEARCH (oj. 
FERENCE 
TUESDAY, 2:30 P. M. 
Travelers Club, Hotel Pennsylvanig 
Sponsored by 
Bureau oF KESEARCH AND Epucatioy 
ADVERTISING FEDERATION OF AMERica 

Presiding—G, Lynn SuMNer, President, ¢ 
Lynn Sumner Company. 

Dr. Henry C. INK, Secretary-Treasy 
[The Psychological Corporation. § 
Psychology and Dynamic Research, 

Francis N. McGeuee, National Advertis 
ing Manager, Cleveland Press. Subjeq: 
Inventory of 5,000 Kitchens by Clevelang 
Parent-Teacher Association. 

ArcHiBacp M. Crosstey, President, Crog. 
ley, Inc. Subject: Fallacies of Marketing 
Research, 

Discussion from the floor. 


SALES EXECUTIVES CONFERENCE 
TUESDAY, 9:45 A. M. 
Parlor No. 1, Hotel Pennsylvania 
General Subject of Conference: 
Proven Ways to Increase Sales. 
General Chairman, ALLEN ZOLL, President, 
Ingersoll, Collier, Zoll & Norvell, Inc, 
Marketing Consultants; Founder and Firs 
President, Sales Executives Club of Ney 
York. 
Dr. Paut H. Nystrom, Professor of Market. 
ing, Columbia University; President, Lin. 


sures, 
Subject 





Some 


ited Price Variety Stores Association; 
President, American Marketing Society, 
Subject: Sales Management Under tk 


New Deal. 
Ray Gres, Author of “500 Answers t 
Sales Objections” ; ai = sy and Man 
aging Salesmen”; “Turn Your Imagination 
Into Money.” Subject: Turn Your Imaz. 
ination Into Salesmanship. 
WILLIAM InGERSOLL, formerly Sales and 
Advertising Manager, Ingersoll Wate 
Company. Chairman, Ingersoll, Collier, 
Zoll & Norvell, Inc. Subject: Selling Ad. 
vertised Products Under Code Conditions. 
Ratpu E. Catpwext, Merchandise Manager, 
Automatic Burner Corporation; formerly 
Merchandising Advisor, Maytag Washers 
and Norge Refrigerators. Subject: Sale 
Philosophy as Taught by Specialty Selling. 


TUESDAY, 2 P. M. 


Chairman, I. S. Ranpatt, President, Sales 
Executives Club of New York; Sales Ma 
ager, Frosted Foods Sales Company. 

Frank Lovejoy, Sales Manager, Socony 
Vacuum Corporation. Subject: The Com 
sumer as a Buyer. f 

MerRILL Sanps, Sales Manager, Dictaphone 
Corporation. Subject: Forming Correct 
Selling Habits, 

W. WapswortH Woop, Chairman of Board, 
Visomatic Systems, Inc. Subject: Increas- 
ing Sales Through Sound-Visual Presenia- 


tions. oe ‘ 
Ray Burtt, Editor, Sales Management, New 


York. Subject: Today’s Challenge to Sales 
Executives. 


INTERNATIONAL GROUP CON. 
FERENCE 





TUESDAY, 1 P. M. 
Salle Moderne, Hotel Pennsylvania 

Presiding—Harry Tipper, Executive Vice 
President, American Manufacturers Export 
Association. 

Government Plans for Foreign Trade- 
Crauptus T. Murcuison, Director, Bu 
reau of Foreign and Domestic Commerce. 

How England Advertises Foreign Trade— 
F. E. Batt, Director, Greenly’s, Ltd, 
London, 


Promotion in Foreign Countries Today— 
C. W. Linscuetp, President, New York 
Export Managers Club. 

What Advertising Owes to Foreign Trade— 

urs Wirey, Business Manager, New 
York Times. 


TALKING MOTION PICTURE 
GROUP 
TUESDAY, 9:30 A. M. 
Foyer Southeast Bali Room | 
Chairman, Francis Lawton, Jr., President, 
General Business Films, Inc., New \0 
Outline of Business Film Usage—Mk. La¥- 


TON. 

Talking Motion Pictures. 

Dealer Sales Promotion—W._ A. Pam 
Advertising ee. Geageintont Prod: 
ucts Corporation, New York. ° 

Theatre Advertising—C. H. Enno, Director 
of Publicity, General Electric Company. 

(Continued on page 36) 
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Ly five months of 1934, The New York Times printed 
7,481,690 agate lines of advertising, a gain of 984,384 lines 
over the corresponding period last year. The Times made 
greater gains in total advertising and national advertising 
than any other New York newspaper and continued its 
leadership in Total, General, Financial, Automotive and 
many other advertising classifications. 


S 


May was the 191st consecutive month of The Times 
advertising supremacy in New York, notwithstanding the 
exclusion of thousands of lines which did not meet The Times 
standards. 


© 


The reasons for this leadership are disclosed in the Polk 
Consumer Census of New York, which shows the effectiveness 
of all New York newspapers. It proves that The New York 
Times reaches the homes of best-able-to-buy families in New 


York City at the lowest comparative advertising cost. 





























Che New York Times 


Net paid sale for.six months ended March 31 
averaged 475.682 weekdays, 743.092 Sundays 
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Editor 


MANY HOTBEDS OF CONFLICT IMPERIL 


WORLD PEACE, W. 


P. SIMMS REPORTS 





Foreign Editor of Scripps-Howard at End of World Tour Paints 
Dark Picture of International Conditions—All Nations 


Arming—Has No Hope 


for War Debt Payments 





HE outlook for world peace and 
understanding is darker today 
than I have ever seen it in my 26 years’ 
experience in the foreign field,” William 














William P. Simms 


Philip Simms, foreign editor of the 
Scripps-Howard Newspapers, said in an 
interview in New York this week on 
his return from an around-the-world 
trip for NEA Service during which he 
wrote a series of articles on political 
and economic questions. He painted a 
dark picture, saying there are numerous 
points of friction about the world 
which may cause war at any time. 

“In 1914 there was only one danger 
spot, Europe,” he declared. “At that 
time an understanding between the 
Triple Alliance and the Triple Entente 
would have averted catastrophe. Today 
there are half a dozen hotbeds of con- 
flict where an explosion could easily 
happen at any time. 

“During the past three months I 
talked with many of the foremost men 
of Japan, China, Manchuria, Russia, 
Poland, Germany, France and England. 
They were unanimous, once they knew 
they were talking ‘off the record,’ in 
regarding conditions as critical. 

“Russia and Japan are feverishly 
arming against each other. China, 
chaotic and helpless, is threatened with 
further dismemberment. Germany and 
France are at daggers’ points. The 
best informed observers in Germany 
say it is 50-50 whether Hitler will in- 
volve Germany in a foreign war before 
a grave economic domestic crisis clips 
his wings. 

“Austria is in peril. The Balkans 
are seething with domestic unrest. New 
combinations of alliances are forming, 
the new Franco-Russian entente being 
one of the most important developments 
along this line in many years. Hitler’s 
Germany is now practically surrounded 
by a potentially hostile cordon. The 
disarmament conference at Geneva has 
broken down, despite the face-saving 
camouflage trumped up at the eleventh 
hour, and the naval conference of 1935 
is threatened with the same fate. 

“These are only the sketchiest of the 
highlights observed against a back- 
ground of cut-throat economic national- 
ism which reaches clear around the 
globe. Only the sanest of diplomacy 
can find a way out without a crash. 

“Take the Far Eastern imbroglio: 
China’s one and only hope lay in a 
strong world peace organization which 
would stand by and protect her until 
she becomes strong enough to protect 
herself. This would require several de- 
cades at a minimum. Meanwhile she 
must have a vast deal of help from the 
outside, 

“This hope has now been shattered. 
Japan will oppose, by force if neces- 


sary, any assistance calculated to con- 
vert China into a great, strong, unified 
nation, and she alone will be the judge. 

“This is not a new policy. Those who 
know the Orient have been saying so 
for years. Japan is only picking this 
time publicly to announce it—a time 
when she knows the rest of the world 
can do little, if anything, about it. In 
fact, it is easy to understand not only 
why this is Japanese policy, but why it 
must be her policy if she wishes to 
survive as a first class power. 

“The only thing that could stop 
Japan is intervention on the part of 
the great powers. And I found no re- 
sponsible statesman anywhere who fore- 


saw any such possibility. They are 
convinced it would mean war with 
Japan and no one desires that. 

‘Aside from Russia, perhaps, the 


United States is seen abroad as having 
more to lose through Japan’s hegemony 
over China than any other power. For 
this reason, talk of possible conflict be- 
tween these two countries continues. 
For that reason, too, Europe is inclined 
to stand back and let the United States 
take the lead in opposing Japanese ag- 
gression in the Far East. 

“With regard to Russo-Japanese re- 
lations the menace is still there, despite 
a comparatively calm surface. In the 
past, Oriental legions have surged west- 
ward towards Europe, and Occidentals 
have driven eastward towards the Pa- 
cific. Now two such forces are moving 
simultaneously in opposite directions. 

“Two distinctly different civilizations 
with equally different economic, politi- 
cal and social convictions seem about to 
meet head-on in Eastern Asia. Un- 
questionably the Soviet Union believes 
she is in grave danger from Japan, and 
there can be no doubt that Japan senses 
a menace from the Soviet fully as 
great today as when, in 1904, she went 
to war with the Czarist regime to halt 
the advance of Russia. 

“The bugaboo of Europe, of course, 
is the Franco-German quarrel. Even 
in England, where for a long time they 
insisted German rearmament was all 
tosh, it is now admitted in something 
of a panic that Hitler’s people are not 
only rearming but are rearmed. Not 
that Germany has built any 35,000-ton 
battleships in secret, or 18-inch guns or 
20-ton tanks. But in the type of 
weapons expected to decide the next 
war—airplanes, chemicals and so forth 
—she is known to be extremely strong. 

“Will the war debts be paid? Nota 
chance, judging by indications abroad. 
I doubt if they even have much, if any, 
bargaining value left. Certainly they 
are not going to stop the armaments 
race. European nations are not spend- 
ing billions on weapons just to be 
spending. Taxpayers are sore and 
grumbling, but they are afraid of war 


278,742 


was the average net paid daily 
circulation of The Baltimore Sun 
(Morning and Evening issues) 
for the month of 


MAY, 1934 


The average net paid circulation 
of THE SUNDAY SUN per 
Sunday for the month of MAY, 
1934, was 187,185. 
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and armaments are increasing because 
of this fear. Neither Britain, France, 
Italy nor any other debtor nation would 
knock off so much as a single war plane 
in the hope of a better debt settlement.” 





PRINTERS HEAR FARRAR 


Intertype Executive Addresses iowa 
Composing Room Chiefs 

Curnton, Ia., June 12—Greater utili- 
zation of * ‘institutional” advertising of 
the style and quality upon which the 
great John Wanamaker business was 
built, was predicted by Gilbert P. 
Farrar, typographic counsellor for the 
Intertype Corporation, Monday when he 
addresed the meeting of the Iowa Daily 
Newspaper Composing Room Execu- 
tives at the opening of its two-day ses- 
sion here. 5 

Greater use of white space in news- 
paper headlines and advertising, setting 
of heads in both upper case and upper 
and lower case and abolition of borders 
on advertisements were other predic- 
tions of Mr. Farrar. 

Leo J. Carle, of Mason City, presi- 
dent of the association, presided during 
the sessions. 

A. M. Clapp, general manager of the 
oa Herald, the Host Newspaper, 

. C. Eastland, editor, J. Earle Mavity, 


pe manager, Leo N. Rosen- 
berger, Oscar Runquist and Paul F. 
Kamler, mechanical department em- 


ployes, gave brief talks. Business ses- 
sions continued all day Monday and at 
adjournment delegates were taken for 
a tour of the city. 


SAILING 
SELLING 


‘FOR 


cee 


OR 
Trey 





Whether you are building 
to defend cups % 


beverages* to fill cups 


Rhode Island is broadly recog- 


nized as presenting excep 
opportunity... 


industrial area the individu 


the U. . (6/3 
. and in Rhode Island th 


S. average. . 








varied nature whether food, automotive, 
or general. 





RHO DE 


or advertising 


In this compact 


capita income tax is 75.6% above 


year is far better than the last. 


*Equally suitable for advertising products of a 


Charles H. Stout of the Matr 


trast Corporation, New 
“Errors.” 





1X Con. 


York, spoke o, 


W. A. Wincs, manager of the 4 N 


P. A. mechanical department, 


appeared 


on the program Tuesday, Speaking ¢ 


technical problems of t 
recom executive. 

Leon A. Link, 
Des Moines Register anc 


founder of the organization con 
the question box round table disc 


superintendent 


he Composing 


of 
1 Tribune & 


rb 
USSion 


Officers were re-elected as follows 
President—Leo J. Carle, Mason Cit 
Globe - Gazette; vice - President—fg 
Funk, JVaterloo Courier: secretary. 
treasurer—Paul F. Kamler, Clinte 
Herald. 


It was decided to cooperate with 3 
state organizations with the intention g 


holding 





a mid-western meeting. 
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publisher of the Vp 
Bedford (Mass.) Standard - Times 
Mercury, announced this week that } 
had appointed Charles J. Lewin ma 


editor 
evening and Sunday, 
May 1. Mr. Lewin ha 
managing editor since 

of Harold D. Jacobs las 
has been a member of 
staff of that 
1924, 
reporter. Previously 
connections were with 
(Wis.) Evening Journal, 
(Wis.) Capital Times, 

ford (Ill.) 


aging of 


RECOR 
RECOR 


boats © ; fi 


ba) 


Cy 
ez 
tional 


al per 


0/33) 


e new 


financial 


the 


newspaper 
when he was assigned as 
his 


lal 


the Standard-Time 
effective as ¢ 


S been acting 
resignatio; 
t March. #, 
the editorig 
since Noy 
Police 

new Spaper 
the Ber| 
the Madisoy 
and the Rock. 


Morning Star. 


= 
DS 
DS 


ISLAND 










Providence Journal 6 Bulletin 



























acting 
Natior 


Itona 


Police 
Spaper 

erin 
adisox 
Rock. 





ji 


ee 











Editor & Publisher June 16, 1934 17 





for 











THE WASHINGTON 
NEWS... Has 


REGISTERED RETAIL 
ADVERTISING GAINS 


_ AS 


CONSECUTIVE MONTHS 













The WASHINGTON NJeyvs 


A Scripps « Howard Newspaper 











NATIONAL ADVERTISING MEMBER OF THE UNITED 


PBPARTHSBH TFT Oo F PRESS...OF THE AUDIT f 
BUREAU OF CIRCULATIONS 
and of 


MEDIA RECORDS, INC. 


Seca. PP Oe Go FF 2 2 D 
NEWSPAPERS 
230 PARK AVENUE, N. Y. C. 





LOS ANGELES ° DALLAS ° DETROIT ? PHILADELPHIA . ATLANTA 





SAN FRANCISCO 


























Editor 





@RATON 
@DALHART 


BORGER®S 


@ 
PLAINVIEW 
cLovise 
* 
LUBBOCK 





@ROSWELL 


. 
MIDLAND % 


e 
SAN ANGELO 


Many States In One 
No.3 


Texas 
Is Larger Than Pennsylvania 


The Plainview 


The 


Another “state”? within a state is the great Texas Panhandle 
Plateau—a fabulously fertile treeless tableland 400 miles from the 
Gulf Coast, across which a furrow might be plowed for 300 miles 
almost without being turned aside for ravine, stump or stone—a 
great high plain—an isolated market of almost a half million people. 

The aggregate area of this great high section of Texas is 5,000 
square miles larger than the State of Pennsylvania! Population has 
increased by leaps and bounds during the last 15 years, to a total of 
438,264 (1930 Federal Census). Cattle ranches, formerly character- 
izing the country, have been broken up into thriving cities and 
prosperous farms, cultivated by power machinery. 

This territory has witnessed the greatest railway construction 
program in the entire United States since the World War! 

The Northern Panhandle region is noted for its tremendous pro- 
duction of wheat by power |farming; while the southern half of the 
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Panhandle 


High Plains has grown in fame as a cotton country. 
territory includes all Agricultural resources. 


Many counties in this section of Texas produce from two to three 
million bushels of high protein content wheat annually; and a 
single county, for instance, has increased its cotton from 14,492 
bales in 1919 to 72,000 in 1926. The South Plains, choice cotton 
territory, is free from the boll weevil menace because of its high 
altitude. Grain Sorghum, corn and other crops flourish according 
to their kind in the Panhandle, and cattle raising still is a big factor 
in the year-round business of this section. Heavy rains in May 
have materially added to the prosperity of this entire territory. 

Extensive oil and gas activities in the northern portion of the 
High Plains, which, incidentally, furnish natural gas for Chicago, 
Minneapolis, Indianapolis, Omaha, Denver and other points, con- 
tribute largely to the wealth and prosperity of this “‘state’’. 


Any office of the Texas Daily Press League is prepared to give you 
up-to-the-minute 1934 information on any and all nine cities and 
markets in the rich Panhandle of Texas. 


Members of The Texas Daily Press League 


Abilene Reporter-Newse—M&E 
Amarillo Globe-News—M&E 
Big Spring Herald—E 

Borger Herald—E 
Breckenridge American—E 
Brenham Banner-Press—E 
Brownsville Herald—E 


Bryan Eagle—E 
Center News—E 
Childress Index—E 
Cisco News—E 





Cleburne Times-Review—E 
Clovis (N. M.) News-Journal—E 
Corpus Christi Caller-Times—M&E 


Corsicana Sun—E 
Dalhart Texan—E 
Del Rio News—E 
Denison Herald—E 


El Paso Times—M 
Gainesville Register—E 
Gonzales Inquirer—E 
Goose Sun—E 


Denten Record-Chronicle—E Greenville Banner—E 
Eastland Telegram—E Henderson News—E 
Edinburg Valley Review—M Hillsboro Mirror—E 
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in New York, 


Chicago, St. Louis, 
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h Plains of Texas 


Hi 
| Beckon With Varied Business 


The 


view 

Wheat, cotton, cattle, oil, and a widely diversified reservoir of The phenomenal increases in population of these key cities from 
hree other rich resources have brought a steady influx of thrifty Ameri- 1920 to the present read like fairy stories, but they indicate logically 
nda cans, 98 per cent native born white, who are highly responsive to the tremendous and ever-growing demand for merchandise in these 
4,492 sound advertising appeals, into this Panhandle “‘state’’. nine different High Plains markets: 
tton Amarillo, from 15,494 in 1920 to 51,792; Borger, unincorporated in 
high 1920, to 12,100; Childress, 5,003 in 1920, to 8,500; Dalhart, 2,676 in 
ding e ° 1920, to 4,691; Lubbock, 4,051 in 1920, to 23,000; Memphis, 2,839 in 
ctor These Dominating Newspapers 1920, to 4,257; Pampa, 957 in 1920, to 15,000; Plainview, 3,989 in 1920, 
May Cover Separate, Isolated Markets to 12,000; Shamrock, 1,227 in 1920, to 3,780. 

: An Each of these steadily-growing cities is the distributing and trading 
the AMARILLO GLOBE-NEWS—M&E center of a separate, distinct and isolated market of vast purchasing 
AZO, BORGER HERALD—E power ready to be commanded by advertising in their dominating 
con- CHILDRESS INDEX—E 





DALHART TEXAN—E 

LUBBOCK AVALANCHE-JOURNAL—M&E 
MEMPHIS DEMOCRAT—E 

PAMPA NEWS—E 

PLAINVIEW HERALD—E 

SHAMROCK TEXAN—E 


Members of The Texas Daily Press League 


Midland Reporter-Telegram—E 
Mineral Wells Index— 
Palestine Herald—E 

Pampa News—E 

Paris News—E 

Plainview Herald—E 

Ranger Times—E 


Houston Post—M 

Jefferson Journal—E 

Kilgore News—E 

Laredo Times—E 

Longview News-Journal—M&E 
Lubbock Avalanche-Journal—M&E 
Marshall News-Messenger—M&E 


Roswell (N. M.) Dispatch—M 
San Angelo Standard-Times—M&E 
San Marcos News—E 
k Texan—E 
Sherman Democrat—E 
Sweetwater Reporter—E 

















newspapers. 


And, without obligation on your part, the Texas 
Daily Press League office near you will be glad to 
show you how you can use these important news- 
papers to reach these nine different markets. 


Temple Telegram—M 

Texarkana Gazette-News—M&E 
Tucumeari (N. M.) News—E 
Tyler Courier-Times-Telegraph— 
Vernon Record—E M&E 
Waxahachie Light—E 





Memphis Democrat—E Taylor Press— Yoakum Times—M 
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Dallas, Kansas City, Los Angeles, San Francisco 


Raton (N. M.) Range—E 
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JOSEPH A. BLONDELL, BALTIMORE SUN 
SECRETARY-TREASURER, DIES 





Was Widely Known as “Wizard at Figures’? and Devised News- 
paper Budget Method Copied by Many Papers—Death 


Came Suddenly, 


Due to Embolism 





OSEPH A. BLONDELL, secretary- 
treasurer of the A. S. Abell Com- 
pany, publishers of the Baltimore Sun 
and Evening Sun, died in the Union 
Memorial Hospital there on June 7 


Joseph A. Blondell 


after a four-month illness from endo- 
carditis. 

While it had been known that he 
was gravely ill, his death came sud- 
denly from an embolism, the first hint 
of which was given while he was 
strolling in the hospital corridors with 
Mrs. Blondell. Complaining of a slight 
pain, he walked to his room. Emer- 
gency treatment by hospital physicians 
was unsuccessful and he died in a tew 
minutes. 

Widely known among newspaper pub- 
lishers, having attended many of their 
meetings, Mr. Blondell was especially 
known for his grasp of the financial 
side of newspaper publishing and 
methods devised by him have been 
adopted by many newspaper publishing 
concerns. 

He created a budget program for the 
Sun papers which was put into effect 
some years ago and which has required 
no change in its fundamentals since 
its creation. This system has been 
studied by other metropolitan news- 
papers and put into effect in several of 
them almost bodily. Another of his 





programs was one for the control of 
the supply of newsprint paper. That 
worked economies and eliminated con- 
fusion in delivery of the supply of 
newsprint. 

It, too, has been studied and adapted 
by other newspapers. 

Early in his connection with the Sun 
papers he supervised the sale of cotton 
certificates in the “buy-a-bale” move- 
ment designed to aid the cotton industry 
over hard days of a depression of that 
time. 

In the days of the European War 
the A. S. Abell Company directors ac- 
quired allotments of four Liberty Loans. 

Mr. Blondell supervised a consider- 
able part of the machinery for selling 
these bonds in small denominations over 
the counter of the newspapers. They 
so'4 to the extent of $4,445,743. 

It was Mr. Blondell who supervised 
the financial side of Baltimore’s famous 
“Over There” show, created during the 
war for the sale of war savings stamps 
and to finance war charities and welfare 
work of various kinds. 

He was very much interested and 
active in the newspapers’ activities for 
raising funds for charitable purposes 
after the war. 

Possessed of marked ability in analy- 
sis of figures, so that he was often 
referred to as “a wizard at figures” he 
was no mere super-accountant, but a 
man who had a most active interest in 
all the activities of the newspapers with 
which he was associated and in the 
general welfare of the community in 
which he lived. 

His relations with other executives 
of the Sunpapers, including those in 
charge of editorial affairs, were close 
and cordial and he enjoyed discussing 
their work with them. 

Although his official duties had noth- 
ing whatever to do with such work, 
he some years ago devised a means of 
judging election results on the basis of 
early returns. He methodically studied 
records of several elections and then 
laid out a formal system for setting 
down early precinct figures and deter- 
mining from them—by comparisons 
with the returns from those identical 
precincts in earlier years—how the 
whole city would go. With one excep- 
tion, which he always flatly refused to 
talk about, he did not err in the gen- 
eral estimate and usually hit so close 
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to the exact majority as to make old 
political wiseacres marvel. 

Slightly over ten years ago he served 
as the foreman of the grand jury for 
a term of the Baltimore City Criminal 
Court. While in that position he did 
work the effect of which is still being 
felt in speeding up the machinery of 
the grand jury without interfering with 
its usefulness. 

Born March 19, 1889, and therefore 
only 45 years old, Mr. Blondell had 
made his way almost unassisted, by 
hard application and development of the 
powers of his mind, although he made 
many friends among those who began 
by admiring his capacities and grew to 
be fond of the man for his personal 
qualities. He never forgot his own 
early career and was always interested 
in young men just beginning their lives 
and was always ready to give them aid 
whenever he could. 

Graduated from a parochial school 
and Calvert Hall, Baltimore, his first 
business connection was with an older 
brother, Richard Blondell, now dead. 
He joined this brother in a coffee im- 
porting business in Bogalusa, La. Re- 
maining there only a short time, he went 
with a railroad in that city, staying in 
that position four years. Returning to 
Baltimore, he became the auditor of the 
newly organized State Roads Commis- 
sion, the highways building and mainte- 
nance body of the state of Maryland. 


Later, O. E. Weller, then chairman 
of the commission and subsequently U. 
S. Senator, called in experts to install 
a new and more up-to-date system of 
accounting. When the experts had fin- 
ished their work, Mr. Weller asked 
them to recommend a man who could 
manage the system. 

“There is a youngster here in your 
office who is quite capable to take over 
the system and carry it on,” the experts 
are reported to have answered. 

The “youngster” was Mr. Blondell. 
He was then in his early twenties. 

With some hesitation because of the 
youth of Mr. Blondell, Mr. Weller 
gave him the position. In after years 
Mr. Weller said that he frequently 
“called the kid in and raked him over 
the coals just to keep him from realiz- 
ing that he was a complete wizard 
at figures.” Mr. Weller said he was 
afraid the young man would be spoiled 
if he “knew how good he was.” 

It was from his position with the 
State Roads Commission that Mr. 
Blondell went to the A. S. Abell Co. 
to take charge of the reorganization 
of its accounting system. From that 
post, Mr. Blondell quickly passed to 
the post of treasurer of the A. S 
Abell Co. Later he became secretary 
as well. 





Sagacious investments had given y, 
Blondell a comfortable income, but }, 
used this income modestly so far , 
his own living was concerned. Lary, 
parts of it he gave out methodical, 
each year, to church, to organized char. 
ities, to private charities, of which oy. 
siders never heard unless they hear 
from the beneficiaries. 

Surviving are Mr. Blondell’s widoy 
Mrs. Ida Moulton Blondell, his parents 
Mr. and Mrs. A. Blondell, a step-daugh. 
ter, Mrs. Chester McFadden, six broth. 
ers, Leo A., Gerald J., Paul A, Fy 
mund B., Stafford L. and Carroll Blop. 
dell and a sister, Mrs. E. J. Williams. 

Funeral services were conducted 3 
Saints Philip and James Catholic 
Church on June 11. The active pai. 
bearers were the following associate; 
on the Sunpapers: John E. Semmes. 
Harry C. Black, Paul Patterson, Wj. 
liam F. Schmick, John W. Owens 
Hamilton Owens, William E. Moore 
J. Edwin Murphy. 


JONES HEADS PRESS GROUP 


Batesville Guard-Record Publisher; 
President of Arkansas Publishers 
In session June 8 and 9 at Clarksville 

the Arkansas Press Association closed 

its annual convention with election oj 
officers and designation of its executive 

committee as code authority. 0, F 

Jones, publisher, Batesville Guard. 

Record, was advanced from first vice. 

president to president to succeed Charles 

M. Young, publisher, Helena Worlj. 

Other officers are: 

First vice-president, Max Hampton, 
Booneville Democrat ; second vice-presi- 
dent, John W. Sallis, Clarksville Her. 
ald-Democrat; third vice-president, 
Donald Murray, Jonesboro Tribune: 
secretary, C. Armitage Harper, Little 
Rock; treasurer, M. J. Gillespie, D, 
Valls Bluff Democrat. 

Erwin Funk, graphic arts code ad. 
ministrator for Arkansas, called for 
adoption of constitutional amendments 
to enable Arkansas publishers and print. 
ers to comply with code regulations, 
They were adopted without opposition. 

In adopting a 12-point program, the 
association authorized formation of an 
advertising service to handle state po- 
litical advertising. The proposed service 
would be directed by the secretary or 
other authorized officer. 

H. D. Philips, Tracy-Locke-Dawson 
Advertising Agency, Dallas, Tex., spoke 
at the June 9 session on “The Re- 
lation of Newspapers and Advertising 
Agencies.” 


HEADS HOUSTON AD MEN 
Ray L. Powers, advertising manager 
of the Houston Press, has been elected 
president of the Advertising Association 
of Houston, 

















Now in its thirtieth year: 


HAIRBREADTH HARRY 


F. 


Daily Strip 
Weekly Page by 
D. ALEXANDER 


and 


















DISPOSE OF MY FEW 
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North America but 


ing adults as well as children. 


M. 
Times. 





jf AFTER MY DEMISE .MY TROUSERS 
DW MY ARCH-ENEMY HERE | REALLY, 

RUDOLPH, THAT INDIAN GET-UP DOESNT 

-\FLATTER You AT ALL. — 


Susscripinc newspapers not only throughout 
in South America, South 
Africa, Australasia, Hawaii and the Philippines, 
highly praise its burlesque melodrama as delight- 


**A positive MUST FEATURE with us.”’—Walter 
Harrison, Oklahoma City Oklahoman and 





===/ NOW DO WITH 
ME AS YOU 
wit 











Wu EN the 
Philadelphia 
Ledger took its 
last reader poll of 
comics, bought 
from all of the 
leading syndicates, 
HAIRBREADTH 
HARRY over- 
whelmingly won 
first place. 
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‘The best comic published anywhere, barring 
none.”’—H. M. Crist, Brooklyn Eagle. 


**In a survey of our comics, conducted through 
a voting contest of readers, 


HARRY ranked first.”’°—Milwaukee Journal. 
**We believe our readers turn to HAIRBREADTH 


HAIRBREADTH 


HARRY first.’’—St. Paul Pioneer Press. 





SYNDICATE 
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American made the greatest aver —— 
Chicago daily newspaper; oe 
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Old Man Habit is a kibitzer of the worst 
sort. He prompts otherwise reasonable 
men into picking hats, ball teams, or 
newspapers solely on the grounds that 
once they were the favorites. But, as 
everyone knows, last year’s pennant win- 
ner may be this year’s aspirant for the 
cellar. And so it is with newspapers. 





Have you looked at the Chicago line-up 
recently? Times have changed. Today, 
the Chicago American is ‘way out in 


front in advertising gains—’way out in 
front in circulation gains. And it is 
bringing in the business to business 
men for whom sales are sweeter than 
sentiments. 

What happened during the depression 
years is ancient history. What is hap- 
pening today is accurately charted on the 
score-card above. Unquestionably, any 
man, with eyes to see and the inclination 
to use them, can readily observe—in 
Chicago, the swing is to the American! 


CHICAGO AMERICAN 


. . + gives 450,000 families Buying Ideas 


NATIONAL REPRESENTATIVES: Rodney E. Boone Organization 











This beautiful new full 
Chromium Plated Gem 
Razor (hitherto confined 
to our $5 de luxe sets) at 


25 


with 2 blades 


7. 
te can’t use Gem Blades 
until you ow a Gem Razor—therefore we’ve 
authorized retailers to distribute 7,000,000 
special sets at the incredible price of 25c. 

He sells you the finest razor that Gem has 
ever produced, the exact fu//-chrome, rust-proof 
razor featured in Gem’s *5 model. So quit 
mauling your skin with incorrectly shaped 
frames and uncertain blades—spend a quarter 
and let your beard begin to enjoy life. 

Gem Micromatic alone works with a fu//- 
contact barber-shop stroke—its slanted bevelled 
design compe/s you to shave at an angle which 
brings the edge against the stubble at root 
level—takes up the slack in wrinkles and folds— 
and reaches all whiskers that usual razors miss. 


A Gem once-over leaves the Blackest jowls 
smooth and clean for 24 hours. 


And on/y Gem Micromatic Blades are seen 











enough to do ¢hat. Thick beards that take the 
heart out of fragile, shallew edges can’t stand 
up against the 50% shicker surgical steel which 
Gem strops 4840 separate times to produce a 
tugless, scuflless, ouch-proof blade. 

Dual Alignment (Gem’s great patented fea- 
ture) guarantees a non-scuffing, skin-safe shave. 
You can’t injure yourself with a Gem Blade 


GEM 


MICRYUMATIC 


Razor and Blades 


GEM SAFETY RAZOR CORPORATION, BROOKLYN, NEW YORK 


because Dual Alignment levels it #gét against 
the guard and holds it unbudgingly with a 
five-point lock. The blade can’t creep, wobble 
or scratch. Dual Alignment permits the use of 
either single or double edge blades and Gem 
makes oth to fit the same holder. 


Gem’s clever head is so filled with new 
features that it’s hard to believe it’s the sim- 
plest razor on earth—a mere twirl of the deeply 
fluted handle does everything. Made in one 
piece with no clumsy, take-down parts. Guar- 
anteed unbreakable forever. Can’t clog—rust- 
proof and bust-proof. 

Gem Micromatic Blades last so much longer 
that there’s less shaving and w#o saving in sub- 
stitutes at amy price. If you try them once you’ ll 
buy them forever: that’s why you can have one 


of these sets for 25c. Get it today. 
On sale at all dealers. 4 













BUFFALO COURIER & EXPRESS 
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CINCINNATI ENQUIRER 











Like a pedestrian threading side- 
walk traffic, a man glances through 
his newspaper. 


The pedestrian stops before store 
windows that interest him. The 
man reading his paper pauses at 
articles and at advertisements— 
even small black-and-white adver- 


tisements—whose messages appeal 
to him! 


But the pedestrian halts automat- 
ically before the red light signal at 
street crossings. And the reader 
stops JUST AS AUTOMATICALLY before 
the bright display of coLor ap- 
VERTISING! 


Color makes his eye halt, so that 
the printed advertisement will have 
aN EXTRA CHANCE to sell him! And 
in newspapers this is especially 
true. Here, color is more arrest- 
ing, by far, than in other advertis- 
ing media. 


ONE OF A SERIES OF ADVERTISEMENTS PREPARED IN COLLABORATION WITH THE FEDERAL 
ADVERTISING AGENCY, SPONSORED BY THE FOLLOWING NEWSPAPERS THAT OFFER YOU COLOR: 


CLEVELAND PLAIN DEALER 

COLUMBUS DISPATCH 
OMAHA WORLD-HERALD 

PEORIA JOURNAL-TRANSCRIPT 





fi] 4 NY RQ 
_. HALTS BUYING -TRAFFIC 


oR GEM RAZORS IN 5,650,000 NEWSPAPERS! 


Enlist with the color-wise adver- 
tisers in large-city newspapers! 


The makers of Gem Razors and 
Blades are only one of the leading 
national advertisers who HIGH-SPOT 
THEIR ADVERTISING WITH COLOR IN 
LARGE-CITY NEWSPAPERS. Where 
their markets are richest, where 
their competition is strongest, these 
advertisers intrench themselves with 
the EXTRA ATTENTION-VALUE AND 
SALES-EFFECTIVENESS Of color. In 
newspapers, they know that the use 
of color is still comparatively new. 
Its comparative unusualness stands 
out against black-and-white. Gem’s 
color program includes a circulation 
of well over five and a half million 
newspapers. 


Investigate the possibilities, in your 
program, of using color in those 
large-city papers where your ad- 
vertising reaches most prospetcs. 
Whether you use two colors, full 
color or color gravure, you can 
count on excellent reproduction 
from qualified papers. 


ERIE DISPATCH-HERALD 
INDIANAPOLIS STAR 
MINNEAPOLIS TRIBUNE 
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BIG NEWS FOR NEWSPAPERS 
Te trend of newspaper advertising keeps 


going up. Despite hesitation or recession in 

some lines of industry, the firms that sell to 
the public show no signs, according to our latest re- 
ports, of slackening their drive. 

Department stores and retailers generally are 
setting the pace in increasing their use of news- 
paper space. General advertisers likewise are out- 
stripping the seasonal rise in linage. Automotive 
firms continue not only above last year, but above 
the average of the last four years. Classified, more 
sluggish, at least holds its own. 

Only financial advertising slumps, and that, under 
the influence of the recent amendments to the Secu- 
rities Act of 1933, seems likely to join the proces- 
sion soon. 

Newspaper advertising has a long way to go, but 
there is no mistake about the direction it is going. 





New Jersey’s law, making it a misdemeanor to 
attack reporters or photographers, sets the pace 
for all states. 





A SORRY SITUATION 

OLITICAL pully-hauling, confusion of mo- 
P tives, and false premises have produced a 

proposed solution of the newspaper boy ques- 
tion that bids fair to wreck the present delivery 
organizations of many newspapers, deprive thou- 
sands of boys of congenial, beneficial and profitable 
employment, and cause a tragic resentment against 
a basically admirable and humane policy of the 
national administration. 

Advocates of child labor abolition have been ex- 
treme and intolerant of exceptions to their program. 
Their attitude toward newspapers’ employment of 
boys has been gauged by abuses tolerated by a few 
newspapers in a few cities, without regard to the 
honorable and sympathetic treatment of the vast 
majority of boys employed in newspaper distribu- 
tion. The child labor amendment forces, which have 
been dominant in the administration, have apparently 
decided that a concession to newspapers would be 
bad strategy, opening the way to demands for 
similar treatment from real child labor exploiters. 

On the other side, newspaper people distinguished 
for their humane treatment of juvenile employees 
have been forced by this illogical situation into op- 
posing a movement with which they fundamentally 
sympathize. Their opposition was probably the de- 
cisive factor in defeating ratification of the amend- 
ment to the Federal Constitution this year. 

The child labor reform forces won what they 
didn’t want—the opposition of the newspapers. The 
newspapers won what they didn’t want—the tabling 
of the child labor amendment. As a corollary to 
the confusion between the code and the amendment 
fight, newspapers have had placed before them a 
drastic code regulation which will disrupt their 
organizations, but which may not protect the boys 
from ruthless exploitation. There is no code for 
newspaper distributors as a business, and little pros- 
pect of any in the present situation of NRA. 

It is a sorry picture of cross purposes. If fol- 
lowed through on present lines, it will result in the 
surrender of code affiliations by many newspapers, 
since operation under such drastic rule gives the 
publisher all of the liabilities and none of the assets 
of the new economy. 

We do not believe that step is necessary. A code 
can be drafted which will eliminate the employment 
of boys and girls under fourteen years of age, which 
will allow a schedule of hours that conform to 
newspaper requirements without hardship on chil- 
dren, will recognize that newspaper employment 
does not deprive children of education, does not 
confine them under unsanitary conditions, does not 
expose children to harmful or immoral influence, 
and does furnish an important economic contribution 
to their present and future lives. Newspapers have 
gone far in the past five years to make these ideals 
realities. If encouraged by the humanitarians at 
Washington they can and will go further. 

The intelligent direction of the International Cir- 
culation Managers’ Association, responsible for so 
much of the recent progress, now faces the problem 
of making its decency pay dividends. A concrete 
reasonable proposal from its convention next week 
might go far to restore reason on this question. 
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A good name is rather to be chosen than 
great riches, and loving favor rather than 
silver and gold.—Proverbs, XXII; 1. 











SPEAKING OF ETHICS 


N other columns of Epiror & PUBLISHER you 
I will find the text of the constitution of the 

American Newspaper Guild, which we think 
is a fair framework for that body, and you will 
also find the text of a “freedom of conscience” reso- 
lution and an ethical code of seven points, with an 
appended list of four “don'ts.” From these and 
other exhibits American journalism learns what the 
Guild, composed of some 8,000 newsmen, of which 
Heywood Broun is president, thinks of the news- 
paper business as now conducted. We urge readers 
to study these important documents and draw con- 
clusions on whether the guild is a sincere effort to 
organize a national body of newsmen to advance 
their welfare, both economic and professional, or 
whether, as demonstrated at its first national con- 
vention, it is led by antagonistic, politically-minded, 
deliberately abusive persons, set upon the adventure 
of exposing to the world the crimes and infamies 
of the reptilian American press, all under the pre- 
sumably safe passport of NRA. 

For our own part Eprror & PuBLIsHER is finding 
it increasingly difficult to believe that this is a 
truly representative newspaper organization move- 
ment, in action squaring with the tenets of good 
journalism or good public policy, and while we have 
sought to befriend and aid it as an organizing pro- 
fessional body, we find it progressively hard to accept 
its policies. It seems to us that if the organizers 
had deliberately sought to make their cause odious 
in the offices of editors and publishers, with ulti- 
mate failure as their object, their course would have 
paralleled the action of the past three months, cul- 
minating in the St. Paul convention and its ego- 
centric, “holier-than-thou” resolution and its insup- 
portable, weasel-worded code of ethics. It is some- 
times difficult to believe that the men who have 
done these things are newspapermen who realize 
what the work is all about, appreciate its place in 
the development of America, have any pride or in- 
terest in it beyond jobs for pay. Impudent, wise- 
cracking generalities and slurs are good enough for 
these men, even in a formal “code of ethics.” As 
will be seen, a few of the code articles concern evils 
against which all decent journalism has been ar- 
rayed for years, but these only embroider charges 
which impute to all publishers a degree of dishonor 
that puts the pretense of free press to shame. 

In a sense, this may be called a natural reaction. 
For 20 years or more newsmen as a class have been 
taking a beating at the hands of their colleagues of 
the business departments, and latterly in many offi- 
ces, but by no means in all offices, they have grown 
bitterly cynical because of their unrequited struggle 
to get on. But even such defeat should not necessi- 
tate the indignity of a code that is loaded with gen- 
eralized scurrility and mean innuendo directed at 
the innocent and guilty alike. What these men 
dared to write and issue at St. Paul, not five per 
cent of which they could sustain were the charges 
to reach the libel courts, is a bitter disappointment 
and we do not believe that it was done in good 
faith, or by men intellectually honest and primarily 
interested in politically free and independent jour- 
nalism. It smacks of class-conscious propaganda, 
irresponsible romancing, and is crusted all over with 
hete. Most of the charges are false, many are 
half-truths, as every newspaperman knows, but they 
will be a source of comfort for years to come to 
every enemy of the press and will be used by every 
public rascal the press attacks, a ready retort to 
cover his offenses. Can’t you hear the demagogue 
and the exploiter saying: “These newspapers that 
attack me are themselves vile, on the testimony of 
their own employes,” then quoting the code of ethics 
and resolutions of the American Newspaper Guild? 
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It is true, and no experienced person disputes, that 
some newspapers edit in the business office 
some are deliberately false to public trust, that 
are anti-social and exploit and foment social, politi 
and military wars, that some practice distortion ang 
deceit and it is equally true that some Teporter 
have fallen into disrepute, degraded as hirelings com, 
pelled to play the games of public enemies, but j; 
took a poison pen to indict the whole press ang al 
newspaperdom, in generalities, of these things, 
men who wrote and accepted those reckless docy, 
ments have little pride in this work. They haq 
acknowledgement to make of the fact that the news. 
paper, and it alone, has stood for generations be 
tween the people and public enemies, if anq whey 
government has failed, which unhappily has deen 
very often. The plain assumption of these Cynics 
is that American journalism has gone to pot unde 
the impact of the greed and duplicity of Publishers 
and editors. This reflects Heywood Broun, admiy. 
able in some ways, but about as unstable an ing. 
vidual as we know in this business. It seems a pit 
ungrateful for this man, who enjoys more freedom 
as a writer than perhaps any other person in the 
modern world, to build up his pose at the expeng 
of the newsmen of the nation, not many of whon 
are gifted with comparable dramatic words or abj). 
ity to duck around corners, and who would be the 
ones to bear the brunt of a failure of a profession, 
guild movement. Broun can say anything, do any- 
thing, and get away with it as a humorist, but mos 
of us are not disposed to such irresponsibility, 

We still believe, despite these disappointments, 
that a professional guild of newsmen is a possibility, 
We still hope and believe that responsible editorial 
workers will gain control of this movement anj 
make of it a thing of value, to give as well as take, 
and to respond to the fundamentals of our journal 
ism which, despite Broun and his aids, remains the 
finest example of free press that has been develope 
in the universe. Its sensible leaders, and those fine 
men who have organized local chapters in some § 
cities, may yet recover from the influences that have 
led them astray, and regain the ground they have 
lost. As reasonable men they cannot want suddenly 
to force themselves into the editor’s chair, to decide 
all the questions of the day, from the New Deal to 
Mooney, but rather wish to play the part of honest 
and disinterested reporters of factual evidence. At 
any rate, they cannot desire to play with such 
weapons as intimidation and poison pen to gain their 
objectives. We might add, that the device of climb- 
ing the President’s broad chair has become noisome 
and that to maintain the dignity of his office, le 
alone his pride, Mr. Roosevelt may yet be forced to 
tell the guild to kindly desist from an attempt to nm 
NRA as well as the newspaper business. 

There are newspaper wrongs to right and the 
guild has a good case to defend. As a new organi- 
zation it has deserved tolerant consideration. Unless 
the present organization manifests a higher degree of 
competence in presenting the wrongs to those who 
hold the power of correcting them, it may be e& 
pected soon to wear out the patience of its ow 
membership and of their employers. 








No doubt Mr. Roosevelt is tired and deserves 
a period of seclusion, but the President should 
not travel unaccompanied by at least a spokes- 
man for the press. 





JOSEPH A. BLONDELL 
Ts death of Joseph A. Blondell of Baltimore 


Sun is a loss not alone to his newspaper but 

to journalism at large. We have known few 
men who possessed an equally firm grasp of news: 
paper economics and his contributions to the science 
of management were many, ultimately shared 
metropolitan newspapers in many cities. His budge 
tary system, invented many years ago for the Sut 
papers, remains a standard form, and the same & 
true of his system for newsprint supply control and 
his method of judging elections on the basis 
early returns. He was called the “wizard accoul 


tant” by scores of publishers who knew him. In# 
industry that often yields itself to harum-scarul 
business methods such organizing talent as that 
demonstrated by Mr. Blondell is greatly needed 

we regret the loss of a true master of that art. _ 
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blisher, Chicago Tribune, will 
jgress the Kansas Editorial Associa- 
Yo at its annual meeting at Salina, and 
inter speak at a testimonial dinner for 
fd Howe of Atchison, Kan., in Topeka, 

e 30. 

* Roy Parker, president, North Car- 
dina Press Association, who has been 
i] at a Durham (N. C.) hospital for 


the pa i 


Col; ROBERT R. McCORMICK, 
pu 


st nine weeks, has improved con- 
jgerably and left June 11 for Asheville, 
where he will spend several months re- 
cuperating before returning to his home 
at Ahoskie. He will be accompanied 
iy Mrs. Parker. 

‘Fred Fuller Shedd, editor, Philadel- 
shia Evening Bulletin, addressed the 
\en’s Society of Zion Lutheran Church, 
Wilmington, Del., recently on “The 
Function of the Newspaper as an In- 
stitution in a Community.” 

Ww. C. Dowd, Jr., publisher, Char- 
lotte (N. C.) News, delivered the prin- 
cipal address before the Charlotte Fam- 
ily Welfare Service Association, June 
13, He discussed “The Present Relief 
Situation.” 

Justus F. Craemer, former president 
of the National Editorial Association 
and co-publisher of the Orange (Cal.) 
Daily News, has been appointed private 
secretary and confidential advisor to 
Frank F. Merriam, governor of Cali- 
fornia. 

Col. Wade Harris, editor, Charlotte 
(N. C.) Observer, has been drafted by 
General Hugh S. Johnson, National 
Recovery Administrator, for member- 
ship on the North Carolina State Ad- 
visory Board, 

Arthur R. Treanor, editor and man- 
ager for the last 20 years of the Sag- 
inww (Mich.) News and vice-president 
of Booth Newspapers, Inc., was honored 
recently at the commencement of Alma 
College, Alma, Mich., when the honor- 
ary degree of Doctor of Laws was con- 
ferred upon him. 


E. G. Smith, vice-president and gen- 
eral manager of the Chronicle-Tele- 
graph Publishing Co., Ltd., Quebec, has 
returned from a visit of several weeks 
in England. 


Walter R. Humphrey, publisher, Tem- 

tle (Tex.) Telegram, was recently 
elected a district governor of Texas 
Lions Clubs. 


Gordon K. Bush, publisher, Athens 
(0.) Messenger, has been appointed to 
the board of trustees of Ohio Univer- 
sity. 

Vance C. McCormick, owner and pub- 
lisher, Harrisburg (Pa.) Patriot and 
Evening News, was awarded the degree 
of Doctor of Laws at the commence- 
ment exercises of Dickinson College at 
Carlisle, June 11. 


Riley H. Allen, editor, Honolulu 
Star-Bulletin, sailed from Los Angeles 
on the Malolo June 9 for the islands, 
ro a visit to Washington, D. C., and 
the east. 


Robert W. Ruhl, editor, Medford 
(Ore.) Mail-Tribune, recently awarded 
te Pulitzer prize for meritorious ser- 
vice, and Mrs, Ruhl, are spending sev- 
eral weeks in the East and attended 
the commencement exercises at Well- 
tsley College where their daughter, 
Miss Roxanna Ruhl, was a member of 
the graduating class. Mr. and Mrs. 
whi, also will visit Mr. Ruhl’s brother, 
Arthur Ruhl, of the New York Herald 
Tribune staff, before returning to the 
Pacific Coast late in June. 


A. M. Brayton, editor and publisher, 
adison Wisconsin State Journal, and 
William T. Evjue, editor of the Capital 
Times, have been appointed to the com- 
rd — ew 5 gota 
adison is. ssociation 0} 
Commerce. 


John P. Scripps, head of a new chain 
of small-city dailies organized last 
nth, was guest of honor June 15, at 
@ informal dinner held in the Masonic 
Temple, Ventura, Cal., sponsored by 
citizens of Ventura county end. city. 


Editor 


The firms owns the Ventura County 
Star and the Santa Paula Chronicle. 

Syud Hossain, former editor of the 
Bombay Chronicle, has joined the fac- 
ulty of the summer session of the Uni- 
versity of Southern California. He is 
to lecture on India’s civilization. 

Judson Chapman, editor, Greenville 
(S. C.) Piedmont, and Mrs. Chapman, 
arrived in New York June 13 and will 
remain until the 19th. They are stay- 
ing at the Hotel McAlpin. 

William Allen White, editor, Em- 
poria (Kan.) Gazette, addressed the 
graduating class of the University of 
Kansas at Lawrence, Kan., June 11. 

Jack Williams, Jr., son of the editor 
of the Waycross (Ga.) Journal-Herald, 
received his B.S. degree at Davidson 
College June 5. 

Casper S. Yost, editor of the edi- 
torial page, St. Louis Globe-Democrat, 
received the honorary degree of Doctor 
of Laws at the University of Missouri 
commencement June 6 at Columbia. 

H. P. Hornby, publisher, Uvalde 
(Tex.) Leader-News and a past presi- 
dent of the South Texas Press Associ- 
ation, has been named federal collector 
of customs for the San Antonio district. 

John Lawton McCarty, publisher, 
Dalhart (Tex.) Texan, delivered the 
principal address recently at the annual 
banquet of the Abernathy, Tex., Cham- 
ber of Commerce. 





IN THE BUSINESS OFFICE 


THUR D. HECOX, general man- 

ager of the Albany Knickerbocker 
Press and Evening News, has been 
named a trustee of the Albany Col- 
lege of Pharmacy, a unit of Union Uni- 
versity. 

James L. Knight of the Akron Bea- 
con Journal business office, left Akron 
Sunday with his bride, formerly Miss 
Mary Ann Mather, on a six-week auto- 
mobile honeymoon tour through the 
west. The wedding took place June 
9, at the Portage Country club. Mr. 
Knight is a brother of John S. Knight, 
publisher of the Beacon Journal. The 
bride is a daughter of former Senator 
and Mrs. N. O. Mather, of Akron. 

Joe Rosenfield, Jr., advertising man- 
ager, Atlanta (Ga.) Woman’s World, 
a weekly publication, has resigned to 
devote his entire time to the advertis- 
ing agency business which he launched 
in that city several months ago. 

Glenn M. Brill, assistant business 
manager, Santa Fe (N. M.) New Mezi- 
can, is a patient in Johns Hopkins 
Hospital, Baltimore, Md., as a result 
of a nervous breakdown. He is re- 
ported as improved. 

W. Porter Oglesby, Washington bureau, 
Philadelphia Evening Ledger, has re- 
turned to Philadelphia and has been 
transferred to the advertising depart- 
ment 
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FOLKS WORTH KNOWING 











| Sagan ond R. REID, 33, is public re- 
lations and general contact man 
for the Richmond (Ind.) Palladium- 
Item. He has 
been with the 
Palladium - Item 
since he was 
graduated from 
high school in 
1921. During his 
early career on | 
the papers he was | 
a reporter, sports | 
editor, court re- | 
porter and tele- | 
graph editor. | 

His assignment | 
to the present | 
specialized edi-| 
torial promotion 
work came early in 1933 as a part of | 
the paper’s extensive service to the 
public. Promotion of community ac- 
tivities has always been an avocation 
for Mr. Reid during the 13 years he 
has been in newspaper work. 

In his present capacity, his promo- 
tion experience is being applied for the 
good of the news, advertising and cir- 
culation departments of the Palladium- 
Item. He has demonstrated, according 
to executives of the papers, the value 
of assigning a man to strictly promo- 
tional duties. 

















Rosert R. Reip 











Roy E. Ratliff, formerly of the Mon- 
rovia (Cal.) Journal advertising staff, 
has been named advertising manager 
of the San Mateo (Cal.) Times. 


A. W. Cockerill, circulation manager, 
Binghamton (N. Y.) Press, attended 
commencement exercises at Colgate 
University June 11. His son, Fred, 
a member of the graduating class, will 
join the Syracuse (N. Y.) Herald as 
Binghamton district circulation man- 
ager. 

Gordon Holt,. of the advertising staff, 
Marshall (Mich.) Evening Chronicle, 
recently made a miniature replica of 
the sorority house of Pi Beta Phi of 
Hillsdale College, Hillsdale, Mich., 
which was taken by the chapter to the 
national convention. 

Gerald F. Blessing, advertising direc- 
tor, Waynesboro (Pa.) Record Herald, 
has been elected president of the 
Waynesboro Advertising Club. 

J. M. Blalock, circulation manager, 
Spartanburg (S. C.) Herald and Jour- 
nal, has been elected grand prelate ot 
the South Carolina Grand Lodge, 
Knights of Pythias, and also grand 
warden of the South Carolina Grand 
Lodge, Independent Order of Odd Fel- 
lows. 

Robert Stevenson, formerly of the 
classified advertising staffs of the 
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is one of the best-liked and 
lecturers in America. 


features in your paper. 
Simple, isn’t it? 


Vv. V. McNITT 
Chairman 





ROE FULKERSON 


Now this is important because—FULKERSON does three 
features for McNaught Syndicate: 


Andrew and Imogene, daily. 
Hotel Stenographer, daily. 
Sunday Morning Breakfast, weekly. 


When FULKERSON lectures in your town, or to delegates 
from your town, he’s making good will for the FULKERSON 


Write for specimens of FULKERSON features. 
The McNaught Syndicate, Inc. 


TIMES BUILDING 
NEW YORK, N. Y. 


most widely known humorous 


CHARLES V. McADAM 
President 











H. is the D’Artagnan 


of those three musketeers of 
mirth whose number em- 
braces Professor Guppy and 
Major Burp—gallants of the 
Floradora age on the loose 
today. 


Theirs is a simple code— 
‘Fun for all, and all for fun” 
and to it they hold with 
unwavering staunchness. 





Zilch, the character, is the 
creation of Norman Anthony, 
editor of ““Ballyhoo.” Over 
the adventures of Zilch and 
his colleagues the millions of 
readers of that periodical 
have laughed themselves into 
hysteria. 


Now Mr. Anthony, in col- 
laboration with Ralph Fuller, 
the artist who for years has 
been one of his most valued 
humorous associates, presents 
Elmer Zilch as a newspaper 
cartoon feature—a daily 
square that’s a daily riot of 
risibility. 


You owe it to yourself and 
your newspaper to meet Zilch 
man-to-man. We urge you 
to do so—by writing at once 
for samples and for terms of 
Elmer Zilch, to 


United Features 


MONTE BOURJAILY 
General Manager 


220 East 42nd Street, New York 
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(Continued from page 25) 
Easton (Pa.) Express and Reading 


(Pa.) Times, has joined the advertis- 
ing staff of the Harrisburg Telegraph 
Newspapers. 

F. C. Withers, business manager, 
Columbia (S. C.) State, and chairman 
of the city school board, has announced 
his candidacy for re-election to the lat- 
ter post. 

M. F. Jensen, former business man- 
ager, Ventura (Cal.) Star, has joined 
the Walla Walla (Wash.) Bulletin. 

E. E. Yeck, advertising salesman, 
Daily Oklahoman and Times, Oklahoma 
City, is spending a two-week vacation 
in Louisiana. 

L. O. Fredericks, formerly with the 
Rahway (N. J.) Record, has joined 
the Lawton (Okla.) Constitution ad- 
vertising department. He formerly 
worked with the Bartlesville (Okla.) 
Examiner and the Bristow (Okla) 
Record. 


E. F. Baldwin, general circulation 
manager, Salt Lake Tribune and Tele- 
gram, has been nominated for president 
of the Executives’ Association of Salt 
Lake City. 

Thomas V. Brennan, national adver- 
tising manager, New Bedford (Mass.) 
Standard-Times, served as a judge in 
an essay contest conducted recently by 
a local department store. 

Jamie W. McIver, of the advertis- 
ing staff, Asheville (N. C.) Citizen 
and Times, has been elected vice-presi- 
dent of the Asheville Optimist club. 

Harry Murdock, city circulation man- 
ager, Asheville (N. C.) Citizen & 
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Editor 


Times, was elected esteemed leading 
knight by Asheville Lodge No. 1401, 
Benevolent Protective Order of Elks 
at the annual meeting June 8. 

Lewis Haas, advertising manager, 
San Francisco Chronicle, was principal 
speaker at the Long Beach (Cal.) Ad- 
vertising Club, June 15, discussing the 
trend of merchandising and advertising. 

F. W. Shapler, advertising manager, 
Seminole (Okla.) Producer, for three 
years, has been appointed edtor of the 
Seminole County News, published by 
the Producer Company, succeeding H. 
W. Hoffman, who resigned as editor 
to take charge of the Nichols Printing 
Co., which he purchased last week, 





IN THE EDITORIAL ROOMS 
EAN CHENOWETH, managing 
editor, San Angelo (Tex.) Stand- 

ard and Times, was recently elected 
vice-president of the Lions Club. 

Joseph A. Sullivan, veteran news- 
paperman of Cincinnati, formerly city 
editor of the old Commercial-Gasette 
and for the past 20 years assistant city 
editor and copy reader of the Cincinnati 
tnquirer, is seriously ill. 

Robert A. Allen, copy reader on the 
telegraph desk, Cincinnati Enquirer, 
was the victim last week of a hold-up 
man near his home in Mt. Auburn. 
The thug attacked Allen with a black- 
jack and broke his nose. The robber 
was captured later and the money re- 
covered. 

Jack Tierney, feature writer and his 
wife, Mary Wilson Tierney, society 
editor of the Burlington (Vt.) Daily 
News, will issue a new weekly, Cham- 
plain Valley Review, at Port Henry- 
on-Lake Champlain, N. Y., June 28. 

Erwin C. Cronk, reporter- photogra- 
pher, Binghamton (N. Y.) Press, and 
Henry C. Niles, reporter, flew to Liv- 
ingston Manor, N. Y., June 11, to 
cover the wreck of the Chicago-bound 
Condor transport plane in which seven 
were killed. Assisting them were Jo- 
seph C. Knox, Jr., Walton, N. Y., cor- 
respondent for the Press, and Miss 
Irene Wood, Livingston Manor corre- 
spondent. 

Dorothy Grafly, art editor, Phila- 
delphia Evening ,Ledger, has returned 
from Chicago, where she attended the 
opening of the art exhibit at the 
World’s Fair. 

Curtis Betts, Missouri political 
writer, St. Louis Post-Dispatch, is 
reported in a critical condition at St. 
Louis from pneumonia contracted fol- 
lowing an operation. Betts was oper- 
ated on two weeks ago for the re- 
moval of the gall bladder and appendix. 


Miss Miram Bell has been named 
drama critic for the Miami (Fla.) 
Daily News, succeeding Benton Prout, 
who resigned recently to take a job 
in New York. Miss Bell was form- 
erly in the advertising department. 

L. E. Calvert, news editor, New Or- 
leans (La.) Times-Picayune, recently 
resigned. 

Glen W. Naves, formerly of the 
Asheville (N. C.) Citizen and Times, 
has joined the reportorial staff of the 
Spartanburg (S Journal, and 
Chevis Ligon of the Journal staff, has 
been transferred to the Herald staff. 


Harold Ettlinger, Chicago Tribune 
correspondent, is presenting a series of 
articles on the Saar district, considered 
one of Europe’s trouble spots. His 
first article this week dealt with the 
clash between Nazis and Anti-Nazis 
in that section. 

Mrs. William Tisdale (Eileen Henry) 
of the Grand Rapids (Mich.) Press 
staff has returned from a six-week va- 
cation in California. 

Paul Mason, slot man on the Cm- 
cinnati Enquirer telegraph rim, has 
joined the Cincinnati Associated Press 
bureau succeeding Edgar E. Easterly, 
night editor, who resigned to join the 
Johnson City (Tenn.) Press as man- 
aging editor. Kenneth L. Eagon, Mil- 
waukee Sentinel copy reader, succeeds 
Mason. 


M. T. Yamamoto, special correspond- 
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ent for the Japanese Times and Mail, 
Tokio newspapers, addressed a special 
dinner meeting of the Harrisburg ( Pa.) 
Kiwanis Club recently, on “The Far 
Eastern Situation and American-Japa- 
nese Relations.” 

Archie W. Robinson, of the Detroit 
News staff, covered the investigation 
which followed the arrest of Edward 
C. Cool, 51-year-old Pontiac, Mich., 
chiropractor accused of having per- 
formed hundreds of illegal opera- 
tions. 

Ben East, outdoor editor, Grand Ra- 
pids (Mich.) Press and other Booth 
newspapers, has been elected to mem- 
bership in the Michigan Academy of 
Science, Arts and Letters in recogni- 
tion of his work on conservation. 

Aldice G. Eames, of the editorial 
staff, Boston Herald, is author of a 
series of articles in the Herald on 
motor vehicle fatalities in Massachu- 
setts. 

Eleanor Barnes, drama editor, Los 
Angeles Illustrated Daily News, who 
underwent an operation recently at the 
California Lutheran Hospital is ex- 
pected to return to her desk next week. 

Paul Walker, of the staff, Harris- 
burg (Pa.) Teliegraph, was recently 
elected president of the Dickinson Col- 
lege Club of Harrisburg. 

Alexander Gifford, of the rewrite 
statt, New Orleans (La.) Times-Pica- 
yune, has resigned. 

Stanley A. Cook, city editor, Bur- 
lington (N. C.) simes-News, \ed the 
field of seven candidates for the house 
of representatives in the North Caro- 
lina general assembly in the recent 
Democratic primary. The election will 
take place June 3U. 

Talmadge Fletcher, of the Providence 
(R. I.) Journal financial department, 
and Mrs. Fletcher, are parents of a 
son. 

Henry A. Kidder, former commercial 
editor, Boston Herald and special writer 
for the -Boston Evening Transtcript, 
celebrated his 82nd birthday on June 
10th. Mr. and Mrs. Kidder recently 
celebrated their 55th wedding anniver- 
sary. 

Robert M. Jackson, formerly editor, 
San Angelo (Tex.) Times, was recently 
elected secretary of the Texas Club in 
Washington, D. C 


T. A. Smith, of the reportorial staff, 
Spartansburg (S. C.) Herald, has been 
named telegraph editor, succeeding Dix 
R. Sarsfield, now with the Associated 
Press, Charlotte (N. C.) bureau. 

Harry Holt, roving reporter, Sweet- 
water (Texas) Reporter, is writing a 
column, “From the Top of the Hill,” 
for his paper. 


Marvin Miles, former editor of the 
Daily Trojan, U. S. C., has joined the 
San Fernando (Cal.) Sun as a reporter. 

Morris Moore, city editor of the Ok- 
lahoma City (Okla.) Times, is spend- 
ing a two-week vacation at McKinsey, 
Tenn., visiting relatives. Mrs. Moore 
accompanied him. Gene Peach, assist- 
ant city editor is acting city editor 
and Dick Pearce, reporter, is acting 
assistant city editor. 

Eugene Speck, London correspondent, 
Chicago Tribune, arrived June 6 at 
Llano, Tex., for a visit to his parents, 
Mr. and Mrs. E. O. Speck. He has 
been abroad four and one-half years. 

Albert C. Codman, is running a spe- 
cial column in the Boston Herald de- 
voted to New England Aviation News. 

Laurence Greene, has resigned from 
the Philadelphia Evening Ledger copy 
desk to become managing editor of the 
Johnstown (Pa.) Democrat. 


WEDDING BELLS 


AULINE BETZ, former society 

editor, Sioux City (Ia.) Tribune, 
to Willard B. Smith of Sioux City, 
June 12. 

Whitney Williams, for 10 years a 
movie reviewer and drama writer on 
the Los Angeles Times, and now a 
magazine writer, to Eleanor Gertrude 
Donau in Los Angeles June 8 

Jefferson R. Smith, of the editorial 





department, St. Louis (Mo.) ) Si 
Times, to Miss Florence Spr 
Kansas City, Mo., June 3, in ay ty 

David A. Cheavens, city editor, 44 
shall (Tex.) Messenger, to Miss Alin 
Dawson, of Waco, Tex., June 3 at the 
home of the bride in Waco, 

Joseph A. Hanebrionk, editor, Wi. 
low Springs (Mo.) News, to \; 
Mary E. Hawkins of Asbury, 
Houston, Mo., June 3. 

Joseph Wheeler Johnson, 
James E. Johnson, editor Moun; mt Aj 
(N. C.) News, to Miss Virginia te 
dolph Batte, of Concord, N.C, June 

Jack Stinnett, drama critic, a 
Oklahoman, Okiahoma City, to Mig 
Louise Giles Berry of Oklahoma City 
in New York City, June 4. 

L. Leroy Swartzkopf of San Antonio 
secretary of the Tenth Dirstrict, Ad. 
vertising Federation of America, tc 
Miss Mary Catherine Hicks ip San 
Antonio recently. 

James Hallter Ottaway, son of § 
J. Ottaway, publisher, Port Hu 
(Mich.) Times-Herald, and Mrs, (Qj 
taway, to Miss Ruth Blackbourne Har, 
of Fruitland Park, Fla., June 9, 

Elvador R. Boderer, of the editorial 
statf, Johnstown (Pa.) Democrat, t, 
Miss Eleanor Haughton, at Gree 
Gables, near Jennerstown, Pa., June 9, 

L. O. Fredericks, of the Lawtg 
(Okla.) Constitution advertising de. 
partment, to Miss. Rosila Sanders of 
Joliet, Ill., March 16 at Crown Point, 
Ind. 


PRESS ASSOCIATION NOTES 


RANK MURPHY, formerly with 

the Boston office of the Associated 
r’ress, has been appointed bureau chi¢ 
at Portland, Me 

James Haskins, formerly with th 
Detroit Free Press, has joimed the As 
sociated Press Boston oftice. 

Ted McGee, formerly of the Toled 
News-Bee, has joined the Los Ange 
Bureau of the United Press. 


Howard W. Blakeslee, Associate 
Press science editor, gave the addres 
at the 67th annual Commencement a 
Massachusetts Institute of Technolog 
in Cambridge, Mass., last week, speak- 
ing on “lhe Unwritten News of 
Science.” 


SPECIAL EDITIONS 
he oe 


(Mass.) Item, special 32- 
page Lynn Day edition, June 7. 

Terre Haute (Ind.) Tribune an 
Star, 48-page sections, June 8, celebrat- 
ing Oakley Economy Store Silver 
Jubilee. Both newspapers carried a 
20-page Oakley advertising section 
featuring the opening of a new Oakley 
super-market. 

Richmond (Va.) Times-Dispatch, 
June 10, 1934 Vacation Guide, 12-tab- 
loid pages. 

Chattanooga (Tenn.) Times, Jun 
6, Confederate Reunion Edition, & 
pages. 

Tulsa (Okla.) Tribune, May 13, 4 
page International Petroleum Expos 
tion and Congress section in honor o 
the eight International Petroleum Ex- 
position in Tulsa, May 13-18; May 13, 
8-page section marking the 16th anni- 
versary of the Oklahoma Tire and Sup 
ply Company. 

Lynn (Mass.) Telegram-News, 3 
page wiien in connection with Lym 
Day, June 7 

Honolulu (T. H.) Star-Bulletin, May 
30, 36 pages, containing a 10-page Va- 
cation Capacity Days section, making 
on capacity days, May 31, Jue 


Mo,, a 
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Hillsdale (Mich.) Daily News, &pagt 
section, May 26, in connection W 
the Centennial celebration in that at). 

Medford (Ore.) Mail-Tribune, Dax 
mond Jubillee edition, June 4, 30 page: 





M. & O. APPOINTS W. W. BALL 

The Minnesota and Ontario Paget 
Company this week announced the af 
pointment of William W. Ball as ® 
Texas newsprint representative, loca 
at Cliffton Hotel Apartments, Dallas. 
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=| ONION SOUP | ==. 
rica, t Hormel Onion Soup was introduced in the New York 


in Say market last October. Now, in a little more than four months, 
we are glad to report that the volume of sales in this area has 
exceeded our expectations. 


, i Our only strictly local advertising appeared in the New 
rs. Of York Herald Tribune. The immediate response to this adver- 
eH tising came not only from the New York territory but from 
all sections of the United States. Cash orders came with many 
ditor of the letters we received’? And since we did not specifically 
=ditoria ask for introductory orders in our advertising, we were very 
“. to much pleased with the interest shown by your readers. 

me “’ A recent canvass of the New York market indicates that 
re z 62 per cent of the families in the better residential areas know 
-Owton of Hormel Onion Soup, despite the short introductory period. 
ing de. This is quite ert ae 2 for as far as we know, no canned 
+" i Onion Soup has been previously sold to the public. 


This very clearly indicates to us the widespread advertising 
th e N ew Yo rk Ma rk et influence of your.newspaper. This advertising experience has 
TES been gratifying and has demonstrated thoroughly to us that 
a the New York Herald Tribune is a most effective, result- 
y producing and important advertising medium for the introduc- 


— th r re) U g 4 th e tion and promotion of new food products. 


Yours very truly, 














vith the GEO. A. HORMEL & CO. 
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address 
ment at 
“hnology S 
a oO EE what this Hormel letter says about Tribune has the pioneer newspaper home 
is Ol 
: the “immediate response” to New York institute in America, established in 1916. It is 
ial 2 Herald Tribune advertising; the “quite now staffed by the strongest and largest group 
= a remarkable” fact that 627% of the families of authorities serving any newspaper audience. 
—_ already “know of Hormel Onion Soup, Women readers sent the New York Herald 
ver 
_— c despite the short introductory period”; and Tribune 230,237 specific inquiries or sugges- 
akley “wi dvertising infl f ‘ ' 
—_ he “aaa penes soeeniang Semanes ef your tions during 1933. In the first five months of 
ispate newspaper.” rr or 
— pap 1934 inquiries total 155,100. 
; Match up those statements by Hormel with the ee ie 
s, June ‘ 
tion, § Herald Tribune’s leadership among all five 
13, 2 New York morning newspapers in chain Such evidence points to a newspaper audience 
a grocery advertising for 1933. Remember that that is alert, intelligent, economical to reach, 
eet the Herald Tribune attracts women readers responsive, and powerful (only five cities in 
ho who are particularly eager for live, practical the United States have as many families as the 
ws, 2 food and home-making news. The Herald Herald Tribune serves). 
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How to Run Better Sales 
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Contests 








By M. ZENN KAUFMAN 
-icknowledgment is hereby made to Harper & Bros. for permission to reprint 
excerpts from the author's book of the above title. 


pe sAse don’t ask me to give you a 
definition of showmanship.-. Show- 
manship is simply the art of putting on 
a good show. A contest without show- 
manship would be like a dinner without 
flavor. 

Showmanship is that precious quality 
of contest strategy that makes a boy 
what he isn’t. It is infectious, conta- 
gious, and unrelenting in its imfluence. 
It helps take the boy out of himself, and 
this transformation is important in put- 
ting him into the contest body and soul. 

Human nature may be swayed to 
almost unimagiuable extremes by good 
showmanship. When a New Jersey dis- 
tributor of General Electric refrigera- 
tors held a war contest recently he 
started shooting guns and cannon in his 
men’s ears. He hired the 40-piece brass 
band of the Elizabeth Orphan Asylum, 
played martial music, rolled drums, 
blew bugles, raised a flag high on a pole, 
and I want to tell you if you had been 
there your hair would have stood on 
end. The men actually shouted with 
enthusiasm as the contest began, so pow- 
erful were the elements of good show- 
manship that were used to attract their 
attention and gain their. interest. 

Showmanship enters the picture at the 
very first stage of your plan when it 
comes to selecting a theme for your con- 
test. A Cleveland Department Store re- 
cently ran a “Big Bad Wolf” contest. 
That was good showmanship because it 
was timely. Showmanship should be 
used in connection with the launching 
of a contest. This includes the holding 
of meetings such as the refrigerator 
company used. A company that was 
using trips to Bermuda as a prize held 
the opening meeting of a contest on one 
of the Furness Bermuda boats as it rode 
at anchor in New York harbor. Dinner 
was served on the boat. Motion pictures 
were shown and every man in the group 
was put into the frame of mind where 
he swore to himself that he was going 
to win the trip to Bermuda in the con- 
test or kill himself doing it. 

I want to jump to the other end of 
the contest for a minute and touch fur- 
ther on the subject of prizes. I do so 
at this point because it is here, at the 
very beginning of the contest, that you 
have to begin featuring the prizes and 
focusing the mind of each boy on the 
thought that he is out to win. If your 
boys don’t visualize the finish of the 
contest at the very start then your con- 
test has not really started. 

Everything that is printed in connec- 
tion with your contest gives you an op- 
portunity to use showmanship. Some 
time ago a life insurance company ran 
what was called an “All Producers 
Week” in honor of an officer of the 
company. It was planned that at the 
end of the week all of the orders would 
be presented to this officer at one time 
as a gift. Therefore, instead of using 
an ordinary report form a special card 
was printed which resembled a gift box. 
Each salesman was given a supply of 
these “boxes” and in that way was im- 
pressed with the fact that he too was 
expected to make his little personal gift 
to the officer of the company. 

What are the elements of goodshow- 
manship? Let’s be specific and consider 
the ways to approach the problem of 
putting good showmanship into contest 
operations. Here is a list of the things 
that can act as vehicles for showman- 
ship. 

Actual life is better than pictures or 
words. One paper opened a contest 
with a special meeting at which a couple 
of boys broke in through the door yell- 
ing, “Extra, Extra, read about the big 
election,” and handed out facsimile news- 
papers telling about the election con- 
test. Meetings of all kinds lend them- 
selves to the use of living people as an 
element of showmanship. 

A black and white world is a dull 
world. Remember the attraction that 
olor has for you. 

What the _ theatrical 


people call 


“props’ will always add to sales con- 
test. A contest without props is like a 
show without scenery. Props are usu- 
ally very inexpensive to acquire and 
suould ve used wherever possible. For 
instance, if you are running a war it is 
a simple matter to buy a few toy cannon 
and place these on your theoretical 
battlefield. In a football contest one 
paper gave regular college felt pennants 
in special colors to the divisions to post 
in their offices. , 

One of my friends had sheet music 
printed especially for a roll of honor 
contest. He brought a copy of “When 
The Roll Is Called Up Yonder I'll Be 
There”. He paraphrased the words 
and for three dollars reprinted the song 
and had his men sing it at meetings. 

Give the boys a chance to do some- 
thing. A manufacturer of filing equip- 
ment used a mythical “Ol’ Man De- 
pression” as the opponent of the men in 
a prize fight. At the start of the con- 
test a life-size picture of the opponent 
was put on the wall and the men were 
allowed to throw knives at it. 

While running an aviator-war con- 
test the Birmingham Herald enlisted 
the services of Ralph Hurst, its regular 
aviator editor, to write a series of 
special 200-word stories on the history 
ot aviation. These stories were inserted 
in the daily pep bulletins. 

Often standard public literature can 
be used as a background for a contest. 
For instance, Jules Verne’s book, 
‘Around The World in Eighty Days” 
has been used as a theme for a Round 
the World contest. Peter B. Kyne’s 
book, “The Go Getter”, has been used 
as an introduction to the popular “Blue 
Vase” contest. In that book a lad named 
“Bill” Peck was told to buy a blue vase 
for his boss and though every possible 
obstacle was placed in his way he over- 
came all these obstacles and found the 
vase. This story has frequently served 
as an inspiration to men whose com- 
panies want to give them hard jobs 
to do. 


Timeliness is important not only from 
the standpoint of seasonal interest but 
in respect to events of the hour. A 
company in the south capitalized the 
successful floating of a Washington 
bond issue by announcing that it too 
was going to float an imaginary bond 
issue and gave each salesman a quota 
of imaginary bonds that he had to sell 
to put over the “Prosperity Drive”. 

In a baseball contest one company 
showed a picture of its president throw- 
ing a baseball. This was captioned as 
a sign of the personal interest of this 
president and his spirit of interest in 
the contest. 

Tn conclusion T want to point out 
that there are only two kinds of show- 
manshin, good and had. Poor show- 
manship represents wasted effort. The 
average bov is a very good judge of 
what constitutes a good and bad show. 
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In Department Stores 
Akron 45.2% April sales increase— 
district 9.8%. 
Akron 79.5% sales increase first four 
months 1934—district 31.1%. 

In Wholesale Groceries 
Akron 34.5% April sales increase— 
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He sees so much of it around him in point of reducing its temperaty 


his daily life, in the movies, on the stage, degrees below the temperature - 
in the air, in advertising, that uncon- doors. The air is cleansed ang bl - 
sciously he has become a very good from ejectors. ~ 
critic and is quickly contemptuous of Coincident with the turning op 

anything but a good show, and he the air conditioning unit, the Trib 4 
probably even resents poor showman- reviewed on Sunday the other Drojent 


ship. Therefore let me put particular 
emphasis on the need for using good 
showmanship in your contest from the 
very beginning to the very end and at 
every possible stage. No detail is too 
small to deserve consideration as a 
vehicle for showmanship and I might 
add that this extends not only to the 
contest but beyond it to the awarding of 
prizes. One paper, running a baseball 
contest, not only used World Series 
seats as a prize, but in presenting the 
tickets and supplementary cash awards 
to the boys enclosed them in little paper 
baseballs. 


undertaken to swell the payrolls ,., 
spread employment in outside plan 
Mr. Park announced that work of g 
mantling the presses installed in yg, 
began this week to make Way for th 
new line of Goss presses, together yi 
an experimental ink plant, represent 
a total cost of $1,250,000. ™ 

In the circulation department, Louis 
H. Rose, circulation director, announe 
that a new fleet of 70 motor truck 
have been ordered and a new Barag 
planned, with expenditures totalig 
around $500,000. The new garage y; 
be built on the river front adjace 
to the paper warehouse. It wil] . 
two-story building and will cost 
proximately $250,000. , 


GILBERT WHITE HONORED 
Gilbert White, American painter , 
the murals symbolizing agriculture , 

cently unveiled in the new U. S, 
partment of Agriculture building ; 
Washington, was guest of honor at, 
luncheon on Tuesday at the Adverts 
ing Club of New York, given by Gi. 
bert T. Hodges, member of the exey 
tive board of the New York Sy 
Among the hundred guests and spe 
ers were Robert H. Davis, editor, Mm 
sey publications, Lee Eastman, Packay; 
Motor Car Company of New Yor 
Joseph H. Appel, John Wanamake, 
Richard H. Waldo, McClure News. 
per Syndicate and Herbert S. Houston 





COOLING SYSTEM INSTALLED 


Chicago Tribune Marks 87th Year 
With $500,000 Improvement 
(Special to Ep1tor & PuBLISHER) 
Cuicaco, June 11—The Chicago Tri- 
bune celebrated its 87th birthday yes- 
terday by turning on its new $500,000 
cooling system for the entire Tribune 
Tower. The air conditioning apparatus 
combines both cooling coils for use in 
summer and heating coils for use in 

winter. 

The new unit has been installed un- 
der the supervision of Holmes Onder- 
donk, building manager, John W. Park, 
production manager, and Otto W. 
Armspach, engineer for the air cooling 
system. The Tribune’s system of ac- 
tual cooling the air goes only to the 











tet Seae shee e33ccae 


dion—City ee ee te + + 198,811 
8 and Retail Trading Area - + - - 433,287 














97 Gain in 
Industrial Payroll 


According to figures prepared by the Worcester County National 
Bank, “the month of April showed substantial gains in many 
branches of industrial activity. The industrial payroll advanced 
6.8% over the previous month and is 97% ahead of a year ago. 
Indications are that the May payroll . . . will be substantially 
ahead of the same period last year. Bank clearings . . . are 
approximately 54% higher than in April, 1933. Other indices 
including building permits, power consumption, car loadings, 
etc., share rather fully in the general upward trend for April.” 


For every month since November, 
1933, Worcester Retail Sales have 
shown a gain over the correspond- 
ing period a year ago. 


This great industrial market of BUYERS can be adequately— 
and economically—cultivated through these newspapers ALONE 


THE TELEGRAM-GAZETTE 


GEORGE F. BOOTH, Publisher 


Paul Block and Associates, National Representatives 
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IS YOUR MAKE-UP MAN A GALLEY-SLAVE? 


He doesn’t need to be! There’s no rea- 
son why putting stories and advertise- 
ments together should be like tackling 
ajig-saw puzzle! There’s no excuse for 
having to cut and fit slugs! They should 
come to the make-up man all ready to 
drop into the page. And they do... 
when you install Mixer Linotypes! 
Mixer Linotypes banish that press- 
time scramble and confusion. They end 
the exciting hunt for missing sub-heads. 


Linotype Bodoni Family 


LINOTYPE MIXER 


MERGENTHALER LINOTYPE COMPANY, BROOKLYN, NEW YORK 


For Mixer Linotypes turn out mixed 
composition at straight-matter speed! 
They mix faces from different maga- 
zines (light face, bold face, light italic, 
bold italic, display, and advertising fig- 
ures) all in the same line! 

Here are the models of the Mixer 
Linotype that spare your make-up man 
... and at the same time save the time 
of your copy-cutter and operator . . . 


and help get your paper out when due: 


MODEL 25 Continuous composition 


from two main magazines. 


MODEL 26 Continuous composition 
from two main and two 
auxiliary magazines. 


MODEL 


9 Continuous composition 
from four main magazines.. 










LINOLITE 
MAGAZINES 


2 POUNDS 
LIGHTER 
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with Automatic 
Locking-Bar 
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Editor & Publisher for June 16, 


Retail News and Notes 





By RICHARD WEBSTER 


OPICAL Advertising. The sort of 

promotion that ties up to current 
news is always of special interest to 
the makers of newspapers—and also to 
the readers of the papers. Whether or 
not advertising should be news, it is 
certainly true that there is lots of at- 
tention-value in a store message built 
around the subject of major public in- 
terest at the moment. Metropolitan de- 
partment store advertising for the last 
week or so has illustrated this. So 
much of it has been hung on the naval 
parade and visit of the fleet. Between 
the Forties and the Thirties on Fifth 
avenue and on Broadway one store 
window after another was navy blue 
and white, with panels of portholes and 
lettering in rope-ends. For example, 
Lord & Taylor’s “bevel” window at 
38th street and Fifth avenue showed 
sailor suits for misses with an enlarge- 
ment of Alice Hughes’s column in the 
World-Telegram back in March, 1933, 
to prove that the revived middy blouse 
style originated with L. & T. over a 
year ago. Next to this window on 38th 
street was another display: “Home, 
Fleet, Home. With just a touch of 
Nautical from the Summer Furniture 
Shop,” blue and white enamel and blue 
and brass furniture with steering-wheel 
backs. All Macy’s Broadway windows 
and most of those on 34th street had 
navy displays of one sort or another: a 
painting of a clipper and the statement 
(appearing also in Macy’s newspaper 
advertising) that Captain Rowland H. 
Macy was a sea-faring man. Inside the 
store page girls distributing store spe- 
cial lists were in middy blouses, navy 
blue skirts and white canvas hats, and 
in a beach cosmetic accessory shop on 
the main floor the salesgirls wore sailor 
Suits Of sea-green or navy blue... . 
Uptown surface lines announced “The 
Fleet Is In” a day before it arrived 
and told how to get to see it on the 
cars. And downtown the surface cars 
had bulletins: “Take 42nd street, 59th 
street or 125th street crosstown line. 
Our Broadway line operates parallel to 
the Hudson River from 42nd street to 
18lst street."—Almost as strained a 
“parallel” as Captain Macy! 

The new Commodore Hotel Bar and 
Cafe opening the day of the grand 
naval parade was a natural, thanks to 
the name Commodore. Before the ac- 
tual announcement (full of sailor’s 
lingo and illustrated with a line-draw- 
ing of an officer) was preceded by 
teasers with variants of the same por- 
trait, no headline, text beginning “Home 
is the sailor.” and a script signature 
“The Commodore.” 

And Wanamaker’s All-American 
Sales ran these same days of patriotic 
parades and Presidential insistence on 
the payment of foreign debts and a 
little more excitement than usual about 
Japanese dumping. The Wanamaker 
advertisements displayed a flying eagle 
—“Our sales of American-made mer- 
chandise are in the spirit of these gala 
days when the eagle soars with the 
good tidings that America is going 
ahead.” Alongside these mass- 
enthusiasm themes the tie-up of Wal- 
lach’s Palm Beach suit advertising to 
the Pulitzer prize play, with the head- 


line, “Wallach’s presents ‘Men in 
White’” was rather faint and flat. 
* * * 


ITERATURE of Retailing. The 

Ohio State University Bureau of 
Business Research has recently pub- 
lished Ralph B. Alspaugh’s “Consumers’ 
Reactions to Special Sales in Columbus 
Department Stores,” based on inter- 
views with 1,823 women, and classed by 
different income groups and by cash 
and charge customers; and James 
Carleton Yocum’s “Expenditures and 
Apparel Buying Habits of Ohio Uni- 
versity Students,” with 59 tables on 
expenditures for food, rooms, books, 
laundry, transportation, amusement and 
clothes of men and women, members of 
fraternities and non-members, residents 
of Columbus and outsiders. . . . An 
extra issue of the United States News, 


dated May 29, titled “Federal and State 
Administration of the Distilled Spirits 
Industry and a Survey of the Economic 
Results Since Repeal,” runs to 40 pages, 
and is full of valuable information. Of 
especial interest to the retailer are the 
discussion of price by Harris E. Alling- 
ham, Assistant Director of FACA; the 
argument from the continued activity 
of bootleggers that “the demand now 
exceeds that of the pre-Prohibition 
market; and what is said about repeal 
and home furnishings. . . . The Divi- 
sion of Marketing and Research of 
Liberty Magazine has issued a report 
on “Brands Specified by Liquor Cus- 
tomers,” not on a national scale, but 
comparing the situation in 44 stores in 
New York, Newark, Jersey City, New 
Haven and Hartford early in May with 
what it had been four months before. 
It makes two main points: that the 
dealer’s decision to push a brand has 
a lot to do with its volume sale; and 
that in January, 1934, less than 20% 
of customers in these stores asked for 
a brand by name—and in May 39%, al- 
most exactly twice as many, specified 
the brand. So that consumer advertis- 
ing is important in addition to dealer 
cooperation. . . . Of incalculable value 
to the department store auditor and 
advertising manager is the Data Book 
on Publicity Expense published in May 
by the Sales Promotion Division of the 
National Retail Dry Goods Association, 
since it establishes for stores of every 
size a norm by which the store may be 
guided in newspaper linage, production 
costs, display, promotion salaries and 
all other factors in publicity expenses. 
“An improved promotional tie-up with 
the salespeople” is one of the new media 
that the report prophecies will receive 
more attention during the coming year. 
Newspapers will also lose some revenue 
because certain manufacturers’ codes 
forbid advertising allowances; but they 
may gain from additional advertising 
of store owned brands, especially drugs 
and cosmetics, as certain codes set mini- 
mum prices on manufacturers’ goods. 
The discussion of radio broadcasting 
for department stores in this report de- 
serves careful reading by every news- 
paper manager of local advertising. 
2. 2 


AN the Large Store Learn from 

the Little Fellow? The NRDGA 
report just mentioned says: “In the 
absence of a training department, the 
promotion department in a few small 
stores. distributes bulletins giving 
fashion and selling information to sales- 
people.” In view of that—and also 
considering the abstract fact of the 
close interrelation of educational and 
promotional psychologies, not to men- 
tion a few striking cases of eminent 
department store promotion stars who 
began as teachers—it was a little sur- 
prising to read the comment “a depar- 
ture in modern store operation” with 
the announcement that John Wood, 
sales and publicity director of B. Alt- 
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INTERTYPE CORPORATION 
360 Furman Street, Brooklyn, N. Y. 
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man & Co., New York, is taking over 
the personnel and training departments 
of the store. 
e 2 © 

URRENT News of Promise. At- 

tendance at the Century of Progress 
show in Chicago for the first two days 
this year was away beyond what it had 
been at the last year’s opening: 154,663 
against 119,675 last year the first day; 
and 80,807 against 52,684 (more than a 
50% jump) for the second day. . 
For April, 1934, air express shipments 
set a new high month record, 22% over 
this March and 188% over last April. 
: . For the first half of May retail 
sales reported by 864 firms in Massa- 
chusetts were 11% better than for the 
same fortnight in 1933. The April 
gains of these same concerns were only 
8% over April, 1933. . . April also 
set a record for sales of household elec- 
tric refrigerators—266,264 units against 
151,698 this March and 127,917 in April 
last year. June, 1933, was the previous 
high sale month with 213,420 units. 
The best April before this one was in 
1931—156,248 units, less than 60% oi 
this April’s total. For the four 
weeks ending May 19 the sales of Kro- 
ger Grocery & Bakery Company were 
7.3% better than for the same period 
last year. . In New York Arnold, 
Constable & Co.’s promotion of the 
Tri-Way proportioned shirt offers two 
free launderings of each shirt at a 


specified laundry. The offer is on a 
tab, attached to the shirt, and per- 
forated so that it tears in two—one 


part for each washing. 
SS =a Ss 


ETAILING Meals. The Forty- 

second Street Association and the 
Broadway Association celebrated the 
opening of the new Steuben Tavern re- 
cently at Times Square. The tenth in 
a chain (8 in New York, one in 
Newark and one in Philadelphia), it 
stands on the site of the old Hotel 
Metropole. The first advertising fea- 
tured “A Unique Parking Service— 
Attendant will park your car in a 


nearby fireproof garage and delj 
to the door when you are 
dining, 2 hours for 25 cents.” | — 
Certain Childs’ restaurants in sever) 
cities are now styled Gingham (j 
being equipped with dancing space, gy 
chestras and waitresses in “brief, back. 
less gingham frocks.” . . . Loft, 
candy and restaurant chain, is syj 
restrain George W. Loft, founder ang 
former president, from going 
with his projected Loft Pure Food 
Market, recently opened in The Bro 
New York, and promoted by the door. 
to-door distribution of a half millig, 
4-page circulars, 


ver it 


* 

ATIONAL Helps for Grocers 

The Welch Grape Juice Company 
is installing bathroom scales in grocery 
stores to tie up with the Welch redy. 
ing diet. Beech-Nut Packin 
Company is distributing to the trag 
for its information aluminum phono. 
graph records of a 16-minute talk fy 
A. W. Riley, NRA administrator 9 
food codes, explaining the retail code 
‘ . General Mills, Inc., after a six. 
week survey of bread-eating habits oj 
150 families in San Francisco, Chicago 
and Springfield, Mass, reports that i 
bread is served with jam or jelly, abou 
one-sixth more is eaten; when toast js 
served at breakfast, almost two-fifths 
more bread is eaten than when there 
is no toast; and that one-fifth more js 
eaten of large slices of short loaves 
than of small slices of long loaves. 


BAKER SUCCEEDS TANCOCK 


M. A. Tancock has resigned as ad. 
vertising director of the Omaha Work. 
Herald and has been succeeded by Ir 
M. Baker. Mr. Baker has for six 
years been with the World-Herald as 
manager of national advertising. Prior 
to that time he had varied newspaper 
experience in Omaha and _other Cities 
in all departments, specializing in ai- 
vertising. Mr. Tancock has been with 
the World-Herald for the past seven 
years. 































As Oklahoma City 


TIMES 


HITS AN ALL TIME HIGH WITH 


Sines of Local Advertising in Single Issue 





This is more regular local advertising . . 
benefits of specials or stunts . 


. without 
. . than has been pub- 


lished in any other regular Friday issue of the Times. 
It’s not just a spurt, either. The barrage of timely 
advertising in the Oklahoman and Times keeps up, 
and business improvement keeps on. 
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Local advertisers know the Oklahoman and Times are 
selling more goods to more customers . . . right now! 


To deliver more selling messages to YOUR customers, 
and more customers to YOUR selling floors, for less 
cost, use the Oklahoman and Times. 
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OME advertising men have long 
‘ thought it a shame that newspapers 
at advertising news, especially the 
: advertising conventions and 
- and speeches, with so much 
oe hes hy other news. As adver- 
eine men have noticed this, 1 imagine 
has come to the attention of news- 
sapermen. Usually the story is edited 
‘¢ headlined into an unqualified boost 
re one type of medium; nothing crit- 
al—either of the general character of 
promotion, or ot the value of news- 
pers in particular. The candid critic 
pe The Wayward Press” who writes 
for The New Yorker under the inflam- 
matory name of Guy Fawkes, calls at- 
tention to this weakness and selfishness 
of current journalism in last week's 
issue. “Wide difference of opinion be- 
tween the editors ot Epiror & Pus- 
usHer and those of our morning dailies 
over the relative importance of the 
speeches made on May 22nd at the con- 
yention of the American Association of 
Advertising Agencies....The news- 
paperman’s newspaper ran a iour- 
column head : 
SignaLs ARE Rep AGAINST ADVERTISING, 
D'Arcy WARNS AGENCY CONVENTION ; 
QrueR SPEAKERS ALso EMPHASIZE 
GroWING DISBELIEF IN Copy AND 
NEED FOR REFORM. 

_..:The Times headed its account : 

NRA Is HaMperRING, AD MEN ARE 

Toto; SEES COMMUNISM DANGER. 
...The Herald Tribune put Mr. 
D'Arcy in the head, but on another, 
more congenial, count : 

D'Arcy Assails New Dea Grip oN 
U. S. BusINEss. 

...:The American saw eye to eye with 
the Times and the Herald Tribune: 

An Man Scores U. S. Meppiine 
Wits BusIngss, 

....0f course, Epitor & PUBLISHER is 
written for newspapermen and adver- 
tisers, and the daily papers are written 
for the public. But the public could do 
a lot worse than take a look at Eprror 
& PUBLISHER once in a while.” And 
(for other reasons than because The 
New Yorker boosts E. & P.) news- 
papermen and advertisers could do a 
lot worse than to take a look once in a 
while at Guy Fawkes in The New 
Yorker-——R. W. 

* 7 7” 

Mss JOSEPHINE LAWRENCE, 

household editor of the Newark 
(N. J.) Sunday Call and author of 
many books for juveniles, in writing her 
second novel for adults, did not wan- 
der far afield in search of inspiration 
and material. She found both on the 
Newark Sunday Call’s Question and 
Answer page. The result is a sociolog- 
ical novel entitled “Years Are So Long,” 
one of two books chosen as the July 
selection of the Book of the Month 
Club. It will be published July 2 by 
the Frederick A. Stokes Company. 

“Years Are So Long” deals with the 
problem of dependent old age. Miss 
Lawrence believes that this problem is 
one to be faced squarely by the young 
and the middle-aged, and that these gen- 
erations must find the solution, if there 
is one, 

“It is a question to be answered by 
Parents, for it is a cruel and cowardy 
thing for them to do to leave the ulti- 
Mate decision to their children,” says 
the author. “Once a parent is wholly 
dependent upon a child, emotion enters 
ito the situation and it can never be 
settled objectively.” 

her father, the late Dr. Elijah 
wrence, gave up his medical practice 
and took up farming at Hopewell, Miss 

Wrence wrote short articles for a 

m journal and children’s magazines. 
ceving that newspaper work would 
aid her in achieving her ambition to be- 
come an author, she became editor of the 
Newark Sunday Call’s children’s page. 
Later she became household editor. 

a period of years, she wrote many 


news Ol 





juvenile books in her spare time, some 
under her own name and others bearing 
a nom de plume. So far did she ad- 
vance in her chosen profession that she 
found her name listed in Who’s Who in 
America. 

Back in 1921 when radio broadcasting 
was in its infancy, Miss Lawrence wrote 
the “Man in the Moon” stories broad- 
cast for the benefit of children twice a 
week by the Sunday Call. 

Two years ago her first novel for 
adults, “Head of the Family,” was pub- 
lished.—C, S, Z. 

*” OK * 
LMER T. PETERSON, formerly 
associate editor of the Wachita 
(Kan.) Beacon, has written his first 
novel, “Trumpets West.” It is a real- 
istic and ambitious work, artistically 
conceived and effectively executed. 

The story is concerned with the 
Swedish Andreens, of Viking ancestry, 
who for three generations pushed stead- 
ily westward in their pioneer struggle 
on American soil. In its broader con- 
ception the book is an epic, the saga of 
a people who represent and are asso- 
ciated through motives of progress, 
with all peoples and all ages, in the 
march of civilization. Throughout the 
story, motives of music, trumpet-calls 
and folk-songs, give rhythm and move- 
ment to this interesting conception. 

Sigurd Andreen left college in lowa 
to become a banker in western Kansas 
—the parched and barren country where 
Coronado had hoped to find Quivera 400 
years before. It was a desolate and 
lonely place but Sigurd found romance 
and happily roamed the prairies with 
Ruth Ann, a true child of the plains. 
But Sigurd the dreamer was restless 
and hated the bank so after a few years 
of marriage and domestic felicity, he 
went back to the soil, to raise wheat 
and cattle and to become very prosper- 
ous. He was a quiet man, a dreamer 
and a reader to whom mere presence 
meant companionship but he was also a 
man of action when the courthouse was 
to be moved (an amusing incident). 
The book ends as his son is starting 
in his aeroplane for a non-stop flight 
westward across the Pacific. 

Mr. Peterson proves his artistry when 
he writes of the soil. One can feel the 
desert’s scorch, the blizzard’s frost and 
the prairie’s charm as he reads these 
pages—and the piles of bleached bones, 
the buffalo sod and the wild gaillardia’s 
and portulacas will stay in one’s mem- 
ory long after the story itself is for- 
gotten —N. C. W. 


MARKS FIRST ANNIVERSARY 

The Washington Post on June 13 
celebrated its first anniversary under 
the ownership of Eugene Meyer, with 


a 26-page First Anniversary Progress 
Edition. 





A PUBLISHER COMMENTS ON 


“HOME ECONOMICS” 


THE COMPLETE 
COOKING SCHOOL 
SERVICE 


——_ = 
We are pleased to be able to 
make a most satisfactory report of 
the results of the recent Cooking 
School conducted under our aus- 
pices by your Corporation. It 
was successful beyond any expec- 
tation on our part. 
(From a Massachusetts Newspaper) 
qa Qa 
Booking Now for 
1934 Fall Season 


HOME ECONOMICS 


SERVICE CORPORATION 
247 Park New York 





Ave. 
ESTABLISHED 1924 











e make your next marketing investigation with 
trained men—permanently located in your 
own marketing area! 
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This is YOURTOWN ... 


There are approximately 25 Ross Federal Service Repre- 


sentatives in t 


e Yourtown market. 
by the figures in the diamonds. 


ANYTOWN 


They are indicated 
There are about 6 Ross 


Federal Service Representatives within twenty miles of the 
boundaries of the trading area, ready to help in work in 


that area. Th 


Yourtown or near it. 


ere is a Ross Federal Service branch office in 
The branch manager is ready to 


discuss survey problems with you at any time. 


Ross Federal Service Covers Your Town 


AN ORGANIZATION 
e employing 2000 bonded men and 1000 in reserve—700 


women— 


e covering every market in the United States 
e with a supervisor to every ten men 


e a branch office in or near all major markets 


e with a branch manager ready to cooperate on all 


details 


e and which has done work for the most important 
industrial concerns 


e and known by them to deliver unbiased facts 


OUGHT TO BE THE ORGANIZATION TO MAKE 
YOUR NEXT SURVEY 





PARTIAL LIST OF ACCOUNTS 











Time, Inc. Chicago Tribune Huyler’s 
General Motors Corp. Frigidaire General Electric Co., 
Pontiac Motor Car Co. Morse International, Inc. Contact Division 
Irving Trust Co., Scott Paper Co. Standard Oil Co. of N. J. 

Receivership Dept. Don Lee Circuit, San Francisco N. W. Ayer Co. 
Young & Rubicam Vick Chemical Corp. Kroger Food Foundation 
Chevrolet Motor Co. General Electric Co., Williamson Candy Co. 
Radio Station WLW Bridgeport Earl Ludgin Advertising 
Radio Station WXYZ Radio Station WNAC— Agency 
San Francisco Chronicle Boston Sales Management 
Conde Naste Publications Hommann Tarcher & Sheldon Columbia Broadcasting 
Buick Motor Car Co. Mid-Continent Oil Co. System 

LIST OF BRANCHES 

EXECUTIVE—6E. 45th St..New PHILADELPHIA(92)J.A-Kraker, MINNEAPOLIS (114) Theodore 

York, N. Y. Market Street Nat'l Bank Bldg. Hays, 301 Pence Bidg. 

1) Walter I. Brown, -,. DES MOINES(54) W. O. Redden, 

Oita Blum Bla WASHINGTON OD RM. Ola OSS GEd Caley Bad 


DETROIT (99) H. W. Donaldson, 
715 Francis Palms Bldg. 
CLEVELAND (73) F. A. Rosevelt, 
423 Guarantee Title Bldg. 
PITTSBURGH (75) Harold C. 
Lund, 807 Plaza Bldg. 
NEW YORK (86) Walter E. 
Greene, 209 West 42d St. 
MILWAUKEE (89) C. E. Wagner, 
209 Marquette Tower Bldg. 
CINCINNATI (87) R. W. Thayer, 
800 Keith Bldg 
INDIANAPOLIS (67) B.E. Jolley, 
315 Chamber of Commerce Bldg. 
BOSTON (109) Ruel G. Williams, 
607 Union Savings Bank Bldg. 
BUFFALO (56) Nathan F. Klein, 
610-17 Court St. 


KANSAS CITY (115) P. A. La 
Roche, 504 City Bank Bldg. 


ST. LOUIS (64) Dwight Mills, 
1900 Continental Life Bldg. 


LOS ANGELES (77) Arthur S. 
Kane, 536 So. Hill St. 


SAN FRANCISCO (60) O. M. 
Young, 305 Kress Bidg. 


SEATTLE (54) W. H. Earles, 1007 
Securities Bldg. 


DALLAS (72) Lester Kampel, 
502 Allen Bldg. 


DENVER (160) J. C. Pom. 
210 Denham Theatre Bldg. 


SALT LAKE CITY (86) G. L. Clo- 
ward, 1606 Walker Bank Bldg. 


MEMPHIS (65) C. E. Wallace, 
227 Sterick Bldg. 
CHARLOTTE (64) W. O. Ander- 
son, 710 First Nat'l Bank Bldg. 
ATLANTA (126) Max Ungerman, 
409-101 Marietta St. Bldg. 
ALBANY (42) Harry Schiffrin, 
717 National Savings Bank Bldg. 
NEW ORLEANS (53) Ernst Boeh- 
ringer, 2011 State Street 
OKLAHOMA CITY (27) C. C. 
Charles, 426 N. W. 25th St. 
OMAHA (36) Henry O. Gleiss, 
328 Barker Bldg. 
NEW HAVEN (26) R. J. Coulton, 
516 Roger Bldg. 
PORTLAND (37) H. W. Keitle, 
1003 Porter Bldg., Portland, Ore. 


ROSS FEDERAL SERVICE 


Executive Offices - - 6 East 45th Street, New York City 
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AD-VENTURES 


By ROBERT S. MANN 





DVERTISING') milk companies 
have lost a round in their fight to 
prevent the state of New York from 
requiring them to charge one cent more 
a quart than their non-advertising com- 
petitors do. A Federal Statutory Court 
in New York, after considering the 
matter more than a month, refused to 
grant an injunction asked by the 
Borden Farm Products Company to 
prevent this discrimination. Unless the 
case is appealed, the State Milk Control 
Board is left free to maintain this price 
handicap on the companies that use ad- 
vertising—which apparently means ad- 
vertising other than store displays. 

The case assumes special interest in 
view of the recent Borden statement 
that its advertising costs amount to only 
1/16 of a cent ($.0063) on each quart 
of fluid milk. The official fixing of 
minimum prices thus apparently re- 
quires the company to make an excess 
profit on its milk, but operates to limit 
the volume of sales. 

The matter is one of serious: moment 
to advertising men. The only purpose 
of advertising is to increase sales. If 
advertisers, in the milk business or in 
any other industry, are to be handi- 
capped for the benefit of their com- 
petitors, the obvious reply is to stop 
advertising and to throw the advertising 
funds into other forms of sales promo- 
tion. If that is a less efficient way of 
selling than advertising is, there is an 
economic loss to the public, as well as 
to advertising media. 5 

The fact that similar moves crop out 
in different industries from time to 
time indicates that advertising men need 
to do a good-sized job of public educa- 
tion in regard to advertising values. 

ees 


ALTHOUGH department store ad- 
vertising is the primary advertis- 
ing interest of Benjamin H. Namm, 
president of the Namm Store, Brook- 
lyn, he sometimes turns his attention to 
national advertisers’ copy. Here are 
some phrases he found in automobile 
announcements in recent months: 

; “A Six Costs Less to Run”—Chevro- 
et. 

“Less Cost to Operate”’—Ford V-8. 

“Chevrolet Leads in Value by a 
Wider Margin Than Ever.” 

“Pontiac—the Greatest Value in the 
Low-Priced Field.” 

“America’s Fastest Selling Car’— 
Chevrolet. 

are Fastest Selling Car’— 
ord. 

“The Airflow DeSoto is the Safest 
Car Ever Built.” 

“The New Plymouth is the Best- 
Engineered Low-Priced Car.” 

Major Namm, carrying on his crus- 
ade against over-competitive advertis- 
ing, sent this list, with other advertis- 
ing phrases, to John B. Hulett, admin- 
istrator of the Motor Vehicle code in 
New York, as instances of “certain ad- 
vertising claims which are, in my hum- 
ble opinion, unworthy of the high stan- 
dards of your great industry and 
typical of that kind of advertising which 
hes stirred up considerable consumer 
resentment.” 

% cm + 


& justice to the concerns named, 
Major Namm commented that these 
phrases are no worse than those used 
by numerous other advertisers, citing 
the tire, gasoline, and cigarette indus- 
tries, as well as department stores. 

“I have long urged the adoption,” he 
wrote, “of a single fair practice code 
to govern all advertising, this code to 

made a part of every advertising 
contract. I still believe that the above 
solution is the most workable one that 
has been offered to date. These fair 
practice provisions could also be incor- 
porated in all of the NRA codes which 
have to do with retail distribution. 

“In my opinion, the Fair Practice 
Code adopted by the National Associa- 
tion of Better Business Bureaus in 1932 
would serve the desired purpose. If 
this code can be improved upon, in the 


light of more recent experience, then 
all the better. yen 

“The quickest and most effective way, 
however, of cleaning up advertising 1s 
through the advertising mediums. In- 
dividual advertisers cannot police the 
situation ; neither can trade associations. 
NRA code provisions are, for the pres- 
ent at least, inadequate to serve this 
purpose. Advertising mediums, with 
the help of the Better Business Bureaus, 
can do so, but only if the same fair 
practice provisions are applied to all 
mediums such as newspapers, maga- 
zines, radio and outdoor advertising. 


Te fight over competitive copy and 
underselling claims came again into 
the limelight this week, when, as tore- 
told in this column May 20, the Dar- 
row committee issued its second report 
retelling the story of the changes made 
in the retail code by General Johnson, 
recovery administrator, before the 
President signed it. Without mention- 
ing the name of R. H. Macy & Co, 
the Darrow report reviewed the con- 
troversy over certain Macy activities 
and concluded, among other things that: 
“We hold that the code should be re- 
stored exactly to the form in which 
it originally was drafted and adopted, 
and we hold further and most emphati- 
cally, that all codes once adopted, should 
be free from left-handed manipulations 
without notice.” | _ 

NE case of unfair competition in 

advertising received judicial deci- 
sion recently when the L. E. Waterman 
Company, fountain-pen maker, won an 
injunction forbidding the selling oi 
razor blades under the trademark 
Waterman, as well as use of the name 
Waterman Blade Company. 

Efforts of the L. E. Waterman Com- 
pany to prevent the advertising of 
“Waterman” razor blades in news- 
papers of various cities, were told in 
this paper some time ago. The adver- 
tising, which drew protests to news- 
papers from the Frank Presbrey Com- 
pany, agency for the L. E. Waterman 
Company, offered fountain pens free 
with blades, permitting readers to as- 
sume that the pens were Waterman 
pens. Many papers refused the copy. 

Discussing the question of protection 
for trademarks, Judge Patterson said: 

“The defendant’s other point is that 
both infringement of trademark and 
unfair competition are negatived by the 
fact that the products involved—foun- 
tain pens and razor blades—are not 
goods in the same class and are not in 
competition. There was a time when 
such an argument would have furnished 
a crushing answer. But more recently 
it has been recognized that concerns 
with valuable trademarks and valuable 
good will are entitled to protection of 
a broader sort. . It is now the 
generally (though not universally) rec- 
ognized rule that a trademark used on 
one article cannot be appropriated by a 
stranger for use on another kind of 
article in any case where there is likeli- 
hood that the purchasing public will be 
deceived into believing that the new 
article is the product of the established 
proprietor of the trademark. . . . It 
is well understood that the controlling 
consideration is whether confusion will 
result.” 


RUM CAMPAIGN RUNNING 

Park, Benziger & Co., Inc., 24 State 
street, New York, importers of Edwin 
Charley’s Jamaica Rums, have ap- 
pointed Cowan & Dengler, Inc., New 
York, their advertising agents. News- 
paper space is being used in the New 
York territory and will be followed by 
similar campaigns in other regions as 
distribution is obtained. Ben Norris is 
the account executive 


LUDLOW APPOINTS AGENCY 

Ludlow Typograph Company, Chi- 
cago, has appointed Schwimmer & 
Scott, Chicago, to direct its advertising. 
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NEW B. & O. CAMPAIGN 
IN NEWSPAPERS 


Schedule Featuring Air- 
Conditioning Service in Eastern 
and Midwest Dailies—Handled 
by R. A. Foley Agency 


The Baltimore & Ohio Railroad is 
making extensive use of newspapers to 
tell the story of its ncreased air-con- 
ditioning service this summer. This 
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B s O now INCREASES ITS 


AIR 
CONDITIONED 


EQUIPMENT TO HANDLE OVER 


1.000.000 


PASSENGERS THIS SUMMEP 
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Copy showing how B. & O. is featuring 
air-conditioning service 





advertising is being placed throughout 
the Eastern territory and ranges in size 
from 200 lines across 5 columns to 50 
lines by 2 columns. Another campaign 
is being placed in newspapers in prin- 
cipal cities in the Middle West. All 
vt this is in addition to its regular ex- 
cursion advertising. 

“Our selection of newspapers to do 
the big part of this selling job,” ex- 
plained R. C. MacLellan, advertising 
agent of the B. & O., “is because of 
our feeling that this is the logical way 
to reach the public quickly and eco- 
nomically. 

“The question of which is the more 
productive, from an advertising stand- 
point—the morning or the evening 
newspapers—is one we can afford to 
let others worry about. Certainly, 
from our experience, I should say that 
each has its own place in the home and, 
to properly reach the greatest number 
of homes, the Baltimore & Ohio uses 
both.” 

The Baltimore & Ohio advertising 
is prepared for the Eastern territory 
by the Richard A. Foley Advertising 
Agency, Inc., Philadelphia. 


MEDIA MEN END MEETINGS 


Agency Executives Felicitate N. Y. 
Times at Closing Session 

Media men of New York agencies, 
who have been conducting a series of 
weekly “space buyers’ clinics” in the 
clubrooms of the New York Times since 
early spring, held their closing session 
June 12, when Sidney W. Dean, Jr., of 
the J. Walter Thompson Company, pre- 
sented a scroll which was accepted by 
Louis Wiley, business manager of the 
Times, on behalf of the Times execu- 
tives. The scroll expressed appreci- 
ation of the Times’ sponsorship, and a 
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THE DALLAS MORNING NEWS 
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hope that the clinic might be a perm 
nent institution. 1d 

The scroll was presented on behalf 
the following group: a 

Frank Lawrence, Ben Duffy, wy , 
O'Donnell and Herbert C. Branday i 
Batton, Barton, Durstine & Osborn. 
O. Bauer, of Lord & Thomas; Jose, 
\essey, of Kenyon & Eckhardt; ¢ 
Wilson, Douglass Hathaway and F } 
Baumiller, of McCann-Erickson; RF 
Shults, of The Blackman Company 
John E. Shepherd, of Churchill-H,j 
Arthur Goodfriend, of Amos P.,-. 
& Co.; Jack B. Peters, of H, FE. 
Advertising Agency; C. R. Rj 
Stanley E. Gunnison; F. A, 7 
yr., ot Frank Presbrey Co.; Wily, 
M. Curtis, of G. Lynn Sumner CG 
Sidney W. Dean, Jr., George ¢ p 
bert and G. M. Lowander, of J. Wa. 
Thompson Co.; George F, Z ‘ 
Fishler, Zealand & Co.; W. E. Stee 
of Pedler & Ryan; Jules B. Singer , 
the Federal Advertising Agency; Wj 
liam Menkel, of the Gotham Advertis 
ing Co.; Thos. F. McMahon, of Lay 
bert & reasler; Harry M. Billerbeck, ¢ 
Richardson, Alley & Richards Co,; § 
J. Cogan and Frank H. Pamental , 
Paris & Peart; A. Jay Segal, of 4 


arrig. 
Les 


Ce, ¢ 


United Advertising Agency; E, [ 
Schmerler, of the L. D. Wertheing 
Company; Fred H. Kenkel, of 4 


Gardner Advertising Co.; E. S. Pra 
of Fletcher & Ellis; Edward Klein ; 
the Charles M. Storm Co.; Daniel y 
Gordon, W. G. Smith and Lester \; 
litz, of Ruthrauff & Ryan; Arthur | 
Dermody, of the Wendell P. Colton Cy 
A. H. Cobb, of The Joseph Katz & 
Miss Ruth D. Folster, of The Capk 
Co., and E. H. Cummings, of Wilha 
Esty & Company. 











NEW CAMPAIGNS 








(Furnished by Advertising Checking Bure 

G. A. Boeckling Co., Cedar Point, 
dusky, Ohio—Cedar Point on Lake Ere 
General in Ohio—285 lines—Nesbitt Seni 
Co., Cleveland. =f 

Consolidated Wine & Spirit Corp., 1% 
Factory place, Los Angeles—Silver Pund- 
330 lines—San Bernardino (Cal.) Telegram, 
Roy Alden & Associates, Los Angeles. 

Deepore Cleanser (for complexion)—i 
lines—Boston Traveler—Charles Dallas Rew 
Agency, Newark, N. J. 

ol-Grain Products, Inc., Spokane, Wast- 

Hol-Wheat Wafers—194 lines—Seattle Tin 
—lIsherwood-Dyer, Inc., Spokane. 

Thomas Martindale Co., 25 No. it 
street, Philadelphia—Vikonite and Vitoly:- 
366 lines—Philadelphia (Pa.) Record—Me 
timer Lowell Co., N. Y. C. 

Bauer & Black, Chicago—First Aid Sv 
plies—1,460 lines—Evansville (Ind.) Courie 

Caille Motor Co., Detroit—Caille Be 
Motors—55 lines—Flint (Mich.) Journ 
Harold Aarons Adver. Agency, Detroit. 

Chicago, Milwaukee, St. Paul & Pact 
R. R., Chicago—Tours—200 lines—Seattl 
Centralia, Tacoma, Spokane, Wash. 

Eastern Air Lines, Inc., N. Y. C.—Trv 
by Air—75 lines — Washington Time- 
Churchill-Hall, Inc., N. Y. C. 

The Pineapple Producers Co-operative Ast 
Ltd., San Francisco—498 lines. 

Remington-Rand, Inc., Buffalo, N. Y- 
Typewriters—104 lines—Los Angeles Tim 
_ Rex Research, Inc., Toledo—Fly-Tox—t 
lines—general release—Campbell-Sanford ( 
Toledo. 

Robbins & Myers, Inc., Springfield, Ohi 
Robbins & Mvers, Fans—286 _lines—Ne 
Orieans Times-Picayune. 








Not only a highly suc- 
cessful training and welfare 
service for carrier-boys, 
but also a unique method 
of visualizing and selling 
your circulation coverage. 
For details, write 
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ENY x 
ont 
wo ma A. w According to its latest statistical 


~ survey OM newspaper advertising in 


av A “WO ow which 351 member companies of the Bur- 
S we AY eau of Advertising, American Newspaper 


o Publishers’ Association, were analyzed—more 


than 61 per cent of their 1933 advertising appro- 

NS ) priations was spent in newspaper linage. 
RQ) os - - Obviously the great bulk of this space was national, most 
Q ~» gy of these concerns comprising the leading national merchan- 
0" ov v disers of the United States. Their combined expenditures 

Ru NQ ; o> amounted to $113,440,000 in newspapers for last year. 
cy AY A» Prominent among the more important regional markets of the country, 


which published this national linage—is the Pennsylvania Group-Market 
whose 12 busy trade areas are given here. 


a 
‘ i Its 13 trade centers are main sources of supply for the needs of 2,886,241 


£ people, more than 4th of the Commonwealth’s population. 
¥ This large population, mostly consisting of industrial workers, generally has benefited 
ad from the New Deal and the NRA to an outstanding degree. Its potential buying power 


grows continually. 


And such buying receives much of its retail sale impetus from national linage published 
in the 13 leading papers named on this page. The extent of total distribution of all kinds of 
retail commodities is shown in annual 

sales (1930) of $832,552,000 through 

33,087 stores. 


Make this thriving combined trade area 





a permanently profitable outlet for your 
brands, through your linage “‘story’”’ — oo prea 
in these logically selective Pennsylvania +tBeaver Falls News Tribune....... (E) 8,380 .04 .04 
papers. ‘‘Ask any National Represen- PONE TRI. 5 ois edie oceans x (E) 20,987 09 = .08 
tative’, or communicate NOW with **Connellisville Courier............. (E) 6,075 -05 -05 
‘ t?tGreensburg Review-Tribune....(ME) 11,411 -06 -06 
these papers for local trade facts. It anietieaineie, 2 
will mean consistent “Summer profits” ttHazleton emcseaemasa. Se ee 
: +tLebanon News-Times............ (E) 10,938 05 05 
from this Group-Market! eo (E) 50,457 15 14 
**Siowem Herald... ..... .. 2. 6cccee (E) 6,333 .04 94 
TtWashington Observer and 
PIs oie ie wewe ewan eens (ME) 14,938 06 06 
**Westchester Local News.......... (E) 10,402 05 .05 
**Wilkes-Barre Times Leader....... (E) 27,797 .07 .07 
Ty ee GOIN oa. sous ce mae eas wes (E) 20,951 07 .07 





**4. B.C. Publishers’ Statement, April 1, 1934. 
ttPublishers’ Affidavit, Oct. 1, 1933. 
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Advertising Agencies 


STUDEBAKER COPY TO 
LAUNCH NEW MODELS 


Dealers Advertise Special Offers to 
Clear Floors for ‘‘Year Ahead’’ 
Line—Graham Uses 
Small List 





(Special to Ep1ror & PuBLISHER) 

Detroit, June 13—The automotive 
industry continues active in its drive to 
hold buying at a high level. Further 
price reductions were announced this 
week, although the amount of adver- 
tising was limited. 

Studebaker Corporation through its 
dealers’ advertising has announced that 
new models will be launched June 26, 
and it is understood they will be known 
as the “Year Ahead” series. The 
Studebaker dealers are advertising spe- 
cial offers to clear their floors of old 
models. The campaign for the new 
models will include magazines, radio, 
and newspapers, with about 600 news- 
papers on a limited schedule. Copy 
runs as large as 1,250 lines. The 
Studebaker advertising is handled by 
Roche, Williams & Cunnyngham, Chi- 
cago. 

Announcement copy in a small list of 
metropolitan cities told of price reduc- 
tions on Graham standard sixes. Other 
Graham lines remain unchanged. The 
Graham copy was placed by N. W. 
Ayer & Son. 

Hupp Motor Company, cutting the 
price on its series 417, used little ad- 
vertising, through Lennen & Mitchell, 
but announced the reduction in publicity 
releases. 

Plymouth Motor Corporation was 
the only automobile advertiser using 
newspapers generally this week on price 
reductions. Through J. Stirling Get- 
chell, Inc., Plymouth sent out an addi- 
tional release this week, following up 
last week’s price advertising. There 
is a possibility of additional Plymouth 
advertising the latter part of this 
month, 


SCHLITZ BEER TO BBDO 

The Joseph Schlitz Brewing Company, 
Milwaukee, has announced the appoint- 
ment of Batten, Barton, Durstine & Os- 
born, Inc., to handle the advertising of 
Schlitz Beer, “the beer that made Mil- 
waukee famous.” This will include news- 
paper, magazine, outdoor and radio. 
The Chicago and New York offices of 
the agency will cooperate on_ this 
account. 


C. A. SMITH OPENS OFFICE 

Charles A. Smith, Chrysler Building, 
New York, has bees appointed adver- 
tising counselor for the Greenwich Sav- 
ings Bank, New York. Mr. Smith 
recently resigned as advertising and new 
business manager of the Fifth Avenue 
Bank to engage in business for himself 
as advertising and sales counselor for 
banks. 


PACKARD CABLE APPOINTS 

The Packard Cable Company, War- 
ren, Ohio, has placed its advertising ac- 
count with the Campbell-Ewald Com- 
pany, Detroit. Business papers will be 
used. 


SHOE ACCOUNT PLACED 
The Johnson, Stephens & Shinkle 
Shoe Company, St. Louis, Shoes, has 
appointed the Anfenger Advertising 
Agency, Inc., St. Louis, to direct its 
advertising. 


HI-HAT OIL APPOINTS 
The Planters Edible Oil Company, 
Suffolk, Va., has appointed Badger and 
Browning & Hersey, Inc., New York, 


to direct a campaign on Planters Hi- 
Hat Oil. 


HAS PART OF ACCOUNT 


Aubrey, Moore & Wallace, Chicago 
agency, will handle a portion of the 
Canadian National Railway advertising 
in the future, it was announced this 
week. 
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QUAKER OATS COPY PLACED 

Quaker Oats Company, Chicago, is 
releasing special black and white adver- 
tising in three Missouri newspapers in 
connection with a merchandising tie-up 
with local dealers. This copy is being 
placed by the Chicago office of Lord 
& Thomas. Regular renewal contracts 
on Quaker Oats 52-time comic page 
advertising were also sent to news- 
papers this week by Fletcher & Ellis, 
Chicago. 


RUTHRAUFF & RYAN NAMED 

The Campbell Soup Company, Cam- 
den, N. J., announces the appointment 
of Ruthrauff & Ryan, Inc., New York, 
as advertising agents for Franco- 
American Spaghetti, effective June 8. 
Advertising of Campbell’s soup, beans 
and tomato juice will continue to be 
placed by F. Wallis Armstrong Com- 
pany, Philadelphia, which has _ been 
handling this advertising since 1909. 


REED HARRIS JOINS AGENCY 

Reed Harris, who achieved fame 
as editor of the Columbia University 
Daily Spectator in 1931-32 for his 
attacks on college football profes- 
sionalism, has joined the copy staff 
of Badger and Browning & Hershey, 
Inc., New York agency. Since leaving 
college Harris h-s been doing news- 
paner and publishing work. 





J. A. McPHAIL TRANSFERRED 

James A. McPhail, formerly manager 
in charge of the Ponca City, Okla. 
branch of Tracy-Locke-Dawson, Inc., 
has been transferred to the New York 
office of that agency. Jerry W. Moffett, 
previously with the Dallas office, has 
been appointed manager at Ponca City 
and is now in charge there. 


PHYSICIANS ADVERTISE 

The physicians of Pittsburg, Cal., re- 
centlv used display advertising in the 
two daily newspapers of that city to 
notify the public of the dangers of ty- 
phoid fever. The copy urged inocula- 
tion as preventive treatment and was 
signed “The Physicians of Pittsburg.” 


NEW TRACY ACCOUNT 
W. I. Tracy, Inc., New York, has 
been appointed advertising agent for 
Janes & Kirtland, Inc., New York City, 
manufacturer of the White House line 
of steel kitchen cabinets. Trade papers 
and magazines will be used. 


WILLIAMS JOINS ART GRAVURE 

Henry B. Williams, formerly with 
Printers’ Ink and long sales manager 
of Art Gravure Corporation, has joined 
General Gravure, Inc., New York, as 
vice-president. 


JOINS AGENCY ART STAFF 


Edward Gustave Jacobson, formerly 
with Outdoor Advertising, Inc., New 
York, and Young & Rubicam, Inc., has 
joined the art staff of Blackett-Sample- 
Hummert, Inc., Chicago. 





Additional services 
wanted! 


I am now ready to 
take on the represen- 
tation of several ad- 
ditional services. 

I will be able to 
increase business for 
any reliable organiza- 
tion desiring sales 
contact with news- 


[Peerless papers. wy: 
Fashion _ I am specializing 
Service in sales of high class 
features, circulation 
Reg’lar and advertising ser- 
Fellers.| vices to newspapers. 


Address all correspondence to me 


EDWARD N. DOLBEY, Jr. 
1819 Broadway New York City 








LUCKY LAGER CAMPAIGN 

The General Brewing Company, San 
Francisco, organized last fall, has re- 
leased an advertising campaign, launch- 
ing Lucky Lager. The newspaper cam- 
paign, using a list of daily newspapers 
in Northern California, will be intensi- 
fied early in July to introduce the bot- 
tled product and will run into the fall 
months, supplemented by twenty-four 
sheets and painted displays, car cards 
and other torms of sales promotion. 
The advertising is directed by San 
Francisco office of McCann-Erickson, 
Inc. 


AGENCY CHANGES NAME 


Because of confusion of names be- 
tween the recently established Rosen- 
berg Advertising Agency and the Ar- 
thur Rosenberg Company, Inc., estab- 
lished in 1919, the former has changed 
its name. Under the name of Montrose 
Adverti-ing Agency, J. Julius Rosen- 
berg will continue to operate at 8 East 
41st Street, New York. The Arthur 
Rosenberg Company, Inc., as heretofore 
is located at 570 Seventh Avenue, New 
York. 


TO OPEN TORONTO OFFICE 

Fletcher & Ellis, Inc., New York and 
Chicage agency, will open an office in 
Toronto, Canada, on July 1. They will 
handle the following accounts in 
Canada from this office: Gooderham 
& Worts, Ltd., Hiram Walker & Sons, 
Ltd., T. G. Bright & Sons, Ltd., Bul- 
loch Lade & Co., Ltd., John Collins & 
Co. (of London), Harvey MacNair & 
Co. Ltd. (Glasgow), W. A. Ross & 
Brother, Ltd. (Liverpool), Lanson Pere 
et Fils. 


BORLAND JOINS AGENCY 

M. C. Borland, formerly automobile 
editor on several California newspapers, 
has been appointed Pacific Coast man- 
ager of Frederick & Mitchell, Inc., with 
headquarters in Los Angeles. He is in 
charge of publicity and advertising ac- 
tivities in the West for the Nash Mo- 
tors Co. account. He fills the vacancy 
caused by the transfer of Todd Reed 
from the Pacific Coast to the Chicago 
offices of Frederick & Mitchell. 


GETS WINE ACCOUNT 


Albert Frank-Guenther Law, Inc.. 
New York, has been appointed to handle 
the advertising of the famous French 
wine firm of Corcellet, whose products 
in this country are handled exclusively 
by the Plehn Importing Company of 
110 East 42nd street. Plans are stillina 
formative stage and no newspaper or 
magazine copy will break for several 
months. 





NEW LIVINGSTON ACCOunT 

John H. Livingston, Jr., of 425 
Avenue, New York, advertis; 
cessionaire of the New 
Avenue buses, announces that he has 
been appointed the eastern adVertisin 
representative of the motor Coach af. 
vertising in Chicago. The advertig 
concession for the Chicago buses js hel 
by Frank O’Boyle, Wrigley Building 
Chicago. 


30 PAPERS USING UNIT 

The Color Flash Unit, which js sei 
for both advertising and designating 
editions, is being installed by ap Pi 
creasing number of newspapers, Wit 
30 newspapers having placed units ;, 
their plants, according to the H. Rober 
Slater Company, 1443 Carroll Aveny 
Chicago. At the present time Wriglg 
Company is using the unit for printin 
an advertising message in color on th 
margin of the page. 


HAS NEW ACCOUNT 

Roche, Williams and Cunnyham, (jj. 
cago agency, have been appointed to 
handle the advertising account of Kray 
Inc., 320 West Grand Avenue, Chicag, 
makers of Krax Cocktail Chips, (hj. 
cago newspapers are being used to jp. 
troduce the product. 


ALEMITE COPY GOING OUT 
Blackett-Sample-Hummert, Chicago, 
is issuing contracts to newspapers op 
Alemite Corp., Chicago. 
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Frank, Guenther, Law, Inc., 131 Cedg 
street, New York. Now handling account 
for Swedish State Railways, New York. 

Gotham Advertising Company, 250 Par; 
avenue, New York. Again renewing som 
newspaper contracts for the Chichester 
Chemical Company, proprietary remedy, 
Philadelphia. 

Jerome B. Gray & Co., 12 S. 12th street, 
Philadelphia. Now handling account for 
John F. Betz & Son, Inc., beer, Philadel. 


hia. 
yoo Advertising Service, 11 Hil 
street, Newark, N. J. Placing order 
with some New York newspapers for 
A. V. Stanfeld & Company, Cockspur 
Barbados Rum, Newark, N. J. 
Harvey-Massengale Company, Walto 
building, Atlanta, Ga. Placing account 
for the B. C. Remedy Company, head- 
ache powder, Durham, N. C. 
Lennen & Mitchell, Inc., 17 East 45th 
street, New York. Now handling account 
for G. H. Mumm Champagne & Asw- 
ciates, Inc., New York. 
Mitchell Advertising Agency, 1022 Ni- 
eollet avenue, Minneapolis, Minn. Plac- 
ing account for the Tropic-Aire, Inc., hot 
water heater, Minneapolis. 
Powers-House Company, Terminal 
Tower, Cleveland, Ohio. Now handling 
account for the Blodgett-Beckley Com- 
pany, Old Master Coffee, Royal Garden 


Tea, Toledo, Ohio. 

Zinn & Meyer, Inc., 1819 Broadway, 
New York. Now handling account for 
the Hasco Trading Corporation, Rhum 
Sarthe Cocktails, New York. 
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Editor & Publisher 


_ A. WILL DISCUSS POSSIBILITY OF 


INCREASING RETAIL PRICE 





Many 


Other Important Topics Listed For Consideration at 


Annual Convention in New York June 19-21—Champion 
Boy Team Will Be Selected 





ESALE prices, whether re- 
Yeas should be raised at the 
newspaper boy welfare, 
matters are among the _ 

ics listed for discussion at the 
~ Se atien of the International 
Circulation Managers’ Association to be 
held at Hotel Pennsylvania, New York, 
ext week. A feature of the meeting 
vill be an address by T. Blackburn, 
greulation manager of the London 
Daily Express, who will tell how news- 
papers are circulated in England. 

On Wednesday afternoon the boy 
salesmanship contest will be held with 
teams from five associations competing 
jor the national championship. 

The program follows: 


Turespay MornincG 
June 19, 9:30 O’clock 
vention called to order by President 
— Montgomery, Detroit News. Roll 
Call. Reading of Minutes of last Conven- 
tion. Introduction of New Members, In- 
troduction of Guests. Report of Board 
of Directors. Secretar s Report. Report 
of Committees. President’s Address. Mo- 
tions, Resolutions, and Special Business. 
1, “WHOLESALE PRICES FROM THE STAND- 
poInt OF THE Newspaper.” WILLIAM 
C Hixson, Circulation Manager, Syra- 
cuse (N. Y.) Post Standard. 
2, “SHoucp Retait CrrcutaTion Rates 
Bg INCREASED AT THE Present T1ME?” 
. H. Kuntz, Circulation Director, 
Lancaster Newspapers, Lancasater, Pa. 
. “CiRCULATION AGREEMENTS BETWEEN 
CompeTinc Newspapers.” Watrter R. 
Raucx, Circulation Manager, Pitts- 
burgh Press. 
4.“A MetHop or Newsparer Carrier Pro- 
motion.” “THe Four a Day Ptan.” 
G. R. Boyp, Secretary-Treasurer, Mid- 
west Circulation Managers’ Associ- 
ation, Independence (Mo.) Examiner. 
5,“SHoutp Marit Susscriptions Be Ac- 


o 


cEPTED IN Towns WHERE A NEwspPa- 
PER MAINTAINS CarRIER DELIVERY 
Service?” L. McFerrince, Cir- 


culation Manager, Tulsa Daily World. 

“IncreaSING CrrCULATION Rates.” J. R 
CuamBLee, Dothan (Ala.) Eagle. 

“Be , FatHER TO THE Newpaper Boy.” 
E. D. Hoop, President, Southern Cir- 
culation Mernagers’ Association, News 
& Press, Savannah, Ga. 


~ s 


8. “Errect or Price Raise on Crrcuta- 
tion.” Russert StoKtey, Elyria (O.) 
Chronicle-Telegram. 

9. “NewspaPer Features Tuat Have Pro- 


pucep CircuLaTion INcREASE DuRING 
THE Past YEAR.” Watter J. Parker, 
Chicago Herald & Examiner. 

“SALESMANSHIP BY THE CarRIER.” AL- 
ton H. Apams, Circulation Manager, 
Watertown (N. ¥2 Daily Times. 

. “CarniER SALESMEN TRAINING ScHOoOLs.” 

. F. Curran, City and Suburban 
Circulation Manager, 'Dallas News and 
Journal. 

WepNESDAY MorNING 
June 20, 9:00 O'clock 

.“How I Tuink Recionat CircULATION 
Manacers’ Associations Can Arp I, 
C. M, A.” B. J. HorrmMan, Columbus 
(0.) Citizen, 

. “PropteM or Skitinc Botn a MorwninG 
ano Eventnc Newspaper.” OLiver 
Kine, Circulation Manager, Phoenix 
Republic and Gazette. 

14. “OutstanDING CrrcuLation Stunt IN 
tHE Past Year.” Suter DunsKer, 
Circulation Manager, Cincinnati Post. 

15. “Liasitiry or PusrisHers For Acct- 
DENTs TO Carriers.” Jesse B. Birks, 
Decatur (Ill.) Herald & Review. 

16. “Making a Crrcutation Survey.” 
THomas F. Farretty, Circulation 

, Manager. Providence (R. I.) Journal. 

17. “Stverat Puases or Crrcutation Work 
In REFERENCE TO CONTACTS OF THE 
Numerous DeparTMENTS OF A News- 
PAPER.” 4 JerNer, Lincoln 
(Neb.) Star. 

Wepnespay AFTERNOON 
June 20, 2:00 O'clock 

} “Tue Great Perit Facing tHe Youtu 
or Topay anp ToMorrow.” JEROME 
D. Barnum, Publisher, Syracuse (N. 

_Y.) Post-Standard. 

Newspaper Boy SaLesMANSHIP DeMon- 
STRATION. Under the auspices of the 
Newspaper Boys’ Welfare Committee. 
MPETING TeEaAMs—Teams sponsored by 

the following organizations will appear 
before the Convention in this compe- 
tition: New York State Circula- 
tion Managers’ Association, New Eng- 
land Association of Circulation Man- 


Ss 


— 


S 


oa 


— 
i) 


-— 
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agers, Ohio Circulation Managers’ 
Association, Ontario-Quebec  Circula- 
tion Maangers’ Association, Central 


States Circulation Managers’ Associ- 
ation, 
WARDS—First—The team selected as the 
best will be awarded the R Bing- 
Newspaper Boy Trophy, which 
omes the property of the newspa- 
pee the boys represent. Second— 
he second team will be awarded the 
beautiful bronze plaque given by 








somes Wright Brown of Epitor & 
UBLISHER. This is to become the 
property of the newspaper the team 
represents. Third—The third team 
will be awarded a Certificate of Dis- 
tinguished Merit, given by Enpiror 
& PusiisHer and the I. C. M. A. 
jointly. This, too, is to become the 
property of the newspaper represented 
by the boys. ; ; 
After the Judges have made their deci- 
sions, the awards will be presented by 


mene Wright Brown, publisher of 
Epitor & PusiisHER at the I. C. M. 
A. Banquet Wednesday evening. 
TuurspayY MoRNING 
June 21, 9:00 O'clock 
20. “‘NationAL Epucators AssociaTION Ex- 
HIBIT IN CLEVELAND, On10,” CLeM D. 


O’RovurkE, Circulation Manager, Cleve- 
land Press. 

21. ‘“‘Ways ano MeEans OF UsinG Rapio Sta- 
Tions,” Ernest P. ScHwartz, Sub- 
scription Manager, Des Moines Regis- 
ter & Tribune. 

. “A New ano Unigue Way oF Pro- 
MOTING SERIAL StoriEs,”’ GEORGE Mor- 
FETT, Circulation Manager, Milwaukee 
Sentinel. 

23. “OuTSTANDING CIRCULATION PROMOTION 
Prans Usep Durinc 1933 IN THE 
Paciric NortHwest,” Davip H. Situ, 
Circulation Manager, Portland (Ore.) 
Journal, 

. “Intrnois Sates Tax aS APPLIED TO 
Newspapers.” Joe M. Buntine, Cir- 
culation Manager, Bloomington (Ill.) 
Pantagraph. 

. “Cope.” Howarp W. StopGHiLz, Louis- 
ville (Ky.) Courter-Journal-Times. 

26. ‘How Newspapers Are CIRCULATED IN 
Lonpon, Encianp.” T. BLacksurn, 
Circulation Manager, London Daily 
Express. 

. “ResuLts oF CONSOLIDATION 
Orteans.” J. M. Brack, Circulation 
Manager, Times-Picayune Publishing 
Company, New Orleans. 

Election of Officers, 


PRESS BUILDERS ELECT 


Brueshaber Heads Association, Till- 
inghast Code Authority 
_ (Special to Epttor & PusiisHEr) 
Cuicaco, June 12—New officers were 


iS) 
bo 


In NEw 





elected by the Newspaper Printing 
Press Builders Association and the 
Code Authority of the Newspaper 


Printing Press Industry, holding a joint 
meeting here today. 

Martin W. Brueshaber, Goss Print- 
ing Press Company, was elected chair- 
man of the association, succeeding 
Henry A. Wise Wood, Wood News- 
paper Machinery Company, and Marcus 
F. Farley, Duplex Printing Press Com- 
pany, was named secretary, succeeding 
Carl Drange, of the same organization. 

Harold M. Tillinghast, R. Hoe & Co., 
Inc., was named chairman of the code 
authority, succeeding Mr. Wood, and 
Mr. Farley succeeded Mr. Drange as 
secretary. 


PAY CUT RESTORED 
(By telegraph to Eptror & PuBLIsHER) 

SPOKANE, June 14—The last 10 per 
cent pay cut imposed upon employes 
of the Cowles publications was restored 
beginning the week of June 9. The in- 
crease applies to approximately 300 em- 
ployes on the Spokane Spokesman Re- 
view, Spokane Daily Chronicle, Wash- 
ington Farmer, Idaho Farmer and Ore- 
gon Farmer. Wages of editorial, ad- 
vertising, circulation and clerical de- 
partment workers are raised to where 
they were April 9, 1933. The increase 
goes to all employes except those who 
had previously been given increases on 
account of NRA codes, and those who 
have joined the Cowles publications 
since April 9, 1933. 


ADVANCED BY SCHENLEY 

Maurice Mermey, publicity director 
of Schenley Products Company, has 
been named advertising director in 
charge of the now merged advertising 
and public relations department. Ron- 
ald Freelander, advertising manager, 
has resigned to become associated with 
Green-Brodie, Inc., 485 Madison Av- 
enue, New York City. Mr. Mermey 
was formerly executive secretary of the 
Retail Code Authority—City of New 
York. During 1926-1928, he was with 
the United Press, first as Chicago man- 
ager, later as cable editor. 
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NEYLAN ORGANIZING WAR 
ON TELEPHOTO 
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pays his proportionate share under arbitrary 
assessment. 


In this day and age, financial obliga- 
tions, fixed or contingent, are of extreme 
importance. 


The report of the Board of Directors, dated 
January 2, 1934, sets forth an aggregate re- 
fund, distributed during the year, of $647,- 
177.39. 

I would not detract from 
these gentlemen for economies instituted 
which result in these refunds. However, 
in the light of existing costs and proposed 
increases, I think it is pertinent to remark 
that these refunds represented less than ten 
per cent in reduction of costs within the 
Associated Press, whereas, during the last 
five years, operating costs and revenues of 
the most conservatively conducted institutions 
have dropped thirty and forty per cent. 

No fairminded person will question the 
excellence of the Associated Press news re- 
port. No person familiar with the facts will 
question the pre-eminent ability of Mr. Kent 
Cooper as the executive of a great world-wide 
news-gathering agency. 

In the light of mounting costs, however, 
and in view of the proposed expansion of 
Associated Press service, it seems ordinary 
business judgment to review the annual cost 
of $9,000,000 in the Associated Press, serv- 
ing 1,315 members, as contrasted with a 
revenue of less than $6,000,000 in the United 
Press, serving almost identically the same 
number of clients, and it should be borne in 
mind that the United Press is a corporation 
organized for profit, while the Associated 
Press is a mutual, non-profit organization. 

There can be no question that, whatever 
primary or contingent liabilities exist, they 
must fall proportionately upon large and small 
members. 

Insofar as the metropolitan newspapers 
are concerned, the present situation is one in 
which members of the Associated Press, with 
equal rights with all other members, are 
forced through the activities of the paid offi- 
cers and employees of the Associated press 
to embark on extravagant experiments, with- 
out an opportunity to exercise their judg- 
ment. This does not apply merely to Scripps- 
Howard and Hearst newspapers; it applies to 
such papers as the New York Herald Tribune, 
The New York Times, Chicago Daily News, 
and other newspapers whose accredited rep- 
resentatives have expressed themselves on 
the subject matter. 

The existing situation, as far as the metro- 
politan newspapers are concerned, simply 
means that a small fraction of the member- 
ship of the Associated Press, acting in con- 
junction with the officers and employes of 
the association, may force upon the member- 
ship burdens to which the overwhelming ma- 
jority are opposed. 

Throughout the present controversy there 
has been a persistent effort to convince the 
moderate-sized or small newspapers they had 
no interest in the telephotographic matter. 

I have noted from the large number of 
responses to my letter of May 3rd that those 
members representing small papers, who have 
informed themselves on the subject matter, 
realize they have a vital interest in the sub- 
ject, in fact, proportionately greater than the 
large newspapers. 

1. The small newspaper must pay its share 


of any liability incurred by the Associated 
Press. 


2. If a fraction of the members of the 


Associated Press can ignore the rights of the 
large members, it seems elementary that the 
rights of the smaller members may be ig- 
nored. 


the credit due 


3. If the machinery and resources of the 
Associated Press are to be utilized to in- 
crease the cost of newspaper-making, the 
small newspaper, in the increasing competi- 
tion with metropolitan dailies, of necessity 
will suffer. 

4. No small newspaper can afford the ex- 
pense of a $16,000 machine and wire tolls, 
but must stand the competition of this ex- 
travagant development fostered by the As- 
sociation of which it is a member. 

5. I am advised a drive is now under 
way to have the smaller members accept mat 
service on a five-year basis to spread the cost 
for the benefit of those underwriters who 
subscribed, on the theory that their metropoli- 
tan competitors would assume part of the 
burden. 

6. The argument that no one must sub- 
scribe is specious, for the reason that the 
time and efforts of the officers and em- 
ployees of the Associated Press, at the ex- 
pense of the Associated Press, are being de- 
voted to the objective of making it impossible 
for members of the Associated Press not to 
subscribe. 

And, in the very nature of things, a drive 
will be made to get in small newspapers, 
because Providence has not decreed that 
Mayor Cermak should be shot in Chicago or 
New York, or that innumerable important 
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news stories originating in small places should 
all occur in the metropolitan areas. If the 
argument of the proponents of telephotographic 
service is sound, and this extravagance 1s to 
be driven to the point of interchange of 
photographs on the same basis as the inter- 
change of news, the small newspapers of 
necessity will be incomparably the greater 
number of photographic sources. 

Those smaller members of the Associated 
Press whose membership dates back far 
enough will remember the years which elapsed 
and the bitter controversies which took 
place before such equitable rights as are now 
enjoyed by the small papers in the matter of 
voting power and protest were extended to 
them. 

Summing up the entire matter, as it affects 
all members of the Associated Press, I re- 
spectfully submit that serious thought should 
be given to the following questions: 

1. Do the members of the Associated Press 
desire to take over the extravagant and com- 
mercially-impossible telephoto business with 
which the American Telephone & Telegraph 
Company has had such sad experience? 

2. If the membership desires to accept the 
burden of daily telephotographic service, is it 
not sound judgment to accept the offer of 
the American Telephone & Telegraph Com- 
pany and require the existing photographic 
services to indemnify that corporation against 
loss, leaving the newspapers in the position 
of using the service as and when desired? 

3. Do the members of the Associated Press 
consent to the utilization by a few of the 
personnel, of the finances, and of the ma- 
chinery of the Associated Press for the pro- 
motion of projects for the benefit of these 
few members? 

4. Do the members of the Associated 
Press admit that certain directors of the 
Associated Press shall have the right, con- 
trary to law, to withhold from other directors 
of the Associated Press knowledge of the 
affairs of the corporation, with the object of 
committing the institution surreptitiously to 
enormously expensive projects? 

The statement has been made that, even if 
the Associated Press had not embarked on 
this enterprise, a certain few members would 
have embarked on it. The answer is obvious 
and simple. These members did not embark 
on the business because they were shrewd 
and adroit business men, and did not care to 
foot the enormous bill which they now hope 
to spread among Associated Press members. 

Secondly, these few members would not 
have had the sources of photographs which 
they hope to have from the whole Associated 
Press membership. 

If these two vital factors of the prohibi- 
tive cost and the lack of photographs were 
not enough, the fact is that the principal 
members interested are under legal obligation 
not to engage in the photographic service 
business until the end of the year 1935. 

I am submitting to you the facts in the 
hope that you will give this important sub- 
ject matter thorough consideration and give 
to me and others interested your views, with 
the following objects in mind: 

For obvious reasons, a large number of 
members interested in this subject matter 
prefer that the groundwork be developed be- 
fore they take a formal stand. A representa- 
tive committee, including large, medium and 
small members of many years standing in the 
Associated Press, is being formed. The pur- 
pose of the committee, which will be composed 
of members vitally interested in and loyal 
to the Associated Press, will be purely con- 
structive. It will seek to emphasize the es- 
sential character of the Associated Press as 
a mutual association. 

You have my assurance that any communi- 
cation you may make on this subject matter 
will be held in absolute confidence by my- 
self, unless you consent that it shall be filed 
with the committee, on behalf of which I also 
give you a pledge of confidence. 

I would be very glad to hear from you 
at your early convenience. 

Very sincerely yours, 
Joun Francis NEYLAN. 





DAILY WINS $20,000 SUIT 


A verdict in favor of the Columbia 
(Mo.) Daily Tribune, defendant in a 
$20,000 libel suit brought by Mrs. M. 
R. Wise of Columbia, was returned by 
a jury late last week. Mrs. Wise predi- 
cated her action upon a news story in 
the Tribune concerning a temporary fed- 
eral injunction which charged that a 
residence owned by Mrs. Wise, and 
which she had rented to a tenant, was 
being maintained as a public nuisance. 
In a notice posted on the building, the 
name of Mrs. Wise as well as the name 
of the tenant appeared. That fact was 
cited in the Tribune’s story. Mrs. Wise 
sued, asking for $10,000 actual and 
$10,000 punitive damages, and, by ob- 
taining a change of venue, had the case 
tried in the Callaway County Circuit 
Court, Fulton, Mo. 
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CLASSIFIED MANAGERS 
DEMAND CLEANUP 


(Continued from page 11) 








2—That causing injury to health or 
morals of readers ; 

3—That which evades or fosters the 
evasion or violation of any law, muni- 
cipal, state or national ; 

4—That which criticises, directly or 
by implication, an individual, race, creed, 
religion, organization, institution, busi- 
1ess or profession ; 

5—Using newspaper classified adver- 
tising in such a way as to destroy the 
confidence of either or both readers and 
advertisers in classified advertising, or 
any legitimate business or professional 
activity ; 

6—Requesting misclassification of ad- 
vertisements when such misclassification 
may be, or is, detrimental to the news- 
paper, or detrimental or unfair to ad- 
vertisers using classifications requested. 

Mulhern said that many cruel decep- 
tions and swindles are effected through 
fraudulent classified advertising and 
rackets. These have destroyed reader 
confidence, especially those most vicious 
schemes which rob the man or woman 
in search of employment. He declared 
that eternal vigilance is the price of 
reliability. Not only is it good business 
to censor the classified pages closely, 
but it is the duty of every publisher 
and classified manager. Among the 
classes of copy which Mulhern’s code 
advised barring or rigidly censoring 
were personal advertisements from for- 
tune tellers, palmists, clairvoyants or 
astrologists when services are illegal or 
advertisers obviously have no ability to 
perform a valuable service; home work 
ads: help wanted ads calling for de- 
posits, money for kits; beauty ads; out- 
of-town school ads and Mexican 
divorce ads. 

Among the newer rackets cited by 
Mr. Mulhern was that of advertising 
for sharing expense of long-distance 
auto trips. He said investigation had 
shown that in many instances crooks 
or bandits used these ruses to entice 
persons to make trips when it was 
planned to rob them; do them bodily 
harm; or if the passengers happen to 


be women, subject them to criminal 
attacks. : 
Another important feature of the 


morning session was the address of 
Session Chairman Anthony Powderly, 
representing the Rochester Democrat- 
Chronicle. His subject was “Rebuild- 
ing Voluntary Classified Patronage.” 

Carl T. Finn, manager of the Cincin- 
nati Better Business Bureau, gave a 
luncheon talk which had to do prin- 
cipally with research of the Better 
Business Bureau on prevalent fraudu- 
lent forms of classified advertising in 
the Midwest. The afternoon session 
was led by George T. Bertsch, repre- 
senting the Baltimore Sun. His sub- 
ject was “New Developments in Classi- 
fied Advertising During 1933-34.” He 
presented an interesting analysis of 
new forms of advertising. 

In the program for the smaller news- 
paper group W. F. McDowell, Lexing- 
ton (Ky.) Leader, spoke Monday after- 
noon in “How to Make Your Tele- 
phone Sales Efforts Pay Greater Divi- 
dends.” Tuesday morning, papers were 
read by Frank W. Spencer, Newark 
(O.) Advocate, and by R. Kem, 
Muncie (Ind.) Press on censorship 
and developing voluntary want-ad 
patronage. In the afternoon session 
P. H. Blue, Gary (Ind.) Post-Tribune 
talked on new developments. 





ROTO SECTIONS ADDED 
The Richmond (Va.) News-Leader 
has added a four-page tabloid rotograv- 
ure section to all of its three Saturday 
editions, the back page of which is de- 
voted to full-page color advertising. 





ADOPTS NEW TYPE FACES 
The Vineland (N. J.) Evening Times 
on June 5 appeared in a new type face, 
Gothic and Vogue Extra Bold for head- 
lines, with the body type being set in 
Intertype Ideal News. 


Editor 


RADIO CENSOR BANNED 
BY FLORIDA COURT 


Station Ordered to Permit Candidate 
Four Periods Before Election 
Day, With No Control on 
His Words 


Tampa, Fla., June 14—An injunction 
was granted in Federal Court Monday 
ordering radio station WFLA to allow 
Morris Givens, candidate for state at- 
torney or someone designated by him 
to speak over the station four nights 
previous to the primary election June 
26, without censoring the speeches. 

Givens had been notified by WFLA 
through Charles G. Baskerville by let- 
ter that all remarks relating to Col. 
Peter O. Knight and C. Jay Hardee, 
who was named County Solicitor by 
Gov. Sholtz after Givens had been 
ousted by the Governor, had to be de- 
leted. 

The court order, as signed by Judge 
Alexander Akerman, reads in part as 
follows: 

“This cause coming on to be heard on 
this day upon the sworn bill of com- 
plaint herein, and the court being ad- 
vised in the premises and finding that 
the injury to restrain which his order 
is prayed is irreparable damage to the 
plaintiff’s political campaign and the 
right of uncensored use of defendant’s 
broadcasting station and probably loss 
of political office; that the loss of elect- 
ive Or appointive office cannot be com- 
pensated for and is irreparable. ‘It 
is ordered, adjudged and decreed that 
the defendant hereto, Florida West 
Coast Broadcasting Company, Inc., a 
corporation, its agents, officers and em- 
ployes, be, and they are hereby jointly 
and severally ordered, directed and com- 
manded to allow the plaintiff, or some- 
one designated by the plaintiff, to use 
the broadcasting radio station or studio 
operated by said corporation in Tampa, 
Fla., with said broadcasting station or 
studio duly operating as a radio broad- 
casting station or studio for broadcast- 
ing political addresses thereover, on 
Monday, June 11, 1934, from 7.35 to 
7.45 P. M.; on Monday, June 18, from 
7 :30 to 7:45 P. M.; on Friday, June 22, 
from 7:30 to 7:45 P. M., and on Mon- 
day, June 25, from 7:30 to 7:45 P. M., 
without requiring plaintiff to submit any 
address to be made by him or someone 
designated by him to defendant or to 
anyone else for censoring.’ ” 





PERTH AMBOY CELEBRATES 


Evening News Arranges City-Wide 
Party on 250th Birthday 

A remarkable city birthday anniver- 
sary was celebrated with feasting, 
parading and flag decoration this week, 
a newspaper sponsoring and devising 
the show. It was the 250th milestone 
for Perth Amboy, N. J., a trading com- 
munity of some 80,000, situated on 
Raritan Bay, and the whole week was 
devoted to jollification. Two special 
supplements, to commemorate the his- 
torical event, were issued by the Perth 
Amboy Evening News, of which Col. 
Charles C. Kahlert is publisher and 
general manager. The first 64-page 
supplement graphically described 250 
years of city progress and contained the 
announcements of practically every in- 
dustrial and commercial institution in 
the community, followed later in the 
week by another section of even larger 
dimensions, with the announcements of 
retailers. Gov. A. Harry Moore was 
the chief speaker at a civic banquet on 
Monday night and the week’s program 
included an industrial exhibit, gala 
parade, races and an anniversary sale at 
the stores, with prize awards by mer- 
chants. President Roosevelt sent a let- 
ter of congratulation, and the Evening 
News presented in its columns an his- 
torical record dating back to 1684, when 
Perth Amboy received its charter from 
the provincial governor, Robert Hunter. 
Many of the ideas and much of the 
management of the event were contrib- 
uted by Irving J. Reimers, editor and 
associate publishers of the Evening 
News. 
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NATIONAL ASSOCIATION OF 
BROADCASTERS 


TUESDAY, 9:30 A. M. 
Library, Hotel Pennsylvania 





PLANS COMPLETED FOR A.F.A. 
ANNUAL CONVENTION 
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Standardizing Units of Sales and Rate p 5 
Non-Theatrical Publicity—Leonarp OrMeE- tices Under the Code—James W. Busy § ls > 
rop, Merchandising Executive. Philadel- Executive officer of the Code Authority ¢ D 
phia Electric Company, Philadelphia. the Radio Broadcasting Industry, uh 
Sales Training—Lavrence R. Hitts, Gen- prelipin D. C. . . 
eral Director of the Sales Training Insti- Studying apamener Habits—Warrm J 
tute, Rex Cole, Inc., New York. se me Manager, Station WTM], Mi. 
TUESDAY, 2:30 P. M. What WV 


Foyer Southeast Ball Room, Hotel We Have Leerned About Station 


7 Coverage—C,. M. Jansxy, C ; C 
e Pennsylvania Radio Engineer, Washington Dew rete 
Consumer Education—Artuur L. May, Traf- Discussion of topics discussed by” Lange 
fic Menager, American Airways, Inc., Damm and Mr. Jansky will bey ‘ Wel 
“ew York. , M rk GC 
Merchandising at the Point of Sale— Station WFAA. Dallas her Manage, 


Cuartes E, Lewis, Vice-President, Eastern 
Hosiery Mills. _ 
Publicity—T. C. Freruerson, Union Carbide 


Discussion by representative of ¢ 
ican 


he Ane. 


Association of Advertising 


and Carbon Chemicals Corp., New York. rg the — Ey Succes Buran 
Talking Slidefilms. i a Listener Interest. rate i 
winect Sales—O, F. Benz, General Sales Suggested Standard Forms for Locg 
_ Manager, Du Pont Celophane Corp. _ tracts—Roy L. Hartow, Assistant 
Continuous Sound Projection—New York President of the Yankee Netw ue 
Central Lines. “The Flight of the Cen- ton. “Network, ie 
tury. The Present Trend of Station Relation, 
with Advertising Agencies—Mr, Hanoy, 
MANUFACTURERS’ “MERCHAN- Luncheon ead Ad..: f 
DISE ADVERTISING” ASSO- Committee of American Association 


CIATION 
WEDNESDAY, 9:45 A. M. 
Madhattan Room, Hotel Pennsylvania 
Presiding—Witttam_ L. Sweet, President, 
Manufacturers’ ““Merchandise Advertising” 


Advertising Agencies and Commercial 
mittee of the National Association of 
Broadcasters. 
TUESDAY, 3 P. M. 
Committee of National Associ. 





Commercial 


Association; Treasurer, Rumford Chemical ation of Broadcasters meets in Execuin py 
Works, Providence, R. I.; Director, Cham- Session. 
ber of Commerce of the United States; WEDNESDAY, 10 A. M. a! 
Director, Associated Grocery Manufactur- Library, Hotel Pennsylvania to 
ers of America, Open Meeting: col 
Premium Advertising Control Under the Re- Making a Program Work—Fraycis ) hi 
covery Legislation—Cuarves WESLEY Bowman, Advertising Manager of the tar 
Dunn, New York Bar; General Counsel Carborundum Company. Yo 


for Associated Grocery Manufacturers of 
America, American Pharmaceutical Manu- 
facturers Association and Manufacturers’ 
“Merchandise Advertising’ Association. 


The Market for Radio Advertising—Hrwy ] 
S. Hetrtincer, Wharton School of Finang 
and Commerce, University of Pennsylvania, 
Philadelphia. he 


How to Determine When to Use Premiums— Pertinent Problems in Radio Sales—Lisn§ rec 
Anprew M. Howe, Associate Editor, The Fox, Station WMCA, New York. r( 
Printers’ Ink, Publications, New York City. Are You Making a Proft and How Do Yu ? 


Round-Table Conference 
vertising—Directed by 


on Premium Ad- 


w?—H. K. Carpenter, Man vel 
Me. Hows, with “ ee 


tion WPTF, Raleigh, N. C., and chairmy§ Mé 


participation by topic speakers, all experts of the Cost Accounting Committee of the an 
in particular phases of premium use and National Association of Broadcasters, A 
advertising. Open discussion from the Solving Relations of the Station and th : 


oor. President, Station M. 


ease WGAR, Cleveland. lea 
CONFERENCE ON CLUB ACTIVI- LT 
TIES DIRECT MAIL ADVERTISING St 
ASSOCIATION ho 


TUESDAY, 9:30 A. M. vel 

Foyer, Small Ballroom, Pennsylvania Hash ve 
Presiding—E ior LeLtanp Wicurt, Presiden 

D. M. A. A. and Advertising Manager, ca 

United States Envelope Company. 

Mepia C.iinic—Ten-minute testimonial Ey 

talks on Can Direct Mail Be Used nh ce 


Network—Joun Patt, 


MONDAY, 9:30 A. M. 
Travelers Club, Hotel Pennsylvania 

Conference Theme: Building Membership and 
Prestige. 

Presiding—Heten M. Rockey, Vice-Presi- 
dent, Advertising Federation of America; 
Chairman, Council on Women’s Advertis- ] 
ing Clubs; Assistant Manager, Advertising : 
Bureau, Gas and Electric Companies Affili- 


ated with the Consolidated Gas Company, PP. ard in McGivm, the 
me. 6. Kosak, President, Adver- wig: K -9 J. L. Bancgr, Bad : 
tising Federation of America; Vice-Presi- ss = Brownin ee gh a i ; 
dent im Charge of Sales, National Broad- Reh pve n I Peances C. fal th 
casting Company, New York. Ww ion & , . * SR th 


Revitalizing Club, Activities During Depres- 
sion Period—Gansey Jounston, Jr., 
President, Advertising Club of the Colum- 
bus Chamber of Commerce; Columbus 
Coated Fabrics Corporation, Columbus. I 

We Built Prestige and Made a _Profit— i. 
Beatrice H. Apams, President, Women’s 
Advertising Club of St. Louis; Stix Baer 
& Fuller Dry Goods Company, St. Louis. 

A Worth-While Forum Plan Increases In- 


Outdoor Advertising, Leonarp Drevrus,— Ga 
United Advertising Corporation, | 
Car Advertising, ALFrep L. Frepen, Co de 
lier Service Corp. 
OperaTING SeEMINAR—Ten-minute opin Wé 
ions on, What Are the Advantages of 
Having Direct Mail Prepared by— 
The Advertiser's Own Department, Jaws 
MANGAN, Mills Novelty Company. 


terest and Attendance—Otiver M. Drum- The Direct Mail Agency, L. J. Ravwom§ 
MOND, Chairman, Educational Committee, Dickie-Raymond, Inc. : 
Advertising Club of Baston; Crowell Pub- The General Agency, S. A, Harnep, Bat-§ 10 
lishing Company, Boston. ten, Barton, Durstine & Osborne. Ju 
Prestige Through Community Project Par- The Printer, LAURANCE B. Srecrriep, The Hi 
ticipation Program—May O. Vanver Pvt, American Printer. th 
President, Women’s Advertising Club of TUESDAY, 2 P. M. ' 
Detroit; Advertising Letter Service, De- Presiding—Henry R. Hoke, Executive Ma cer 
troit. | a ; ager, Direct Mail Advertising Association, — ha 
An_Active District Makes for Active Clubs— Inc. re 
Wittram C. Brocxnausen, Governor, [, ManacGeEMeNtT Ciintc—Ten-minute testi 


Tenth District, Advertising Federation of 
America; Sunset System of San Antonio. 

Discussion. 

Reports of Other Clubs. 

WEDNESDAY, 9:30 A. M. 
Travelers Club, Hotel Pennsylvania 
Presiding—Joun . Gaucuen, Vice-Presi- II. 
dent, Advertising Federation of America; 
Chairman, Cauncil on Advertising Clubs; 

Capper Publications, Detroit, Mich. 

Greetings—GILBERT Hopces, Chairman, 
Board of Directors, Advertising Federa- 
tion of America; Member, Executive Board, 
New York Sun. 

Why_I Am_a Member of an Advertising Club 
—Leo Fitzpatrick, President, Adcraft 
Club of Detroit; Vice-President and Gen- 
eral Manager, Station WJR, Detroit. 

Membership Body Building—Kuea SANZEN- 
BACHER, Chairman, Program Committee, 
Women’s Advertising Club of Toledo. 

Selling the Club to the Speaker and_ the 
Speaker to the Club—Cuarres E. Free- 


monials on How Direct Mail Can Be 
Used By— 3 wi 
The National Advertiser, Norman Kw pa 
BALL, The Martin-Cantine Company. 
The Retailer, Joun B. Russato, The Joh 
Service, Inc. 
Dissecting Room—Ten-minute answety 
to the following questions: ‘ 
What Per Cent Inquiries Should One Gét 
What Per Cent Orders From Inquiries!” 
What About Cost of Direct Mail Inquna 
and Orders? 

How Can Direct Mail Be Used to Tet 
Other Advertising?” a 
Speakers—Ropert Coxrier, Advertisity 
New York. Enric Branvets, Forbes . 
azine, New York. RuTHERFORD 
Pratt, Platt-Forbes, Inc., New York 






















OUTDOOR ADVERTISING 
ASSOCIATION OF AMERICA 









MAN, President, Advertisin Club of TUESDAY, 2 P. M. : 

Springfield; Springfield Fire € Marine In- Parlor No. 2, Hotel Pennsylvania 

surance Company, Springfield, Mass. Presiding—Lzonarp DreyFuss, | 
Club Activities That Build Prestige—E. H. United Advertising Corporation, New ¥f 





Speakers—Witt1am C, D’Arcy, 
D’Arcy Advertising Company, St. 
Georce W. Kterser, President, Outdoor 
vertising Association of America; 
dent, Foster & Kleiser, San Francis) 
Discussion will center around the imp 
development of the flow of traffic in its 
lation to outdoor advertising from 4 
made by Dr. Miller McClintock of 
Erskine Bureau of Traffic of 
University. 


McReynotps, President, Advertising Club 
of St. Louis; Director of Publicity-Adver- 
tising, Missouri-Pacific Lines, St. Louis, 


Mo. 

We Used Headquarters and Found It Paid— 
EstHer Ritey, Past President, Women’s 
Advertising Club of Cleveland; Manager. 
International Mailing Service, Cleveland, 
Ohio. 

Discussion. 

Reports of Other Clubs. 
























OF 
DR. 
, HEALTH EDITOR 
ate Prac iy Succeeded on Chicago Tribune by 
eeiey Dr. Irving S. Cutter, Dean of 
> Wash, Northwestern University 
LIER J School of Medicine 
a, Mi 


(Special to Epitor & PuBLisHeER) 


| Statin HH Cyrcaco, June 12—Dr. W. A. Evans, 


ae eran editor of the “How to Keep 
by Well” column of the Chicago Tribune 
e led by for 23 years and 
former Chicago 
health commis- 
sioner, retires 
from _ Tribune 


of the 
sity 
Medicine. 

Dr. 





no S. CUTTER : 
Pewee bune in 


During his term of service, more than 
4 million letters have been addressed 


to him by newspaper readers. 











cis DB through the Chicago Tribune-.\ ew 
of th York News Syndicate. ; 
-Heaas Dr. Evans is looked upon as a pioneer 
Finance jp the field of educating the public in 
sylvania, B health matters and arousing it to a 
Linn recognition of the need of community 
, projects for preventing so-called pre- 
Do Yu ventable diseases. He was born in 
[5 Marion, Ala., in 1865 and was reared 
¢ of the and educated in the public schools of 
ters, Aberdeen, Miss., and received his 
a MD. at Tulane University, New Or- 
leans. Previously he had obtained his 
BS. and M.S. degrees at Mississippi 
SING — State College, Starkville. He also 
holds honorary degrees from the Uni- 
versity of Michigan, Tulane and Uni- 
ia Hode versity of Illinois. He came to Chi- 
Presideat cago in 1891. 
Manage, Dr. Cutter, who succeeds Dr. 
stimonilf Evans as Tribune health editor, re- 
Used »& ceived his degree in medicine from 
Given the University of Nebraska, of which 
| 'E he was the dean of the College of 
er, Ba Medicine, from 1915 to 1925. During 
= World War, he had charge of 
TON, the medical service at Camp Gordon, 
DREYFUSS, 6 
Since 1925, Dr. Cutter has been 
rex, COE dean of the School of Medicine, North- 
te opine western University. 
ntages of 
, Jwf 4H. B, KERR CITY EDITOR 
es Several important editorial depart- 
“’— ment changes, including two promo- 
nep, Bi tions, were made effective Monday, 
ae. June 11, on the Akron Beacon Journal. 
RtED, The Harry B. Kerr, who has been head of 
the copy desk, became city editor, suc- 
‘ive Map ceeding H. C, Atkinson, who will 
sociation, ® handle politics. Robert Stopher, copy 
oi reader, succeeds Kerr as head of the 
Con Bee COPY desk. Murray Powers, Canton, 
who has been with the Brush-Moore 
ee papers for seven years, becomes a 
The joe ™ember of the copy desk staff. 





service June 16, 
He is to be suc- 
ceeded by Dr. Irv- 
ing S. Cutter,dean 
North- 
western Univer- 
School 


of 


Evans be- 
came health edi- 
tor of the Tri- 


1911. 


His 


column is syndicated to 30 newspapers 





. answers 









One Gat 
uiries!™ 
Inquiries 
| to Tet 


ivertisiig, 


“The idle moments 
you spend chang- 
ing paper rolls,” 


says the 
AUTOPASTER 


“I can coin into 
saleable printed 
copies,” 
































Editor 


EVANS RETIRES AS ADLER’S ASSAILANTS SENTENCED 


(Special to Evtror & PuBiisHEr) 

Cuicaco, June 12—Mandatory sen- 
tences of one to five years in the Joliet 
penitentiary were passed upon James 
Lacey, 33, and Benjamin Wolfram, 31. 
charged with the attempted kidnaping 
of E. P. Adler, Davenport (Ia.) Times 
publisher and president of the Lee 
Newspaper Syndicate, after pleas of 
guilty were made here today in the 
Criminal Court. Judge Francis B. 
Allegretti passed sentence after Mr. 
Adler had identified them as the men 
who had slugged him in the Morrison 
Hotel at the February meeting of the 
Inland Daily Press Association. Ed- 


& Publisher 


for June 16, 1934 
ward Kindridge colored, was freed 
when the assistant state’s attorney 


asked that charges be dismissed. <A 
fourth man, Charles Clyde Phillips, 
alias Mayo, hanged himself in the Mar- 
quette police station the day after his 
arrest. 


NEW A.B.C. MEMBER 

The Lamar (Col.) Daily News last 
week released its first audit by the 
Audit Bureau of Circulations and thus 
automatically has become a full A.B.C. 
member. The average daily net paid 
circulation for six months ended March 
31 was listed at 2,083. Fred M. Betz 
is editor and publisher. 


a4 
of 


ESTABLISHES SCHOLARSHIP 

An annual scholarship in the Colum- 
bia University School of Journalism 
amounting to $1,000 has been estab- 
lished by Mrs. Gilbert M. Hitchcock of 
Omaha, Neb., and Washington, in mem- 
ory of her husband, the late Gilbert M. 
litchcock, founder and publisher of the 
Omaha World-Herald, Dean Carl W. 
Ackerman announced this week. The 
scholarship will be awarded annually to 
a resident of Nebraska by the faculty 
of the School of Journalism and will be 
open to graduates of Nebraska univer- 
sities and colleges and also to employes 
in the editorial departments of Ne- 
braska newspapers. 











OF AMERICA 





Newspapers! 





An Event of 


Great Importanee 


To Business! 
30th ANNUAL CONVENTION 


Advertising Federation of America 
HOTEL PENNSYLVANIA, NEW YORK 


JUNE 17-20, 1934 


OPENING BUSINESS SESSION LUNCHEON 


Noon, Monday, June 18 


A Message from the President of the United States 

Address by C. M. Chester, President, General Foods Corporation 
Keynote Address by Edgar Kobak, President of the Advertising Federation of America 
Address of Welcome by Hon. Fiorello H. LaGuardia, Mayor of the City of New York 


ANNUAL BANQUET 
Monday Evening, June 18 
Address by Hon. Henry A. Wallace, Secretary of Agriculture 


OTHER PROGRAM FEATURES— 
GENERAL SESSION LUNCHEON, Wednesday, June 20 
Advertising Clinic, Wednesday afternoon, June 20: Outstanding authorities outline the 
relationships of advertising with commerce, industry and the consumer. 


Advertising Research Conference, Tuesday afternoon, June 19: The need and value of 
research for profitable advertising; principles and methods. 


International Group Conference, Luncheon, Tuesday, June 19: A timely discussion of 
advertising problems in the field of foreign trade. 
Director of the Bureau of Foreign and Domestic Commerce, Department of Commerce. 


Proceedings of 17 national advertising and merchandising associations 
whose interests cover the full sweep of advertising in all its branches. 


Radio! 


SOCIAL EVENTS 


A notable series of features designed to relieve the workaday phases of the convention 
program. These social events include A Boat Ride Around Manhattan Island on Sunday after- 
noon, June 17 .. . Two Hours of Entertainment by Radio Stars Sunday night, June 17, Tendered 
to the Delegates by Station WOR .. . ‘‘Night Life In New York,” a night club grand revue and 
floor show to be held Tuesday night, June 19. . . All of these events are free to registered delegates. 


Registration Opens Sunday Morning, June 17, at the Hotel Pennsylvania 


General Session Luncheons and Annual Banquet Open to the Public. Apply at Registra- 
tion Desk in the Foyer of the Grand Ball Room, Hotel Pennsylvania, for information. 


Address by Dr. Claudius T. Murchison, 


Motion Pictures! 


These vitally important media will offer their contributions to advertis- 
ing’s planning toward national recovery. 





OF AMERICA 





Outdoor! 




















Circulation 


BOYS AND PUBLISHERS 
AGREE ON TERMS 


Cleveland Differences Settled With 
Cut in Price, Returns and Guar- 
antee for Downtown Boys— 


Closed Shop Refused 


Negotiations between publishers of 
the Cleveland Plain Dealer, Cleveland 
News and Cleveland Press and boys 
who are members of the United 
Brotherhood of Newspaper Carriers, 
Sellers and Handlers of America were 
concluded June 8 when the members of 
the brotherhood voted to accept an 
agreement covering working conditions 
and rates of pay. 

The publishers agreed to reduce the 
cost of papers to the news vendors from 
$2.15 a hundred to $2 a hundred, to ac- 
cept the return of unsold papers and to 
guarantee earnings of $15 a week to 
boys selling papers at all day downtown 
corners. 

The publishers declined to accept the 
closed shop which had been demanded. 

The agreement culminated nearly two 
weeks of negotiations conducted by 
Ralph A. Lind, secretary of the Cleve- 
land Regional Labor Board, and his 
assistant, W. C. Westphal, between rep- 
resentatives of the publishers and the 
uewsboys. 

The downtown boys went on strike 
May 21, after the three papers had 
changed their street sale edition times. 
Aiter four days of disorders, during 
which newspapers in the downtown dis- 
trict were torn up, newspaper sellers 
were beaten and a number of arrests 
were made, the boys called off their 
strike and agreed to return to work 
pending negotiations. 

In announcing the settlement 
said : 

“I was particularly impressed with 
the spirit and intelligence with which 
these boys tackled their problem, once 
they were convinced that the way to 
get what they wanted was not by strik- 
ing but by sitting down with the pub- 
lishers and explaining their side. 

“The agreement reached, I feel, was 
a very constructive step forward, and 
I wish that in all of my dealings with 
labor problems I could see as much ac- 
complished. A renewal of the strike 
was avoided because both sides showed 
a fine spirit.” 





Lind 





14 BOYS VISIT COLORADO 


A six-day tour of Colorado and the 
West, culminating in a visit to Pike’s 
Peak, is the reward being enjoyed this 
week by 14 carriers of the South Bend 
(Ind.) Tribune, victors in a circulation 
contest. As a consolation prize, more 
than 240 carriers have been taken to 
the World’s Fair in Chicago by the 
Tribune, during the last two weeks. N. 
C. Snyder, circulation manager, and N. 
E. Dodge, assistant, accompanied the 
winners on the western trip. 


MISS HOFMAN JOINS DAILY 


Miss Erna Hofmann, daughter of 
William F, Hofmann, publisher of the 
Jamaica (N. Y.) Long Island Daily 
Press, and Mrs. Hofmann, who was 
graduated from Wellesley College this 
semester, will join the circulation de- 
partment of the daily on October first, 
following a vacation. While at college, 
Miss Hofmann specialized in economics 
and political science and won the polit- 
ical science essay prize. 


SPONSORS CAMERA CONTEST 


The San Francisco Chronicle is spon- 
soring a camera contest in conjunction 
with Hale Bros. Department Store, with 
prize of an Eastman Recomar Kodak 
offered for the best picture submitted 
by an amateur high school student. A 
camera club has been organized, which 
includes lectures on photography. 


HELD ANNUAL CONTEST 
The Medford (Ore.) Mail-Tribune 
sponsored its fifth annual trapshooting 
and skeet tournament, Sunday, June 3. 
Cash prizes totaled $100. 
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4,500 CARRIERS IN PARADE 











Here is a small part of the parade of carrier salesmen as they passed in front 
of the reviewing stand and the Register and Tribune Building Monday. 


(Special to Eptror & PusiisHER) 

ES MOINES, Ia., June 11—More 
than 35,000 persons jammed the 
downtown sidewalks here today to see 
4,500 carrier salesmen for the Des 
Moines Register and Tribune march in 
the parade which was the big feature of 
the annual frolic, picnic and convention. 
Col. Roscoe Turner, noted aviator, flew 
the 580 miles from Detroit in 2 hours 
and 20 minutes to meet the carriers. 
The parade, which started at noon, 
required 40 minutes to pass the Register 
and Tribune building. A reviewing 
stand, erected in front of the building, 
was crowded with advertising men 
from New York, Chicago, Detroit, Cin- 
cinnati, Milwaukee, and Des Moines. 
Music for the marchers was provided 
by 13 bands and five drum corps. The 
carrier salesmen carried bright yellow 
newspaper bags and wore distinctive 
caps. Floats were provided by Des 


Moines circulation branches, agency 
managers from the larger Iowa cities 
and by carriers co-operating from 
smaller places. First prize went to the 
Knoxville, Ia., agency which presented 
a miniature Register and Tribune build- 
ing on a giant map of Iowa, all trans- 
ported on a big truck. 

During a _ brief business session, 
scholarships were awarded to 16 car- 
riers who had outstanding records on 
the routes and in high school work. 
The scholarships cover the first year’s 
tuition in college. 

Talks were made to the carriers by 
Gardner Cowles, publisher; Harvey 
Ingham, editor; W. A. Cordingley, cir- 
culation manager; and C. K. Jefferson, 
independent circulation manager and 
master of ceremonies. 

The advertising men, numbering 33, 
were guests of the national advertising 
department 








524 CARRIERS VISIT CHICAGO 


Five hundred and twenty-four car- 
riers for the Indianapolis News de- 
parted early this week on two special 
trains for Chicago, where they were 
guests of the News for three days at 
A Century of Progress. The boys and 
girls were winners in News circulation 
contests. 


OFFERING CASH PRIZE 
The Chicago Tribune, which spon- 
sored the first inter-league, all-star 
baseball game last year, will again 


award $250 to the reader who comes 
closest to naming the starting lineup 
for the second annual contest, which 
will be played at the Polo Grounds, 
New York, July 10, Arch Ward, sports 
editor, announced this week. 


FOUR CARRIERS INJURED 


Four Council Bluffs, Ia.. carriers 
are recovering from injuries received 
the night of June 6 when they were 
struck by an automobile while seated 
on a street curb waiting the delivery of 
their newspapers. Billy Arnold, 16, 
was the most seriously injured. He re- 
ceived compound fractures of both 
thigh bones, both legs were broken be- 
low the knees and his body was badly 
bruised. The driver of the car was 
arrested, charged with driving while 
intoxicated. 


CARRIERS HAVE STAMP CLUB 
Sixteen carriers of the Flushing 
(N. Y.) North Shore Daily Journal 
on June 7 formed a stamp club with 
Jack Watson of Flushing, president. 







Sy aw ge 
yon 
pats // 
ior 
p>» 
AK , ther 
——John Y. Chidester, Publisher, 
THE UNIONTOWN a . 
S crews jus’ 
Dolly of yevStandard and in 
conditions). 
pene a er] is manifest. 


was brought to a enncnastel 







spite of 






honestly endorse t 


rf 
Wii 


dé, Our Dewice 


“ 
the Company We Keep 


ENNA.) DAILY 
leted a circu 
eet difficulties in 
the campaign has_ : 

; “4 ually important, 
been gam By ‘a. policy of fairness - the back-fire that some- 


times attends | sho" PARTLOWE PLAN.” 





-y Ey ® 
- 


blisher. .- - 


& 
© 


WwS-STANDARD: ; 
ee" lation-building campaign tor the 
in this field (owing to unse “ 
A substantial increase . 
‘ood will for the Daily 
accuracy, the campaign 


Daily News-Stan d can 


Che Charles Partlowe Go} 


culation-Burid:ng Experts 


i Floor, Occidental Buildina 


i slesrolaroyelel ike laleliolalo Pr 
























PLANS FIRECRACKER Hunt 

The Wichita Eagle will Conduct 
“Firecracker Hunt” on the morning : 
July 3 in Riverside Park, for childre 
between the ages of five and §j “ 
Hundreds of packages of firecracker 
will be hidden. Participants jp the 
hunt will be required to obtain one n 
subscriber for the daily. In additin 
each child will receive a free pa we 
of firecrackers. Sidney D. Long jg oe 
culation manager of the Eagle, : 


PRICE CUT IN FT. WAYNE 


Effective June 10, the Ft y, 
(Ind.) Jowrnal-Gazette announced g 
duction in carrier delivered Papers 
15 cents per week, for the comb 
weekly and Sunday newspaper, 
new price is effective in the City 
all towns in the trading territory 
the daily maintains a home delivers 
service. 


COOKING SCHOOL POPULAR 
Thousands of women attended the 
cooking school sponsored by the Harris. 
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burg (Pa.) Telegraph News 
starting June 5. Miss Ruth Chane : 
of the National Live Stock and Mef © 
Board, was in charge. The School wa - 
opened by Major Albert H. Stackpole = 
general manager of the newspapers. Sey 
44 VISITED WORLD Far ff“. 
Forty-one Omaha (Neb.) Wor . H 
Herald carrier boys and three ma, 1867 
agers of circulation branch Offices ther 
winners in a subscription contest {¢ of f 
Omaha June 10 for Chicago, {y Lea 
nearly a week of sightseeing at th rep 
Century of Progress as guests of thi (ty 
World-Herald. — 
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Vice-President of Pullman Company Who Died Last Week Noted 


for “Scoops” in His Long Service on Chicago Tribune—Began 
Career in Kansas—Started “Sane Fourth’? Movement 





president Of the Pullman Company 
ior nearly 30 years a prominent 
figure in Chicago 
newspaper circles, 
June 7 in Lake 
Poorest, fli., 
marked the pass- 
ing of one of the 
city’s most color- 
ful editors. He 
was 66 years old. 

Mr. Keeley had 
been ill from 
heart disease and 
high blood pres- 
sure since Jan- 
uary. For sev- 
eral months he 
was a patient in 


TH death of James Keeley, vice- 
and 





James Keevey 
Passavant Hospital, but he left the 
hospital about two weeks ago, appar- 
ently much improved, to move to Lake 


Forest, a suburb of Chicago. He suf- 
fered a cerebral hemorrhage June 5 
and did not regain consciousness there- 
aiter. 

He was born in London, Oct. 14, 
1%7, and reared in a foundlings’ home 
there. He came to America at the age 
of 16 and became a newspaper boy in 
Leavenworth, Kan. His first newspaper 
reporting experience was in Kansas 
City, Memphis and Louisville. He 
went to Chicago in 1889 and was em- 
ployed as a night police reporter by 
the Chicago Tribune. 

It was on the Tribune that Mr. 
Keeley achieved fame as an editor. 
Three years after he joined the paper, 
he was appointed night city editor and 
in 1898, managing editor, which post 
he held for 16 years. During this 
period he earned the distinction of 
tracking down and publishing exclusive 
stories on some of the most important 
happenings of the era. Many of his 
“scoops” were the envy of his rivals. 

One of his feats was his single-handed 
“scoop” on the Wyoming cattle rustlers’ 
war which he covered himself. On 
another occasion to make certain that 
there would be no other story sent out, 
he cut the telegraph wires leading out 
of a small town where he was gath- 
ering the news. 

Perhaps the most famous of Mr. 
Keeley’s feats was his handling of the 
Iroquois Theatre fire story in which 
more than 600 persons lost their lives 
in Chicago. 

“Put nothing but the names of the 
dead on the front page,” ordered Mr. 
Keeley. “The people want to know 
who is dead.” 

His order was followed, and the 
Tribune’s comprehensive story of the 
fire, with the resulting panic and stam- 
pede for the doors during which hun- 
dreds were trampled or crushed to 
death, was relegated to inside pages. 

One of his best known crusades was 
the “Sane Fourth” campaign which 
had its beginnings on the Fourth of 
July, 1899. One of his daughters was 
on the verge of death, while outside 
the ceaseless exploding of fireworks 
disturbed her rest. He immediately 
notified his office to get from 100 cities 
the number of persons killed and in- 
jured and the next morning the Tri- 
bune told of nearly 500 lives which 
had been sacrificed and of some 4,000 
Persons maimed and injured, as a sense- 
less tribute to the independence of the 
mation. He continued this camgaign 
throughout his career as managing edi- 


Outstanding in his service as a news- 
paper editor who frequently worked as 
4 teporter, was the trailing and cap- 
ture of Paul O. Stensland, defaulting 
Chicago banker. Mr. Keeley, accom- 


panied by Harry A. Olsen, then an 
‘sistant states attorney and later chief 

















justice of the Municipal Court, trailed 
several 


through countries, 





catching up with him in a post office 
in a small city of Morocco, where 
Stensland, under an assumed name, was 
calling for a letter. Stensland was 
returned to Chicago and sentenced to 
Joliet. Later through Keeley’s efforts 
a pardon was obtained for the banker 
and Keeley assisted the former presi- 
dent of the Milwaukee Avenue Bank 
to rehabilitate himself. 

Keeley also obtained a scoop on the 
collapse of the banks owned by John 
R. Walsh, one of the greatest financial 
disasters of early Chicago. 

In 1914, Mr. Keeley purchased the 
old Chicago Record-Herald and the 
Inter-Ocean, combining them under the 
name of Record-Herald and Inter- 
Ocean. Later the name was changed 
to the Chicago Herald. Although he 
controlled the consolidated newspaper, 
Mr. Keeley assumed the title of editor, 
bringing W. W. Chapin of the Seut#le 
Post-Intelligencer and later the San 
Francisco Call to Chicago, as publisher. 

Mr. Keeley edited the Herald until 
1918, when he sold the paper to William 
Randolph Hearst, who combined it with 
the Chicago Examiner. Immediately 
following the sale of the Herald, Mr. 
Keeley spent much time in Europe, 
investigating war conditions. During 
the World War, he served the govern- 
ment as a publicity representative. 

After a few months as a special cor- 
respondent in Europe, he left the news- 
paper business, becoming an advertising 
and publicity counsel for some of the 
large meat packers at the Chicago 
Union Stockyards. In 1922, he joined 
the Pullman Company as assistant to 
the president; later he became vice- 
president. 

In February, 1932, when former 
President Hoover appointed Col. Frank 
Knox, Chicago Daily News publisher, 
to serve as national chairman of the 
Citizens’ Reconstruction Organization 
in an effort to bring hoarded money 
out of hiding, Col. Knox drafted Mr. 
Keeley to become general director of 
the campaign. 

In 1895, Mr. Keeley married Gert- 
rude E. Small, who was then Sunday 
editor and society editor of the Tri- 
bune. Mrs. Keeley died in 1927 dur- 
ing a European trip. 

Mr. Keeley gave the Passavant Hos- 
pital, which he served as vice-presi- 
dent of its auxiliary board the roof- 
top terrace for convalescents which is 
a memorial to his wife. He also en- 
dowed a room in the Chicago Lying-In 
Hospital, for the wives of newspaper- 
men. 

Two of Mr. Keeley’s daughters, 
Mrs. Graham Aldis and Mrs. Luther 
S. Hammond, Jr., of Lake Forrest, 
were with him when he died. A third 
daughter, Mrs. Cabot Brown, lives in 
San Francisco. She was unable to 
attend her father’s funeral because she 
gave birth last week to a son. 

Funeral services were held June 10 
at the Graceland Cemetery chapel, 
where prominent Chicagoans, whose 
early careers Mr. Keeley had recorded 
as an editor, and industrialists, who he 
later joined, were in attendance. Promi- 
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nent at the services was Samuel Insull, 
former utility magnate, who was once 
associated with Mr. Keeley in a news- 
paper venture. 

The following were honorary pall- 
bearers : 

E. E. Adams, George Ade, E. S&S. 
Beck, Tiffany Blake, E. P. Burke, 
Champ Carry, D. A. Crawford, Charles 
H. Dennis, Kellogg Fairbank, George 
F. Getz, Arthur Sears Henning, Hale 
Holden, Jr., L. S. Hungerford, Samuel 
Insull, James Weber Linn, Richard 
Henry Little, John T. McCutcheon, 
Donald R. McLennon, B. J. Mullaney, 
Frederick H. Rawson, Clifford W. Ray- 


mond, Leigh Reilly, Henry Justin 
Smith, L. S. Taylor, Russell Tyson, 
and Peter D. Vroom. 


Mr. Keeley’s will was filed this week 
in probate court, with assets indicated 
at between $400,000 and $500,000. He 
left his entire estate, with the exception 
of a $5,000 bequest to Mrs. Louise 
Geertz Merrill, who had been his secre- 
tary, to his three daughters. The bill 
provides that household furnishings, 
books, pictures, and jewelry be divided 
equally among the daughters. The bal- 
ance will go into three trust funds of 
equal value. 
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quirement that might restrict or inter- 
fere with the constitutional guarantee 
of the freedom of the press. 

In connection with this article Presi- 
dent Roosevelt, in signing the code, said 
in part: 

“Insofar as Article 7 is not required 
by the Act, it is pure surplusage. While 
it has no meaning, it is permitted to 
stand merely because it has been re- 
quested and because it could have no 
such legal effects as would bar its in- 
clusion. 

“Of course, a man does not consent 
to what he does not consent to. But, 
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if the President should find it neces- 
sary to modify this code, the circum- 
stance that the modification was not 
consented to would not affect whatever 
obligations the non-consentor would 
have under Section 3 (d) of the Na- 
tional Industrial Recovery Act.” 

Many publishers felt that the Presi- 
dent had beclouded the issue with this 
statement, but when he signed the 
graphic arts code, he clarified the matter 
by saying that Article VII of the daily 
newspaper code and an identical ar- 
ticle in the graphic arts code were “ap- 
proved as submitted and without modifi- 
cation, condition or qualification.” 


TO REOPEN WIRE HEARING 


The North Carolina state utilities 
commission will reopen its investigation 
into loop and drop charges assessed 
by telephone companies in the state 
against press associations and other 
subscribers to leased wires on June 19. 
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Obituary 
oy gues JANE BLANCHE NorTHRUP, 87, 
widow of the late Charles Ward 
Northrup, who was city editor of the 
old Chicago Times at the time of the 
Chicago fire of 1871, died June 9 at 
her home in Evanston, IIl. 

Epwarp E, Payne, 75, editor of the 
farm section, Wausau (Wis.) Record- 
Herald. died at his home June 5 aiter 
a year’s illness. 

WILHELM HeEnsE, 75, up to his re- 
tirement two years ago, reporter and 
music and drama critic on Wachter 
Und Anseiger, a German daily at 
Cleveland, died in a hospital in that 
city June 10. He had been ill one 
week. 

Rurus ALAnson Lyon, 81, former 
managing editor of the old Bridgeport 
(Conn.) Evening Farmer, now the 
Times-Star, and widely known m Con- 
necticut newspaper circles, died June 6 
at Memorial Hospital, New York City, 
aiter a brief illness. 

Harry ALEXANDER CHADWICK, 68, 
publisher of the Seattle (Wash.) Argus, 
weekly, died June 11 at the Lake Cres- 
cent Tavern on the Olympia peninsula, 
while on a vacation trip. He started 
his career with the Gardner (Me.) 
Home Journal. His wife and two sons 
survive. 

Mrs. Marie Louise Myrick, 80, a 
noted figure in Georgia journalism, 
died June 10 at the home of her son, 
Shelby Myrick, city attorney of Savan- 
nah, following a 10-day illness. Mrs. 
Myrick became editor and publisher of 
the Americus (Ga.) Times-Recorder 
in 1895 on the death of her husband 
and remained in this capacity until 1908 
when she sold the daily. She was a 
militant editor and her influence in the 
state capital was often felt. Mrs. My- 
rick was one of the iew women who 
were honorary members of the Georgia 
Press Association. Her son is the only 
survivor. 

F. K. ANbERSON, sales promotion 
manager of the International Magazine 
Company, died in New York June 11. 
His home was in Plainfield, N. J. He 
previously had been with the Plainfield 
Daily Press and the Courier-News and 
for two years was city editor of the 
Elizabeth (N. J.) Evening Times. 

J. M. Weeks, publisher of labor 
papers in Canada, died at his home in 
Dartmouth, N. S., June 11. He was 
prominently identified with organized 
labor. He established The Citizen, la- 
bor weekly, in Dartmouth 15 years ago. 

J. Sutton Boyp, editor of the Monc- 
ton (N. B.) Daily Times, and for 
many years active in the commercial 
and political life of New Brunswick, 
died in Moncton June 11. His entire 
journalistic career of 62 years was 
passed with the Times. 

Joun Russe tt, 70, formerly manager 
of the St. John (N. B.) Daily Tele- 
graph and the Evening Times, died in 
St. John June 12. 

Mrs. EpituH A. Scott, wife of Here- 
ward S. Scott, vice-president of the 
Detroit News, died June 6 following a 
lone illness. 

Major Travers D. CARMAN, widely 
known Boston and New York advertis- 
ing man, died at the Morrison Hospital, 
Whitefield, N. H., last week. He was 
a member of the United States Army 
Reserve and in 1912 served as a per- 
sonal aide to President Theodore Roose- 
velt. He represented in New England 
such magazines as The Spur, Golf II- 
lustrated, Motion Picture Classic, Our 
Navy, Billboard and the Outlook. 


Francis J. WHALEN, for 20 years on 
the executive committee of the Provi- 
dence (R. I.) Typographical Union and 
a printer with Providence newspapers 
almost 30 years, died in Providence last 
week. 


Gerorce B. Witiarp, 75, for several 
years publisher of the old Battle Creek 
(Mich.) Journal, died at his summer 
home at Goguac Lake, near Battle 
Creek, June 7, following a year’s illness. 
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Haroip S. Puiips, 83, for 47 years 
with the Meadville (Pa.) Tribune- 
Republican, most of the time as news 
editor and later vice-president of the 
Tribune Publishing Co. died recently 
after a short illness, He retired from 
active newspaper work about a year ago. 
His wife survives. 

Vassar HALL Jones, 29, publisher of 
the San Antonio Church Press, died re- 
cently in San Antonio. He is survived 
by his wife, two children and _ his 
mother. 

Jutian R. WHICHARD, 75, one of the 
founders of the Greenville (N. C.) Re- 
flector, died there June 4. While in 
their teens’ he and his brother, the late 
David Whichard, were connected with 
the Greenville Express, Pitt County’s 
first newspaper. The Express was dis- 
continued on the first of January, 1882, 
and on the 13th of the same month the 
brothers launched the Reflector. After 
a few years on the Reflector, J. R. 
Whichard disposed of his interest in 
the paper to his brother and went to 
Salisbury, N. C., where he was engaged 
in the newspaper business for several 
years. He continued active in the news- 
paper field until 1905, when he retired 
to engage in other business activity. He 
is survived by two sons and a daughter. 

Joun J. HEALEy, 22, Providence (R. 
I.) Evening Bulletin reporter, was 
killed in an automobile accident June 8 
on the Boston Post Road in Attleboro, 
Mass. 

GusTAve Mayer, 66, president of the 
Philadelphia Gazette Publishing Com- 
pany, publishers of the Gazette-Demo- 
crat, German language daily newspaper, 
died June 9 in Philadelphia. Born in 
Williamsport, Pa., Mayer went with his 
parents to Philadelphia, where in 1878 
his father, Carl T. Mayer, founded the 
paper. He became president of the 
company in 1900, after the death of his 
father. 

J. F. Wess, 74, representative of the 
St. Louis Globe-Democrai in Reynolds 
and Wayne counties for the last 12 
years, died recently at his home in El- 
lington, Mo. 

JouHN FRANKLIN Tucker, 83, former 
editor, Newburgh (N. Y.) Register, and 
later with the Newburgh Journal and 
Newburgh News, successors of the 
Register, died June 5 at his Newburgh 
home. 

WattTeER R. Scort, of the Ruthrauff & 
Ryan Advertising Agency of New 
York, died June 7 at a hospital in 
Richmond, Va. He was stricken while 
driving to Florida on his vacation. 

Joun A. Rocers, 63, brother of Hope- 
well Rogers, former president of the 
American Newspaper Publishers’ Asso- 
ciation, died at his home in Allendale, 
Fla., last week. 

Bert O. Simpson, 52, business man- 
ager of the Rushville (Ind.) Republi- 
can and Rushville Telegram, died at his 
home June 9 following several months’ 
illness of indigestion and heart disease. 
Recently he had been able to spend an 
hour or two a day in his office until 
he suffered a stroke last week. In his 
earlier days he was employed in the 
railroad trades. In 1910 he returned to 
Rushville and was one of the original 
incorporators of the Republican Com- 
pany. In recent years he was business 
manager of both papers, which are be- 
ine published at the same plant. Sur- 
viving are the widow, his parents and 
a brother. 

TuEoporE Davin Suute, 72, for 25 
years and until illness forced his re- 
tirement a few months ago treasurer of 
the Desbarats Advertising Agency, 
ogee died June 11 at Westmount, 

ue. 


James ALLEN Bowen, 60, former ed- 
itor and publisher of the Huntington 
Fark (Cal.) Signal, died of a heart ail- 
ment recently. Bowen sold has holdings 
in 1930 to the Stockholders’ Publishing 
Corporation. He formerly owned news- 
papers at Trenton, Mo., Elk City, Okla., 
and at Montebello, Cal. He leaves his 
widow, Osia Bowen, and sister, Mrs. 
Fanny Allen. 
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DAVID R. WILLIAMS 

David R. Williams, 64, manager of 
the service and promotion department 
of the St. Louis Globe-Democrat from 
its establishment in 1918 until April, 
1933, died June 7 at his home at Cuba, 
Mo. Death was due to apoplexy. The 
funeral was held June 9 and burial was 
at Fort Wayne, Ind. Born in 1869 at 
Sterling, Ill., he was educated at Beloit 
College and was first employed by the 
Indianapolis News as a reporter. He 
went to St. Louis in 1900 and was on 
the staff of the old Chronicle and later 
was with the Chappelow Advertising 
Agency eight years. One of his closest 
friends was James Whitcomb Riley, 
Indiana poet. He was a brother of 
Jesse Lynch Williams, playwright and 
novelist, whose death occurred at New 
York several years ago. 


JOHN L. BRAINARD 

John L. Brainard, 92, Civil War 
veteran and widely known advertising 
man, died June 10 at his home at Fair- 
port, N. Y. Mr. Brainard obtained his 
first newspaper advertising experience 
on the New York Tribune in 1863 un- 
der Horace Greeley, and later served 
on the advertising staffs of the Chi- 
cago Inter-Ocean, Buffalo Express, 
Buffalo Courier and Inquirer and the 
Rochester Post-Express. He managed 
the first World’s Fair advertising in 
Chicago and also was advertising man- 
ager of the Pan-American Exposition 
at Buffalo. He was widely known on 
the Pacific Coast. 


WILLIAM BRADFORD CLARKE 

William Bradford Clarke, former 
city editor of the Baltimore American 
and a former member of the Baltimore 
Sun staff, died at his home in Canan- 
daigua, N. Y., June 11. He was 80 
years old. Mr. Clarke was born in 
Canandaigua, and was graduated from 
Amherst College in 1874. He was a 
brother of the late Selah Merrill Clarke, 
former night city editor of the New 
York Sun, and of the late Dr. John 
M. Clarke, New York State Geolo- 
gist. 











EDWIN A. SHERMAN 
Colonel Edwin A. Sherman, owner 
and publisher of the Newport (R. I.) 
Daily News, died after an operation at 
a Newport hospital, June 13. Colonel 
Sherman was born in Newport on June 
16, 1879. He bought the News in 1918 
from T. T. Pittman, who had controlled 
it for 50 years. 
THOMAS R. JORDAN 
Thomas R. Jordan, 62, formerly 
treasurer, business manager, and later 
managing editor of the old Syracuse 
(N. Y.) Evening News, died June 10 at 
his home in Sauquoit, N. Y. He served 
for 17 years as secretary of the Utica 
t. M.A. 


BERWIND FUEL APPOINTS 
The Berwind Fuel Company of Chi- 
cago has appointed Batten, Barton, 
Durstine & Osborn, Inc., as its adver- 
tising agent. 





JOB SHOPS ADMITTED 


Oklahoma Press Grants Membeniki 
Rights—Henthorne, President 
Along with discussion of code —_, 
lations the Oklahoma Press Associa” 
at its annual meeting June & and Qe 
Claremore took action to revise its b 
laws to extend membership Tight to J 
printing plants. * 
N. G. Henthorne, editoria] directo, 
Tulsa World, was elected presiden m 
succeed J. C. Nance, publisher, jg); 
Herald. G. W. ‘Archibald. py” 
Democrat, was named vice-presiden 
and Fred E. Tarmna, Norman Tron 
script, treasurer. Executive commiy 
members are: Mr. Nance; Lea Nichh 
Bristow Record Ps Cly de M uchmor 
Ponca City News; Harrington Win 


berly, Altus Times-Democrat: Bi 
Martineau, Oklahoma City Foran 
Stockman; Merle Wood, El Ry 
American, and P. B. Vandamey 


Yukon Sun. 

Aiter the final business Meeting Jyp 
9, the convention adjourned to 4 
“Woolaroc” ranch of Frank Philips, 
man, tor a recreation party, 

Kenneth Baldridge, president of 4 
National Editorial Association, spok 
at the June 9 meeting. 

Nance in the president's annual 3 
dress praised the National Recoye 
Administration as a means of liming 
ing “cut-throat job printing compgj 
tion” in small towns. Prior to adop 
tion of the code, he said, the Oklahon, 
Press Association had “just about dig 
as an organization, due to unfair bys 
ness methods by its members. 


DAILIES APPOINT “SPECIAL” 

The Roswell (N. M.) Record has a 
pointed the San Francisco office ¢ 
Verree & Conklin, Inc., as its nations 
advertising representative for the Pacif 
Coast. The Record will be representa 
in all other territory by Inland Neqs 
paper Representatives, Inc., Chicage 
The Plattsburg (N. Y.) Press has as 
appointed Verree & Conklin, Inc. 
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(Contract Provisions Are Suggested 
For Guidance of Newspaper Guilds 


‘TT is better to have no contract than 
4 bad one,” the American News- 
r Guild’s joint committee on col- 
jective bargaining and contracts re- 
ported at the St. Paul convention last 


"The committee recommended that 


written agreements provide : 

“\ mimmum wage. Maximum hours. 
Dismissal notice. Vacations with pay. 
Preferential Guiid shop. Accumulative 
time off for overtime or time and one- 
half pay. Contracts to run not more 
than one year. Wage agreements in a 
supplemental agreement with 00-day 
reopening clause. No present privileges 
to be lost. No salary reductions during 
term of contract. Check-off system, 

“Sick leave with pay for length of 
time specified in dismissal notice clause. 
Examination of publishers’ books. Ap- 
prenticeships or some system of train- 
ing of advancement. Grievance com- 
mittee and machinery for handling 
grievances. Adequate staff to prevent 
overloading of staffs, Staff to perform 
no duties of employes in other depart- 
ments. No split shifts. No space writ- 
ing except by duly accredited corre- 
spondents. Publishers to pay for work- 
ing equipment. All compensation weekly 
in United States currency. 

“S number of the aforementioned 
provisions,” the report said, “are al- 
ready enjoyed on some newspapers, but 
it is well to get them in a contract on 
the chance that they may be withdrawn 
when other provisions are asked for.” 

Some of the stipulated points were 
expanded upon as follows: 

“Preferential Guild Shop: This 
means that the publisher agrees to come 
to the Guild to obtain workers to fill 
yacancies on his editorial staff. If the 
Guild cannot supply a worker for a 
given position, the publisher goes into 
the open market. The worker thus hired 
is given a short period of 30 days or so 
to jo the Guild. If he refuses, or is 
unsatisfactory to the Guild, the pub- 
lisher agrees to dismiss him and hire 
someone else who can fill the require- 


ments. 

“Time Off: Publishers should be 
given the option of returning accumu- 
lated overtime in time off or compensat- 
ing employes with pay of time and one- 
half. Agreements should be reached 
on when overtime is to be returned or 
compensation awarded. Any discharged 
employe should be compensated for 
overtime he may have accumulated. 

“Contract Limitations: Working 
conditions and other provisions of the 
contract, other than wage provisions, 
should be in the basic agreement. This 
section of the agreement should run 
not longer than one year, preferably ar- 
ranged to expire with agreements with 
other classes of workers on newspapers. 
Wage provisions should be in a supple- 
mental agreement with the right of the 
Guild to open it for negotiations within 
@ days upon 10 days’ notice. 

“No Split Shifts: For example, on 
the basis of a 40-hour, five-day week 
provision should be made for a regular 
working day of nine consecutive hours, 
including a one-hour lunch period.” 

“Local Guilds,” it was added, “might 
well take up provisions to be included 
In contracts and any mutual under- 
standing and agreements local publish- 
ets have which affect the conditions of 
employment and control the possibilities 
ot economic betterment of their mem- 
bers. In the words of the publishers, 
publishers’ agreements are ‘very danger- 
ous to the welfare of Guild members. 
This refers to such agreements as re- 
using to hire newspaper employes 
from competing newspapers, prohibiting 
Paeeermen from speaking on the 

io, 


“Arbitration agreements should be 
entered into with the greatest caution 
and only as a final resort after all other 
Means of negotiation have failed. The 
history of arbitration in the past has 

tgely been a history of disappoint- 
ment for employes.” 





An outline for arbitration procedure 
Was given in the report. 

The committee urged that all reports 
of negotiations be transmitted to the 
national office, in order that the na- 
tional office might form a digest of ex- 
perience in collective bargaining. 

“Experience has taught negotiating 
committees,” the report stated, “that 
the publishers have a universally prac- 
ticed policy of stalling and are highly 
trained in utilizing dilatory tactics. To 
meet this practice, negotiators for the 
Guild should insist that any settlement 
be retroactive to the date of the begin- 
ning of negotiating. All negotiators 
should be persistent in insisting on rea- 
sonable promptness from the publishers 
to reduce this stalling to a minimum. 

“One stall that has been worked is 
that in answering a guild’s request for 
a meeting, publishers reply they have 
no proof that the guild represents the 
employes. Some local guilds meet this 
by getting powers of attorney in bar- 
gaining collectively signed by the mem- 
bership of the guild before entering 
into negotiations. 

“In regard to the problem of whether 
the local guild bargains with publishers 
individually or collectively, the commit- 


tee points out that it might be in 
good taste to meet the publishers 
separately. 


“It should be the universal practice 
in collective bargaining that no trading 
or bargaining for concessions be ac- 
cepted unless they are in writing and not 
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to accept as official any verbal messages. 

“All bargaining should be carried on 
through a regular relations or negotia- 
tions committee of the local guild and 


not by unit groups. 


“It is recommended that in meeting 
publishers or editors that committees 
express themselves through only one 


spokesman. 
“No local guild 
wages on behalf of individuals. 


“Collective bargaining on chain news- 
papers may be instituted by local guilds 
On the 
need for more general action the local 
guild may form joint committees with 
guilds in other cities where papers of 
the chain exist to work out a mutual 
program and bargain collectively for the 
The local guild may also in the 
latter case call upon the national ex- 
ecutive committee to take over the 
negotiations with the management of 


as with locally owned papers. 


chain, 


the chain, 

“Collective bargaining on 
same ways 
newspapers. . 


“It is urged that local guilds remem- 
ber that in the event of obstructionist 


should negotiate 


‘ feature 
syndicates may be carried on in the 
suggested on the chain 


tactics on the part of the publishers, 
there are many channels of publicity 
open to the guilds other than news- 
papers whereby the power of public 
opinion can be enlisted in the interest 


ters other than the gathering of news. 


Under the regional organization setup 
the territory of the regional guilds em- 
braces the 12 Federal Reserve Districts 
now existing, with the District of 
Columbia forming the 13th district. 
This arrangement, it was felt, is wiser 
than the establishment of state organi- 
zations because, frequently, sections of 
the same state have closer economic at- 
tachment to sections of other states than 
to sections of their own states. It will 
be the duty of regional vice-persidents to 
assist local guilds, where requested, in 
negotiations with publishers. Guild 
chapters are assigned as follow under 
the reigional district plan: 

District 1: Boston, Mass.; 
Mass.; Providence, R. I. 

District 2: Albany-Schenectady-Troy, 
N. Y.; Buffalo, N. Y.; Hackensack, N. 
J.; Hudson County, N. J.; Mount Ver- 
non, N. Y.; Newark, N. J.; New York, 
N. Y.; Rochester, N. Y.; Yonkers, N. 
Y.: Valley (Waverly, N. Y., Sayre and 
Athens, Pa.). 

District 3: Atlantic City, N. J.; Har- 
risburg, Pa.; Lehigh Valley, Pa.; 
Philadelphia and Camden, Pa.; Reading, 
Pa.; Wilmington, Del.. 

District 4: Akron, O.; Cincinnati, 
O.; Columbus, O.; Fayette County, 


Lynn, 


Pa.; Johnstown, Pa.; Pittsburgh, Pa.; 
Toledo, O.; Youngstown, O.; Dayton, 
O.; Cleveland, O. 

District 5: Baltimore, Md.; Colum- 
bia, S. C.; Greenville, S. C.; Norfolk- 
Portsmouth, Va.; Richmond, Va.; 
Roanoke, Va.; Virginia Peninsula. 

District 6: Mississippi Coast; Mon- 
roe, La. 

District 7: Chicago, Ill.; Detroit, 
Mich.; Fort Wayne, Ind.; Gary, Ind.; 
Grand Rapids, Mich.; Lansing, Mich. ; 
Muskegon, Mich. ; Rockford, Ill.; Terre 
Haute, Ind. 

District 8: 
Mo. 

District 9: Duluth, Minn.; Grand 
Forks, N. D.; Madison, Wis.; Minne- 
apolis, Minn.; St. Paul, Minn.; South- 
ern Minn.; Superior, Wis. 

District 10: Oklahoma City, Okla.; 
Oklahoma State Guild; Omaha and 
Council Bluffs; Tulsa, Okla. 

District 11: Austin, Tex.; Dallas, 
Tex.; El Paso, Tex.; Fort Worth, 
Tex.; Galveston, Tex.; San Antonio, 
Tex. 

District 12: Honolulu; Salt Lake 
City, U.; San Francisco, Cal.; Spokane, 
Wash.; Los Angeles, Cal. 

District 13: Washington, D. C. 


Decatur, IIl.; St. Louis, 





TEXT OF GUILD CONSTITUTION 








of fair treatment.” 
The report was signed by 


chairman. 


Lloyd 
White, Cleveland Press, chairman, and 
E. O. Fehlhaber, Cleveland News, co- 





NEWSPAPER GUILD ADOPTS 
CODE OF ETHICS 


(Continued from page 7) 











the procuring or writing of stories 
which newspapermen know are false or 
misleading, and which work oppression 


or wrong to persons and to groups. 


The acceptance of money by 
newspapermen for publicity which may 
be prejudicial to their work as fair 
Your committee 
urges the particular condemnation of 
the practice of writing paid publicity 
by staff political writers, and the ac- 
ceptance by sports editors and writers 
of money from promoters of alleged 


reporters of news. 


sporting events. 


4. The practice of some newspaper 
executives in requesting newspapermen 
to use influence with officials in mat- 


AngticLe I * 
AME 


Section 1. The name of this organization 


shall be the American Newspaper Guild, 
hereinafter referred to as the National Guild. 
Articte II 
PuRPOSE 


Section 1. The purposes of the National 
Guild shall be to advance the economic well 
being of working newspaper men and wom- 
en; to guarantee greater economic security 
for the employed and unemployed members 
of our craft; to guarantee, insofar as we 
are able, constant honesty in the dissemina- 
tion of public intelligence; to raise the stand- 
ard of journalism and the ethics of our craft; 
and to foster friendly co-operation with all 
other workers of the newspaper industry. 

Articte III 
ORGANIZATION 

Section 1. The National Guild shall be 
organized in local guilds. The local guilds 
shall be organized in units, each unit where- 
ever practicable to consist of the eligible 
employees of a single newspaper or branch 
of a recognized press association, news- 
photo agency, or feature syndicate in its 
community. Units may be formed, however, 
by members with community of economic 
interests who are employed by several em- 
ployers. 

ArTICLE IV 
MEMBERSHIP 

Section 1. Any person gainfully em- 
ployed by, and who devotes the major part 
of his working time to, an editorial depart- 
ment of a newspaper published in the United 
States of America, or by the editorial office 
of a recognized press association, news photo 


agency, or syndicate supplying editorial mate- 
rial to newspapers which pay for the service, 
shall be eligible for membership. Applica- 
tions for membership shall be submitted 
through the proper unit, and the decision 
of the unit officers or the unit committee 
on membership upon the acceptability of the 
applicant shall be final. 

Section 2. Any member who suffers loss 
of the employment which qualifies him for 
membership in the Guild may be continued 
as a member under a suspension of dues and 
voting power in fiscal matters, such member- 
ship to cease if and when he accepts perma- 
nent employment other than that defined in 
Section 1. : 

Section 3. Unemployed newspaper edito- 
rial workers who were employed as defined 
in Section 1 up to December 15, 1933, shall 
be eligible to membership on the same basis 
as that stated in Section 2. Applications 
for such membership shall be submitted to 
the guild unit which represents the em- 
ployees of the organization by which the 
applicant was last employed, or to special un- 
employed chapters, where such exist, or to 
the secretary of the local guild. The guild 
unit which represents the employees of the 
organization by which the applicant was last 
employed, if such unit exists, shall pass upon 
the application regardless of where it is 
submitted. 

Section 4. There shall be no classes of 
membership other than those stated in Sec- 
tions 1, 2, and 3 

Szctron 5. No person whose interests 
are believed by the guild to lie with the 
employer as against the interests of the em- 
ployees shall be eligible to membership. The 
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local guild shall be sole judge of the quali- 
fication of its members under the terms of 
this Constitution. No person who has been 
expelled by a local guild or other unit of the 
National Guild shall be admitted to mem- 
bership elsewhere unless consent is given by 
the expelling unit. If consent is withheld, 
the expelled member may appeal to the local 
executive committee, and may appeal any 
decision of the latter body to the national 
executive committee. 

SecTION 6. No person employed as a pro- 
fessional newspaper publicity agent shall be 
eligible for membership. 


SECTION 7. hen a member of a local 
guild is assigned by his employer to con- 
tinuous employment in the territory of an- 


other local guild, that member shall be en- 
titled to remain a member in good standing 
in both local guilds. He shall pay dues to 
the treasury of the guild of his residence. 
He may vote in both local guilds on ques- 
tions relating to local problems of the re- 
spective guilds. In the case of national re- 
ferenda of guild members, however, no mem- 
ber of the American Newspaper Guild shall 
be entitled to more than one vote. 

Section 8 The National Executive Com- 
mittee shall provide a uniform membership 
card which shall state upon its face the name 
of the member, the type of his employment, 
and the names of the American Newspaper 
Guild and the local guild of which he is a 
member. It shall be signed by the National 
and local presidents. The card shall also be 
such as to certify from month to month the 
dues standing of the member in the organiza- 
tion. The cost of printing and distribution 
of the cards shall be divided equally between 
the National and local guilds. 


ARTICLE V 
GuILp ORGANIZATION 
Section 1. Each local guild shall be 
formed of as many units in its area as 
may be conveniently embraced within the 


framework of its organization, and shall be 
issued a charter by the National Guild on 
complying with provisions of this constitu- 
tion. 

Section 2. Each local guild shall, within 
three months of the adoption of this con 
stitution, adopt and file with National offices, 
constitutions in conformity with the WNa- 
tional Constitution. New guilds formed sub- 
sequent to the adoption of this constitution 
shall within three months adopt and file 
with National office constitutions in con- 
formity with the National Constitution. 
_Section 3. Any dispute relating to provi- 
sions in Section 2 may be submitted to 
the National Executive Committee by peti- 
tion of not less than 20 per cent of the 
membership of the local guild involved, and 
the decision of the National Executive Com- 
mittee shall be binding, subject to review 
by the next National Convention. 

Section 4. Each local guild, which in- 
cludes in its memberships persons employed 
by press associations, shall maintain an active 
elected press association committee to be re- 


sponsible directly to the National Press As- 
sociation Committee. 
ArticLte VI 
‘ UNIT ORGANIZATION 
Section 1. Eligible employees who de- 


sire to form a unit shall apply for permis- 
sion to the Executive Committee of the ap- 
propriate local guild or to the National Sec- 
retary. Nothing herein shall be deemed to 
or shall limit or restrict the Executive Com- 
mittee of the National Guild from initiating 
organization in any office whose employees 

are eligible for membership. 

ArticLte VII 

CoLLEcTIVE BARGAINING 

Section 1. The right to bargain collec- 
tively for the members of the National Guild 
who are employees of press associations of 
national scope shall lie exclusively with the 
Executive Committee of the National Guild 


after consultation with the National Press 
Association Committee, but no agreement 
reached in behalf of these members shall 


bind the latter unless and until ratified by 
them by a two-thirds vote of their number. 
The National Executive Committee may per- 
mit a local guild to bargain for press asso- 
ciation members whose bargaining problems 
arc shown to be of a local nature. 

Secrion 2. The right to act collectively 
for the whole membership of a local guild, 
or any specific division or unit thereof, shall 
lie with the Executive Committee, and with 
the Executive Committee solely, of the local 
guild and the results of its negotiations shall 
be subject to ratification in such a manner as 
the local guild shall provide, except in the 
case of negotiations now in progress. 

Section 3. The National Guild may in- 
tervene in collective bargaining negotiations 
being carried on by any local guild when re- 
quested to do so by the local guild or sub- 
stantial fraction of thirty per cent or more. 
Local guild shall keep the National Guild 
informed of the progress of any negotiations 
and such negotiations shall have the approval 
of the National Executive Committee before 
the National Guild may give support to a 
local guild in such negotiations. All writ- 
ten contracts shall be submitted for rec- 
ommendations to the National Executive 
Committee at least fifteen days before being 
submitted to any publisher. 

Section 4. Any member of the National 
Guild or any members of one of its divisions 
may negotiate with his employer in his own 
interests, but nothing herein may be 
construed as lending the authority or the 
support of the National Guiki, or any of its 
divisions, to such member thus acting inde- 
pendently, but no member shall negotiate for 
a wage or other standard of employment in- 
ferior to that secured by the guild in any 
collective action, and any person so doing 
shall be subject to discipline by the National 
Executive Committee. 

Articte VIII 
NatronaL CONVENTION 

Section 1. The legislative bodv 

the national convention which shall 


shall be 
ke held 
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annually, the time and place to be fixed by appointment may also hold elective office in National Guild as set forth in this ¢ 
the National Executive Committee six months the National Guild. Any employee other than tution, subject to the will of the Exe 
prior to the holding of the convention. those in a purely clerical capacity must be Committee. : Uy, 
Section 2. In the national convention a member of the National Guild and such Section 8. A guild shall be deemeg 
each local guild shall be entitled, through appointment shall not affect his member- be in arrears to the National Guilq after A 
its accredited delegate or delegates, to cast ship in the National Guild. All persons em- fifteenth day of any month in which 
three votes and one additional vote for each ployed in salaried positions may be dis- national dues for the preceding mont), by 
200 members in good standing. Only guilds charged with not less than one month’s pay not been received by the National treas; Me 
that have paid national dues regularly and or notice in the discretion of the National Such guilds may be restored to good an i) 
entirely shall be entitled to votes at the na- Executive Committee. ing upon payment of National dues Paes 4 
tional convention, and their representation Asricte X on or before the first day of the success 
shall be determined by the mean member- Nationa, EXEcuTIvVe COMMITTEE month. ding 
ship for a six-months’ period preceding the Secrion 1. In the interval between Na- Section 9. Any local guild or unit del 
national convention, as shown by the records tional Conventions administrative power shall 4uent for more than thirty days shal] bean 
of national dues paid. Proxy votes will not pe vested in the National Executive Com- pended, and may be reinstated only be 
be permitted at the national convention. mittee, which shall be composed of the na- tion of the Executive Committee, upon 9° ils 
ArticLte IX (Regional) tional officers elected at the preceding con- ment in = “es obligation to the Nationg cede’ 
NATIONAL OFFICERS vention, Guild. Any expenses incurred by the ¥, comm 
Section 1. The United States shall be Articte XI tional Guid in investigating, adjusting sista 
divided into thirteen regional guilds tor the FINANCE oetes Se Rage ot delinquent unit ¢ ; 
purposes of organization and administration. Section 1. The revenue of the National - a my = woe Of Suspension shy menear 
Section 2. The territory of the regional Guild shall be drawn from the membership be borne by such guild. . reach 
guilds shall be approximately the same in dues paid into each unit. ArticLe XII the ¥ 
extent as the territory embraced in the Section 2. No national assessments or " AMENDMENTS “id 
twelve Federal Reserve Districts now exist- other dues shall be levied by the National Secrion 1. This Constitution may } bul 
ing with the District of Columbia forming Guild upon any guild, unit, or upon the gen- amended by a two-thirds vote at a Matin, STAY 
the thirteenth district. _ eral membership, other than that hereinafter convention. ; So 
Section 3. The National Convention shall provided, except in an emergency, and with ArtTiIcLe XIII voet 
elect a President, a Secretary, a Treasurer, the unanimous consent of the Executive Com- APPEAL wo 
and thirteen Vice-Presidents representing the mittee. Section 1. When 30 per cent of But 
regions designated in Section 2. If, at the Section 3. Between June 15th and July membership of any guild disagree wit, . bility 
time this Constitution is adopted, one or more 1, 1934, and quarterly thereafter, the secre- general ruling of the guild they may ay. ing | 
of the thirteen regional districts has neither tary of each guild shall certify to the National to the National Executive Committee ay 
guild organization nor adequate representa- treasurer a statement of the total member- ruling, which shall be final. ‘Banyv 
tion at the convention, the executive com- ship in good —~ of each guild, tenether after 
mittee shall arrange for their selection sub- with a complete list of members and their va 
sequently by the guilds formed in the respec- home addresses. _ PROMOTION FOR SULLIVAN away 
tive districts. ; : Section 4. National dues shall be 50 cents Ernest J. Sullivan, assistant Superin. sevel 
Section 4. Such officers shall serve until a month for each member in good standing, tendent of the combined Pressrooms oj pipe 
the adjournment of the succeeding national payable between the first and fifteenth of the Boston Evening America ' | 
convention following their election. Vacancies each month to cover the preceding calendar ° ° 7, ¢ n, Sunday comm 
in all other offices occurring between national month. f Advertiser and Daily Record, has be, 
conventions shall be filled by the National Section 5. Ten cents per month of each promoted to superintendent, succeed abou 
Executive Committee. member’s national dues shall constitute cur- Reginald Reed, who resigned ng ing 
Section 5. Although elected officers, other rent payment on an annual subscription to eg a resigned to take 2 ‘Ar 
than the executive secretary, are barred from the Guild Reporter, and shall be segregated similar position with the Christign ’ 
receiving ye from -. —— —, by the —~ or. that purpose. ye : Science Monitor. Mr. Sullivan re os 
they may be compensate or traveling an SECTION 6. five cents per month of each # al . e roti 
other necessary expenses and where the in- member’s national dues shall be segregated been on oy mechanical staff of the - 
terests of the National Guild require that from all other monies received by the Na- newspapers tor 28 years. 
they absent themselves from oe places of se Galt and roe ie 8 soon _— _ 
employment and, in so doing, suffer loss of und. No part of the Reserve Fund may om 
compensation from their employers, they may be drawn upon by the treasurer or other i OPERATING ICE FUND fire 
be paid by the National Guild a sum cor- officer of the National Guild for any purpose The Indianapolis Star again is open: Mor 
responding to that so lost, but in no event except with the unanimous approval in writ- ing its Penny Ice Fund in cooperatcot 
to exceed $15 a day. ing of the Executive Committee. x. AB ‘ Peration 
Section 6. The National Executive Com- Section 7. The remaining 35 cents of with the Salvation Army. The Stuf p 
mittee may appoint such other employes as each member’s monthly national dues shall be makes appeals for money, and the Chit 
may be necessary at salaries to be determined used to pay administrative and organization Salvation Army delivers ice to the 
bv the Executive Committee. No one other expenses, and such other expenses as may ‘ er Abe ke poor 
than the Executive Secretary holding such be incurred in fulfilling the purposes of the who pay a penny for ten pounds, 
T 
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SPECIAL SERVICES for adver- 
tising and circulation promotion 
can be marketed most economi- 
cally through the Classified Service 
of EDITOR & PUBLISHER. The 
demand is active—now is the time 
to advertise. 
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RECKLESS RADIO 
x & PuBLISHER: Your issue 
To oe sets forth the example of 
, nsible news broadcasting in the 
ae Stockyards fire recently. 
“On the afternoon of the fire I was 
my farm in Indiana. A friend know- 
s that I was not in the city, suc- 
ing after a half hour’s <r, in 
icating to me over the long 
comoe phone. He said he had just 
neard over the radio that the fire had 
reached 39th and State. Streets, and as 
the wind was directly in line with our 
building 2 few blocks away, there was 
ve danger. : 
So I rushed back to Chicago, fretted, 
worried and harrassed by speed cops. 
But thanks to the dramatic irresponsi- 
bility of the radio announcer, the build- 
mg was intact. The fire had not gotten 
‘Banywhere near to 39th and State, my 
afternoon was ruined, and I had hurried 
away without making disposition of the 
seven young foxes captured in a drain 
1 my farm. 
ne sited. the scene of the fire, then 
came back. I turned on the radio (this 
about nine-thirty o’clock Saturday eve- 
sing) and heard the announcer say: 
4#“Armour and Company has been wiped 
wt” This likely brought a storm of 
protest from Armour people, for not 
more than twenty minutes later, the 
same station announced: “Armour and 
Company has not been touched by the 
fre and business will go on as usual 
Monday morning.” 





























WILL Jupy, 
President, Judy Publishing Company. 
Chicago. 


MR. EDDY’S STATEMENT 


To Eprtor & PUBLISHER: The ac- 
count of the Burgess case appearing in 
Epon & PUBLISHER for June 9 is ob- 
Byviouly written with a desire to be 
scrupulously fair in presenting both 
sides of the case. Nevertheless, the 
printing of the text of Mr. Neylan’s 
letter to the San Francisco Regional 
Labor Board, with its attempt to show 
that representatives of the Guild con- 
ceded that Mr. Burgess has no right 
ito recover employment on the Examiner 
introduces a distinct element of unfair- 
ness, 

Mr. Neylan, in support of this posi- 
tion, offered this quote from the offi- 
cial record of the hearing: 

Mr Neyran: Let me ask you a 
question: Do you contend seriously 
ip that there is any authority in the United 
iB States which can compel a newspaper 
eto reinstate a man who writes edito- 
tials on a newspaper ? 

Mr. Eppy: Certainly not. 

A little bit farther along in the of- 
ficial transcript, Mr. Neylan, if he had 
so chosen, could have found the follow- 
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ain Eppy: This board deals with re- 
instatements, and you cannot reinstate 
an editorial writer as a reporter if he 
was an editorial writer before; but Mr. 
ess has made it perfectly evident 
that he is willing to accept any job that 
he was qualified for. 
Regarding Mr. Neylan’s contention 
that Mr. Burgess applied for rein- 
Statement as an editorial writer and 
that therefore the board should not 
consider whether Mr. Burgess might 
have been shifted to some other job in 
the editorial department, let me say 
the application for reinstatement 
Was made on the instructions of Mrs. 
er, executive secretary of the 
in the form outlined by her. 
At all times the San Francisco Guild 
mits dealings with the board stressed 
the fact that Burgess is eminently qual- 
ifed as a reporter, rewrite man, or 
copy desk man and that he was willing 
— any of these duties and at 
In the second paragraph of your 
its writer asks, “does the NIRA 
‘any other statute give any govern- 
ment body the right to tell a newspaper 
whom he shall employ to ex- 
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Dress the editorial policy of his news- 
® It is Mr. Neylan who has 





raised that question and not us. I feel 
it is only fair, if you are going to raise 
such a question, that you present at 
the same time our view that it has been 
injected by Mr. Neylan solely in order 
to obscure the real issue, which is the 
discharge of a man because of organi- 
zational activities under the NIRA. The 
first paragraph of the article reads, 
“Can a newspaperman, under the Na- 
tional Industrial Recovery Act, be dis- 
charged because his employer believes 
that his activity in employe organiza- 
tion under NRA impairs his profes- 
sional usefulness, potentially biasing 
his judgment and decreasing his em- 
ployer’s confidence in him?” If the 
answer to that question is “yes” then 
newspapermen have no rights, as do 
other American citizens, under the 
NRA. That they have no such rights 
is just what Mr. Hearst and some 
other publishers seem to think. That 
even the San Francisco Regional La- 
bor Board, awed by the almighty Mr. 
Neylan, however, was not certain that 
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newspapermen 


should be de- 
prived of their rights as American citi- 
zens is indicated by the fact that it 
was unable to reach a decision on the 


per se 


Burgess case and referred it to the 
National Labor Board in Washington. 
Very sincerely, 

JoNATHAN Eppy, 
Executive Secretary, 
American Newspaper Guild. 


TO HONOR ED HOWE 


Kansas publishers and editors, as 
well as other friends of Ed Howe, 
veteran Atchison, Kan., publisher, will 
gather June 30 at Topeka to honor the 
Sage of Potato Hill at a dinner. Col. 
Robert R. McCormick, publisher, Chi- 
cago Tribune, has accepted an invita- 
tion to speak. William Allen White, 
Emporia Gazette publisher, is one of 
the sponsors of the dinner. Howe last 
winter discontinued publication of Ed 
Howe’s Monthly, a magazine he had 
issued since retiring as publisher of the 
Atchison Globe. 








EDITOR & PUBLISHER 
Classified Advertising 
RATES 


SITUATIONS (Cash with Order) 
1 Time — .50 per line 
3 Times — .40 per line 
ALL OTHER CLASSIFICATIONS 
(Cash with Order) 


1 Time — .75 per line 
4 Times — .60 per line 
Count six words to the line 

White space charged at same rate per line 
per jon as earned by frequency of 
insertion. Minimum space, three lines. 
The Editor & Publisher reserves the right to 
classify, edit or reject any copy. 


Brokers 


Newspapers Safe and Profitable Invest- 
ment, with proper field—equipment and 
management success is sure to follow. I 
have some desirable dailies and weeklies 
available; price terms reasonable, earn- 
ing dividends. J. B. Shale, Times Build- 
ing, New York. 











Extra Fine Bargains right now in profitable 
weeklies, semi-weeklies, various sections. 
A few good dailies. Len Feighner, Pythian 
Bldg., Nashville, Mich., or J. W. Mapoles, 
Murphy’s Hotel, Richmond, Va. 





I list and sell only better class daily (no 
weekly) newspapers. I am perhaps in 
position to contact properties which you 
may desire to buy but you cannot contact 





direct. All correspondence confidential. 
Louis Eddy, Bloomington, IIl. 
Help Wanted 





Advertising Salesmen for publication with 
largest net paid Anglo-Jewish circulation 
in metropolitan area; must have agency 
contact and following. Also one Detroit 
and Chicago representative. Attractive 
comententae basis. A-642, Editor & Pub- 
isher. 





Circulation Manager—For nationally dis- 
tributed magazines. State age, education, 
nationality, salary required, religion, mar- 
ried or single, and explain in detail all 
experience, especially magazine and news- 
ow wed experience. A-650, Editor & Pub- 
sher. 





General Manager Wanted—This is directed 
to the man who would not ordinarily reply 
to a blind adv. but who wishes a perma- 
nent connection as General Manager with 
a good newspaper which can be further 
improved, located in an Eastern city of 
comfortable size. Successful record es- 
sential for consideration. Inquiries held 
in strict confidence and full information 
supplied if further discussion seems ad- 





visable. Reply to A-634, Editor & Pub- 
lisher. 

Mechanical Superintendent—Metropolitan 
middle west newspaper, circulation ex- 


ceeding 150,000, desires to get in touch 
with competent mechanical superintendent 
with proven record and capable of taking 
entire charge of daily newspaper produc- 
tion, including supervision of press room, 
mail room, stereotype department and 
composing room. Give complete history, 
experience, salary desired, in first letter. 
Address Box A-646, Editor & Publisher. 


Newspaper Counsel 





Thoroughly practical surveys covering any 
or all departments, also consultation 
special problems, strictly confidential. 
A-590, Editor & Publisher. 





Insurance 





Build Circulation that sticks with news- 
paper accident policies. Write Jim G. 
Ferguson, Vice-Pres., Continental Life Ins. 
Co., St. Louis, Mo. 





Circulation Promotion 





Better Daily Newspapers in every section 
of the country are using and unreservedly 
endorsing Partlowe Plan circulation-build- 
ing campaigns, more than ever before. 
For quick definite A. B. C. circulation in- 
crease, regardless of business conditions in 
your field, write or wire collect The Charles 
Partlowe Company, Occidental Building, 
Indianapolis, 





Insurance Campaigns conducted on profit 
sharing basis. Policies by highest rated 
Companies. Write Allen Registry Bureau, 
Harrisburg, Pa. 





Prevent Seasonal Decline in circulation and 
advertising and build up sound A. B. Cc. 
business by thoroughly tested methods. 
Avoid those summer doldrums by writing 
to A-651, Editor & Publisher. 





Promotion, to bring ‘‘better times,” Hud- 
son De Priest & Associates, world’s record 
circulation builders. 246 5th Ave., N. Y. C. 
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Situations Wanted 











fam- 
Classified Manager—Age 38, married, 

ily, aggressive type, one who aoe not 
work on theory, but from practica = 
perience; will go anywhere; best of = 
ences; would prefer_salary and = 
sion arrangement. Write Lewis M. ae - 
2939 West Monroe Street, Station 





man, 
D, Chicago. 

ythi y to 
Editorial—Covers anything Ww restling 
weddings. Good deskman. 6 years. on 
daily. Employed. College graduate. Ref- 
erences. A-645, Editor & Publisher. 





Former Circulation Manager with a wealth 
of experience on large and small city 
dailies who for the last 10 years has been 
engaged in the sale of display advertis- 
ing on the Pacific coast seeks opportunity. 
Would like to hear from a publisher in 
the middle West or Pacific slope who seeks 
man of unquestioned integrity and abil- 
ity in either circulation or display adver- 
tising. Salary minor consideration until 
after ability is demonstrated. Highest 
references. T. L. Wood, 1129 Brent ave- 
nue, * South Pasadena, Calif. 





Machinist—Union man with twenty years’ 
practical experience in trade plants on 
monotype and linotype machines; and in 
his thirties. A-636, Editor & Publisher. 





Mechanical Superintendent—I saved a 
newspaper publisher $52,000 a year, im- 
proved his product and got along amic~- 
ably with the printing staff, and have his 
letter to prove it. Expert. all departments. 
Letters from best authorities show my 
responsibility and capability. Available 
any city. Write for interview. Box A-617, 
Editor & Publisher. 





Newspaperman, executive type. Success- 
ful solicitor, editorial writer, manager, re- 
porter. Record includes managing editor 
two dailies. Now in charge weekly plant 
which he has made pay owner good divi- 
dends throughout depression. Desires con- 
nection in larger field, at home or abroad. 
College and University education. Law 
graduate. Age 44, married. Address A- 
625, Editor & Publisher. 





Picture developments bring new 
problems, Capable editor, practical news- 
paper, syndicate experience seeks pub- 
fisher who wants job done right when 
Telephoto starts. Offer thorough, speedy 
coverage, original picture treatment, full 
responsibility photo end. Expect job on 
par with news editor, decent salary. Pre- 
fer bring cameramen trained own system. 
University graduate, young, married. Suc- 
cess present picture job my _ guarantee. 
For interview write A-649, Editor & Pub- 
lisher. 


News 





Philosopher and Analyst who digs from 
surface to root of things, who can ex- 
plain chaos of civflization, who can even 
name exact verses in Genesis where ‘‘Evo- 
lution” occurred, who will not only debate 
in cold print with absurd contentions of 
economists, scientists, psychologists, etc., 
but will prove that economics is merely 
a man made illusion, that mathematics 
and science are limited, that psychology is 
false; wants a livelihood niche in which 
to carry on such researching work; will 
prepare short manuscript for any respon- 
sible prospect. A-647, Editor & Publisher. 





Radio Editor—Columnist, 4 years city 
room experience, college training, 26, sin- 
gle. Good references. A-648, Editor & 
Publisher. 





Situation Wanted 





Canadian, 35, single, now employed, capa- 
ble of installing modern newspaper sys- 
tems that are economically sound. Thor- 
ough working knowledge of newsprint 
operations, purchasing, advertising ac- 
counts receivable, advertising. Copy clerk 
routine. Complete accrued monthly finan- 
cial reports. Ample proof of ability. Fif- 
teen years with one of the most success- 
ful and best sold newspapers in Canada. 





Box A-650, Editor & Publisher. 
Cartoonist—You'’ve probably seen this 
man’s “strong, virile’ work recently in a 


leading N. Y. daily or in national maga- 
zines. He deserves a chance to prove that 
he can further energize your editorial page. 
Highly recommended as to personal char- 
acter. Proofs galore on request. Salary? 
Very modest. A-629, Editor & Publisher. 





Circulation Manager, thoroughly experi- 
enced all phases management, boy promo- 
tion. Good record, increasing circulation 
and revenue. Go anywhere. A-626, Edi- 
tor & Publisher. 


Circulation 

Mr. Publisher, if you have circulation wor- 
ries verify my record and assure yourself 
of my capability, reliability, etc. Record 
best of three papers in city of 300,000. 
Good position here but desire change. 
Never unemployed in 25 years’ experience. 
A-641, Editor & Publisher. 





Mechanical Equipment for Sale 





complete with 
priced for 
Inc., 


Goss 16-page rotary press, 
drive and four curved pieces, 
immediate sale. Advertisers Press, 
Flint, Michigan. 





Photoengraving equipment for sale. Com- 
plete plant or any part. Miles Machinery 
Co., 480 West Broadway, N. Y. 


NEWSPAPER 
PROPERTIES 
Bought, Sold and Appraised 
All negotiations confidential 


Palmer, Suter & Palmer 


Business Established in 1899 
350 Madison Ave. New York 














National Advertising Manager who wants 
to make a name for himself in one of 
the best opportunities in America. Ap- 
plicant must be an able salesman as well 
as a director. He must know how to 
sell advertisers and not just check 
agencies. In first letter give all personal 
details and complete background and ex- 
perience. State salary at which you are 
willing to start. Address Box A-644, Edi- 
tor & Publisher. 


Retail Advertising Manager to specialize 
on small accounts in a large city. Sales- 
manship desirable but organizing ability 
is much more important. Applicant must 
have had experience in developing non- 
advertisers during the depression. Write 





completely about yourself and you will get 
quick action, 
& Publisher. 


Address Box A-643, Editor 


Help Wanted! 





The demand is greater than at any time 
during the past four years. Cite your quali- 
fications in a Classified Ad and at the same 
time send a record of your experience to 


Classified Service EDITOR & PUBLISHER 
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By MARLEN PEW 


ay HAT do you mean, the full life? 

Full of what? Hard likker is 
the only full life that most of ’em want.’”’ 

There was contempt in the voice of 
the demon reporter, but the editorial 
Writer's patient and comprehending eye 
remained calm. “I doubt if you could 
understand, so we'll drop it,” he said. 
D. R. was not to be so easily shoved 
aside. “I concede the intellectual supe- 
riority of the brains department of this 
grand old rag,” he said, “but don’t over- 
look that I am one of the gentry that 
is bringing the raw material to your 
mill. I know a fact when I see one. 
Ii your ‘full life’ has any factual sense, 
lay it down and try me. What do you 
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mean, full life? 

D. R. was now speaking in com- 
manding tones, attracting a city room 
audience. The “Final” had just been 
cleared and the printers were sand- 
soaping at the long iron trough. One 
of their number, overhearing D. R.’s 
jeering note, joined the group. The 
best department store solicitor in town 
also stopped en route from the copy- 
cutter’s desk and put in his oar and 
presently the city room took on the 
aspect of a staff meeting, with the pub- 
lisher sitting in the chair. I cannot un- 
dertake to report the full dialogue in 
this column, but a faithful outline of 
what was said herewith is proffered. 

x aK 7” 


HE editorial writer set forth: 

“There is more discontent, perver- 
sion and futility in our world than liv- 
ing men have ever seen, and this trav- 
esty on civilization is treated even by 
philosophers as a social mystery. Most 
of the political explanations are sheer 
bunk. We who live in this industrial 
town have seen four years of hell for 
at least 60 per cent of our folks, and 
we have published the tragedy in daily 
installments right through the so-called 
depression, yet we have learned noth- 
ing and are even too stupid to admit 
what our senses dictate. I was just 
trying to tell this dead-pan reporter the 
true meaning of the suicide of that 
Jones girl this morning, trying to fun- 
nel into his iron dome the fact that 
people can be starved spiritually as well 
as physically, and I referred to the ‘full 
life.’ He doesn’t know what I am talk- 
ing about, possessed as he is of the 
average 12-year mind, and his ignorance 
and insensitivity are in proportion to 
his positiveness, at the usual American 
ratio of 50-50. All he can see is that 
the girl didn’t have a boy-friend, must 
have been jealous, or something ele- 
mental like that, and that her old man 
set the rat-poison example for her last 
winter. I say she starved to death.” 

x * * 

| SAY the Jones girl was in the 

world, but never lived,” put in the 
printer. “None of the submerged peo- 
ple in this town are living—they are a 
lot of ghosts walking aimlessly around 
the streets. They manage to feed on 
seconds, sleep in their musty beds, drink 
what they can get, and wear shoddy 
clothes until they turn to shreds. And 
look at their faces; is there any hope 
there? Is there any happiness there? 
What do they know of the world’s 
beauty and mystic wonder? I think 
you're right, Mr. Brain Truster. We 
all realize what the empty life is, but 
what’s your idea of the full life?” 

He was about to reply, when the pub- 
lisher interrupted with: “I have seen 
two generations of Americans trying to 
find the answer to life in this com- 
munity and my old dad saw three 
others. Year by year the proportion 
of those who fail to enjoy life has in- 


creased. I wonder what the end will 
be. To be happy, the old folks did not 
necessarily have to live on the hill or 
on Manor Avenue. It is possible to 
enjoy lite though you are in moderate 
circumstances, even quite poor. The 
trouble w.th most of us has been—and 
the number constantly increases—that 
we don’t know what constitutes happi- 
ness. I think back at the way of life 
of my folks and our relations, all resid- 
ing right in this county. They did not 
see as many dollars as do the Jones 
family, or indeed the average factory 
worker, but most of them truly lived. 
They felt secure and at least ate real 
food, drank good liquor, wore decent 
clothes and were busy. Time never 
hung on my father’s hands, or mother’s. 
Doesn't that old system of living supply 
a clue to what our editorial writer is 
talking about?” 
x * &* 


HEREUPON E. W. discoursed 

as follows: “That’s it exactly, if 
you will bring conditions up to date for 
a realistic application. Unwholesome 
living is at the root of all of our trou- 
bles. That connotes unwholesome think- 
ing. Yes, we are still in bad times, 
with millions suffering for actual neces- 
sities of life, but I want to say that 
our great impoverishment is of the soul. 
If we were suddenly to return to the 
economic condition of 1929, still the 
major fundamental trouble would re- 
main unsolved. Therefore I plead for 
the full life, which is the opposite of the 
empty life, of course.” 

The youth who covers the labor beat, 
at this point stepped into the ring with: 
“There’s just a tincture of Billy Sun- 
day in your dope, I take it. When folks 
begin to get sore because of empty 
stomachs, you start playing softly on 
the pipe organ. Bellies come even be- 
fore souls, my friend, and it seems to 
me that while you may believe what 
you are saying, still your line is cal- 
culated to bring much comfort to the 
greedy stuffed shirts that pulled this 
panic in 1929. I grant that there is a 
deal of sordid stuff in this city and vast 
soul impoverishment, but the answer 
lies in economics—the lack of distrib- 
uted money is the root of all evil.” 

** * 


‘“f RESENT that crack about Billy 

Sunday,” E. W. replied, “and I 
guess you did not hear what I said. No 
one denies that human beings require 
food, clothing and a pillow first, and I 
am far from contending that the cur- 
rent depression is not a major tragedy, 
and something to fight as if it were a 
devouring monster. I have written for 
this paper, and I now assert, that if we 
fail to find employment jor the idle or 
succor the poor by every known means 
our revered political structure will fall, 
and it should fall if it does not furnish 
a cure for widespread idleness, poverty 
and wretchedness. That is obvious, but 
I now am talking of a condition which 
underlies disordered economics—namely, 
our empty lives. 

“We are so far lost to spirituality 
that we do not even know the meaning 
of the word. I use it and you yap 
about Billy Sunday and religion and 
the salving of wicked conscience. I use 
the word ‘spirituality’ in its dictionary 
sense, which distinguishes it from mat- 
ter, shows that it pertains to the soul 
or inner man, and is the high principle 
of man’s being, describing his higher 
qualities. Surely no one who works 
on a daily newspaper will contend that 
the copy desk is weighted down with 
stuff about noble, enlightened, kindly, 
decent people and their works—our daily 
grist revolts the soul.” 
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ind we were to go after the decent 
things as hard as we do the inde- 
cent, we could fill up every day, couldn’t 
we?” queried the advertising solicitor, 
but E. W. replied: “Tell me what it 
would be about—I mean interesting 
and socially significant matter? Where 
and what .s it? I have heard that 
chestnut pulled a thousand times, but 
it never registers any sense in my mind. 
If we get a story about a decent, kindly, 
heroic, generous, fine act we play it up 
in boxes and go after pictures, but it 
doesn’t happen often, except in kid and 
dog stories, and you fellows know it, 
and why. We are an unspiritual people, 
by and large, sord.d, groveling, leering, 
disgusting both in thought and action. 
We are not interested in beauty, good- 
ness, high principle, brotherliness, or 
often even in common honesty. We 
have a dog-eat-dog world. For that 
matter, even our religious organization 
has been badly shattered in recent years 
under the impact of our general cussed- 
ness. Weare ..- .” c 
“Grant all that,” interrupted the city 
editor, “but what is your scheme for a 
new social order? Have you the blue- 


prints with you?” 
* ” 

i fs HE boss,” E. W. answered, “re- 

ferred to the relatively good life of 
his folks. Mine also lived in this com- 
munity and I mean lived. My grand- 
father raised nearly everything his fam- 
ily ate and grandmother and other 
women in the house did the cooking, 
sewing, cleaning and contributed beauty 
and comfort to the home scene. They 
did not rate as rich people—indeed, | 
doubt if the old man ever had in excess 
of $250 in the bank. Of course, he 
owned the farm. Before the first snow 
of winter flew he and his family had 
in the cellar 100 bushels of potatoes, 
two or three hefty hogs in brine or 
hanging in their smoked vapors, four 
young beeves were fat for the slaughter, 
spring and summer eggs and butter 
were ‘put down’, a dozen kinds of vege- 
tables were in cans or in barrels or 
sand boxes in the root cellar, and the 
pantry shelves were lined with hundreds 
of cans of preserved fruit, jellies and 
butters. A couple of turkeys awaited 
the holiday axe. There were barrels of 
flour, cans of syrup, bags of dried corn 
and seeds of all descriptions. When 
winter came the family had, what most 
people of high and low degree in this 
degenerate day most sorely need, se- 
curity against actual human want. The 
most vicious fact in our lives today is 
haunting fear. No one is sure of _any- 
thing except death and taxes. Faith- 
ful, efficient men work for a life-time 
only to wonder where their next meal 
is coming from. It’s a monstrous futil- 
ity. Normal Americans want to work, 
if it leads to security, but our cock- 
eyed political ideal is ‘leisure.’ Grand- 
pop did not know the word ‘leisure’ 
and would have scorned it if it had 
been in his lexicon. He and his sons 
chopped wood all winter. Life was 
less ideal for the women, I must say, 
and yet they had more sound pleasure 
than those who depend on bridge, 
movies and back-fence gossip. At least, 
I remember that they had time for 
fancy needle work, socials, fancy bak- 
ing, reading and to love their children. 
Except for comparable medical atten- 
tion and for travel I think those coun- 
try women of yesterday fared better 
than do their sisters in equal circum- 
stances in this day.” 


S ATURALLY,” he went on, “we 

can’t turn the clock back and we 
can’t compare our urban industrial civili- 
zation with the agricultural life of the 
past. But it seems to me that if as 
a nation we had a will to plan for a 
general social readjustment it would be 
possible to return wholesome living con- 
ditions to millions that are now crowded 
in city slums and equally anti-social 
settlements of closely packed houses. In 
our father’s day there was a song about 
how ‘Uncle Sam is rich enough to give 
us all a farm’ and that is literally true 
now. Density of population in the U.S. 
is only 41 per square mile—we are not 
using untold millions of acres. See the 
waste land around every city and town! 



























Heretofore, a good reason for cays 
town dwelling was accessibility toa 
itable pursuits, but rapid transpose 
has that beaten to a frazzle and will 
improved as needed. The 
house today may have all of the gn. 
veniences of the city apartment—gy, 
electric light, plumbing, radiated hey 
and at comparable cost. 
a * * 
se OU have asked for my ‘ 
The answer is a movement 
to the land, to resume insofar ag js 
sible the wholesome home life that 
known by our parents. I believe itis, 
possibility for perhaps two or eVen fig 
million families. As industry depeng 
in large part upon human it j 
sure to follow, so that the future wouj 
see less crowding of mills and factorig 
in dense cities merely to ac 
railroads and shipping, reckless of why 
it means to working people. And, as| 
have said, the genius otf trans : 
will supply any reasonable need, 
tail trade will always follow the 
ments of the consuming public, 
“My ideal home unit is a house oq, 
patch of land, from one to five 
and intensive farming of that soil, th 
family to realize some sense of 
ity by raising some part of what it op 
sumes. This small farming art can} 
brought to a high standard. But mop 
than that, I want men to regaim 
dignity and pride of contact 
soil, a real possibility now that wei 
so definitely entered upon the 
work week. There is no finer spiri 
ity than that of home-buildig 
smacks of proud achievement. 
become men in gardens and in theg 
of domestic animals and fowl, ang) 
indolent women take heart wheg’ 
have ground upon which to re 
castles of their dreams. Lucky igi 
child who is not compelled to playe 
the streets, learning the ways 
gangster while still in his 
might go on, but you are equally 
ble of dilating on this social bly 
What I want to get across to 
that we are living under a new g 
which makes some such plan fea 
‘**« 
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. HAT’S going to become dg 
the present farmers, g 
meatmen and the whole system of 
tralized trade, under your schem 
asked an eagle-eyed gentleman 
in the slot looking for the “outs” i 
copy. He added: “It would be j 
as wrong to impoverish these busing 
people, as to impoverish the workers” 
“That’s true,” replied E. W,, 
I grant that such social readjust 
would create some unjust dislocati 
but they would be minor and the 
cess would be necessarily gradual. Agy 
how, I am not proposing that milli 
of families go back to the soil for 
production of their needs. We cal 
turn back to the old days. At} 
I am offering only a mild substit 
for the wholesomeness of real ed 
living, and I want you to believe ¢ 
I am thinking more of what it 1 
to men’s souls than to their be 
If you scorn this idea, I can only 
that you apply my blueprint person 
asking yourself if you would not 
fer the life I have described. If 
answer is yes, you may reason that 
rank and file of factory people 
like it, too. I don’t believe that 
Jones girl would have killed her 
this morning, if she had had a rose 
to rescue from the ravaging June 
or a peony to pick, a Jersey 
feed, or a new dress to make. I 
you there is life in such things, a8¢ 
pared with the death of idleness, 
lessness, city boredom.” 

“Why don’t you write that dream f 
the paper?” asked the D. R. “Til 
you why—the circulation departmet 
would kick. We'd lose half of ouret 
culation, because these city dubs 
resent it as a slam on the old tow 
They like the slime, the stink, 
sweat of the place because most of tk 
were born in it. Also, who wants 
travel ten miles to get to work o& 
a movie? No, they wouldn't take 

Whereupon some shook their 
vertically and others horiz fi 
all retired for the night. 
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